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(Teletype from N.Y. Editorial Office) 


New York, Jan. 5.—With F. W. 
A. Vesper, president, in charge of 
proceedings, the National Auto- 
mobile Dealers Assn. will hold a 
one-day meeting Monday at the 
Hotel Pennsylvania. The session 
promises to be crowded with more 
activity than usual in view of the 
new motor vehicle retailer code 
which the association played a 
major part in writing. 

The morning session will be for 
officers, directors and chairmen of 
state advisory committees in the 
Atlantic seaboard regions, the 
afternoon meeting will be thrown 
open to all members. It will be 
principally an occasion for dis- 
cussing the code and code admin- 
istration. 


New York 


EVER BEFORE have I seen 

so much pre-show activity 
and excitement, and I have been 
going to these national exhibitions 
ever since Sam Miles staged the 
first one. The thirty-fourth an- 
nual blessed event starts this af- 
ternoon and the industry is 
champing at the bit, waiting for 
things to happen. 


* * * 


FROM WHAT I have seen in 
the three or four days I have been 
prowling around I should say that 
the show which opens this after- 
noon should be one of the best 
ever staged by the powers that be. 
There is a tenseness about every- 
thing and one can sense that 





everyone connected with this af-| Wuch int-yest will naturally 
fair, from the brass hat down to | center arf'*ia reports on progress 
the lowly publicity man, is confi-/that has 1..en made in interpret- 





ing the code to the dealer body, 
its reception by and enforcement 
in the retail trade, and the reac- 
tion of motor vehicle buyers to 
its provisions. 

Heads of the NADA are said to 
be well satisfied with develop- 
ments since the new code went 
into effect on Dec. 1 and they are 
confident it will continue to pro- 
duce the expected benefits among 
both dealers and motorists. 


dent that the public reaction to 
the new cars that are to go on 
dress parade is going to goa long 
way toward again putting this 
country of ours on a level keel. 
It’s the air and the industry has 
the stage set for a grand come- 


back. 
* 1 * 


THIS IS TO BE a most unusual 
show. In other years we on the 
inside have known for months 
just what was going to be dis- 
played, but on this particular oc- 
casion we are still guessing. We 
know most of the secrets but we 
didn’t get wise to them until the 
last few weeks. 

Mebbe we are going to get a 
few surprises this afternoon. 

We're still guessing as to prices 
and it would seem as if the new 
lists will not be generally known 
for at least another day. ‘Then 
some brave soul is going to make 
his announcement and the others 
will follow his lead—everyone has 
waited until the very last moment 
before making this most impor- 
tant decision. 

ea o* ok 

WE GENTLEMEN of the press 
have profited most by this un- 
usual pre-show activity. Party 
after party there has been and 
the Paul Prys have been on duty 
ever since the December leaf was 
torn off the calendar. No sooner 
had the visiting firemen, slang for 
newspaper men, hit town than 
things started to happen. Chev- 
rolet staged its customary press 
party Tuesday night and every 
precinct was heard from. Bob 
Crooker made us all feel at home 
at his affair at the Ritz Tower. 
We can’t say how it happened, 
that is verboten by the postoffice, 
but you can read between the 
lines—Duncan Curry, automobile 
editor of the New York American, 
now owns a new Chevrolet. 


* * oF 


STILL OUT OF BREATH, we 
gentlemen of the press rallied the 
next night at the Plaza, where the 
new deal administration at Pon- 
tiac staged one of the greatest 
newspaper dinners it ever has 


(Continued on Page 45) 




















Special Exhibits 
Enhance Lobbies 
Of N. Y. Hotels 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 5.—A number of 
leaders in the industry are aug- 
menting their exhibits at the New 
York National Automobile Show 
with special displays at the Jerge 
hotels in the general vicinity. 
Like the “big tent” itself, these 
displays will open tomorrow and 
in line with past tradition, all of 
them will be free. 

Heading the list, as in past 
years, is General Motors, whose 
showing in the Waldorf-Astoria 
ballroom will receive a bit of ex- 
tra attention in recognition of 
that company’s silver anniversary. 
The G. M. exhibit will be compre- 
hensive, including cars, trucks 
and all other products manufac- 
tured by divisions of the corpora- 


(Continued on Page 3) 


Who’s Who and | 
Where 


COMPLETE list of ex- 
hibitors and non-exhibit- 
ors and their representatives 
attending the New York 
Show will be found on page 
18 of this issue. Additional 
listings received too late for 
classification appear on 
page 43. 
























































Leading Way to New Era 
In Automobile Designing 


By HERBERT CHASE 
(Teletype from N.Y. Editorial Office) 

New York, Jan. 5.— With the] stroke, and there is no lack of 
show about to open and the pos-| novelties in other makes. Stream- 
sibility of last minute surprises as| lining, which even the aerody- 
yet kept quiet, everything points| namic specialist must recognize 
to independent wheel suspensions| now as more than a name, is char- 
and decidedly streamlined cars as| acteristic of nearly all lines. 
outstanding developments. Some Again this year, as for several 
automatic transmissions, at least| years past, engine power has been 
one supercharger and some radi-| stepped up, and this together with 
cal departures in body construc-| lowered wind resistance makes 
tions among other innovations, are} possible speeds of 80 miles an hour 
thrown in to accentuate the most! or more even with most small cars. 
radical changes in design which| There are few changes in the num- 
the industry has witnessed in a| ber of cylinders, but power output 
decade. has been boosted by increased 

Perhaps the most numerous in-| bores, higher compression ratios, 
novations are found in the Chrys-| lighter pistons, the use of super- 
ler lines but the adoption of inde-| chargers or the combination of 
pendent suspexsion of front} two or more of these expedients. 
wheels by all makes in the Gen-| Several cars to be shown have al- 
eral Motors list constitutes a bold | (Continued on Page 2) 


LaSalle Prices Nash Prices 
To Range from Announced 


$1,495 to $1,595 On Both Series 


(Teletype from N.Y. Editorial Office) | (Teletype from N.Y. Editorial Office) 
New York, Jan. 5.— Cadillac New York, Jan. 5.—Prices on the 
Motor Car Co. announced Thurs- | Nash lines, both sixes and eights, 
day that the new LaSalle models | were announced here today. In 
will sell at $1,495 and $1,595 at/ the Big Six series they will range 
the factory. The announcement | from $775 to $825. The Advanced 
was carried in the form of full| Eight series run from $1,065 to 
page advertisements in the New | $1,115. On the Ambassador models 
York papers. Prices of the 1934| the prices remain the same, from 
Cadillacs have not as yet been| $1,575 to $2,055. Prices on the new 
made known to the public. LaFayette are not yet available. 


Ford Holds N. Y. Display 
At Rockefeller Center 


New York, Jan. 5.—With its 
assembly plants at work on the 
greatest January production 
schedule in four years, Ford Mo- 
tor Co. opens the new year with 
comprehensive displays of the 
new Ford V-8 cars for 1934 at its 
showrooms at 1710 Broadway and 
at Rockefeller Center, coincident 
with the Auto Show. 

The displays of the new Fords 
at the Broadway showrooms and 
at Rockefeller Center include 
virtually all body types available 
on the new Ford V-8 chassis. At 
1710 Broadway there will also be 
a comprehensive exhibit of Ford 
V-8 trucks with body types fitted 
for all kinds of commercial trans- 
portation. The trucks are on dis- 
play on upper floors of the show- 
rooms. 


The new Ford reveals marked 
improvement in engine perform- 
ance resulting from the use of a 
new dual down draft carburetion. 
A dual intake manifolding system 
gives the car greater power, more 
speed, quicker acceleration, 
smoother performance, increased 
gasoline and oil economy and 

















quicker starting in cold weather. 
Chassis improvements all are 
aimed at providing greater safety, 
Stability and increased riding 
comfort. 

The car also presents a new 
clear-vision body ventilation sys- 
tem, which provides individual 
passenger control and affords 
fresh air under all weather con- 
ditions. The front end design 


(Continued on Page 2) 


We Cover 
The Auto Front 


DITORIAL offices and 
business office of Auto- 


motive Daily News has been 
established at Room 4583, 
Waldorf-Astoria. Direct 
teletype service between that 
office and Detroit will help 
you spread your good NEWS 
quickly. Call Chris Sinsa- 
baugh for rapid fire action. 











Old Enthusiasm Returns and Runs High 
As 1934 Show Doors Swing Open Today 


|Chase Sees 1934 Models "[Industry Sold 


On Success of 
Newest Models 


By MEL ADAMS 


New York, Jan. 5.—As prepara- 
tions were completed today and 
everything made ready for the 
opening of the National Auto- 
mobile Show in Grand Central 
Palace, the air is electric with ex- 
pectations of great things. 


Going into the show with en- 
thusiasm each year is the rule 
rather than the exception in the 
industry, though it must be ad- 
mitted that there have been ex- 
ceptions, especially in several of 
the recent years. 

It is just as safe to say that the 
old enthusiasm has returned now 
and runs as high as it ever before 
did in history. Wherever one 
goes, it’s the same story: “Wait 
until they see what we’ve got to 
offer for 1934.” 

An observer has plenty to guide 
him in catching this fervid spirit. 
There is to be noted an unusual 
eagerness, anxiety and impatience 
for the doors to be thrown open 
tomorrow. Longer in advance 
than customarily, the keying up 
process has set in, notably with 
the holding of press parties and 
previewings, by Chevrolet Tues- 
day night, by Chrysler Wednes- 
day noon and by Pontiac the 
same evening. Oldsmobile will be 
host to the press tomorrow after- 
noon. 

Hold Press Spellbound 
The leaders in these various 


(Continued on Page 46) 


Dinners, Meets, 
Vie with Show 


For Attention 





(Teletype from N.Y. Editorial Office) 


New York, Jan. 5.—While the 
Grand Central Palace will be the 
center of interest for the next 
week, the industry will divide its 
attention between the show itself 
and the meetings and dinners 
planned during the week. 

General Motor’s Silver Anni- 
versary Exposition, with com- 
plete lines of Chevrolet, Pontiac, 
Oldsmobile, Buick, Cadillac and 
LaSalle cars, will open at the 
Waldorf-Astoria tomorrow eve- 
ning and continue until Jan. 13. 
However, tonight there was a full 
showing of the cars in connection 
with the Peacock Motor Show 
ball. 

The expenses of this ball were 
defrayed by G.M. and the pro- 
ceeds from the sale of tickets go 
to the Association for Improving 
the Condition of the Poor. 

The show-dinner of the SAE, to 
be held at the Hotel Pennsylvania 
Monday evening, and the annual 
dinner of the NACC, scheduled 
for the following evening at the 
Commodore, will each have as 
its principal speaker John B, 
Kennedy. Alvan Macauley, presi- 
dent of the Chamber and of 
Packard, will preside at the 
NACC dinner. C. F. Kettering, 
G.M. vice-president, will be toast- 


(Continued on Page 3) 
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Chase Sees 1934. Models 
Leading Way to New Era 
In Automobile Designing 


(Continued from Page 1) 


loy cast iron camshafts, but no 
exhibitors have yet announced a 
cast iron crankshaft such as Ford 
is using. Aluminum cylinder heads 
are more generally used and Chev- 
rolet has made a marked change 
in the shape of the combustion 
chamber. 

There are also some new adher- 
ents, especially in the General 
Motors group, to aluminum pis- 
tons. In several instances the lat- 
ter are given an anodic coating 
which is highly wear-resistant and 
yet porous enough to hold much 
oil. Greater power output and 
higher average engine load has 
forced the wider use of inserted 
valve seats and of smaller spark- 
plugs. 

Chrysler and De Soto have made 
several noteworthy departures, not 
alone in streamlining and distinc- 
tive appearance but in chassis and 
body construction as well. In 
effect, both engine and body are 
moved much further forward than 
heretofore, the engine extending 
well over the front axle and the 
rear seat being forward of the rear 
axle. There is no hood in the ordi- 
nary sense and the body is given 
a truss construction, a step long 
advocated toward elimination of a 
chassis frame. Though the latter 
is retained, it is lightened and ma- 
terially stiffened by the reason of 
the body trusses. Bodies are also 
greatly widened to accommodate 
three persons comfortably in the 
front seat and are narrowed to 
facilitate streamlinings in the rear 
where wheelhouses no longer in- 
terfere with the rear seat. 

Riding comfort has been ma- 
terially improved through the 
adoption of softer front springs 
chiefly in cars with independent 
front wheel suspension, and espe- 
cially in those forms using coil 
springs. This gain is not so much 
a result of the coil springs them- 
selves, as it is the fact that springs 
are softer and permits of about 
the same deflection for a given 
load as the equally soft leaf spring 
still universal at the rear. Changes 
in weight distribution have also 
tended to improve riding comfort. 

Buick, Cadillac, LaSalle, Olds- 
mobile, Plymouth, Dodge and the 
Chrysler Six all have the same 
general type of independent 
springing but Chevrolet and 
Pontiac use the Dubonnet type. 
Hudson and Terraplane and Nash 
New LaFayette all have articu- 
lated front axles as_ optional 
equipment. With this type leaf 
springs are retained. In effect, 
the center portion of a fairly 
conventional front axle is cut 
away and the two stub ends are 
joined by a pair of substantial 
forged links hinged at each end. 

Independent wheel suspensions 
have necessitated further frame 
stiffening. X-types with numer- 





ous variations are very widely em- | 
ployed and side rails are usually | 


given a box section through a part 
of their length. In general, inde- 
pendent springing has increased 
the cost of the car and added 
somewhat to its weight. 
ting this and perhaps aided by 
softer tires of larger section, are 
the improved riding qualities 
which are doubtless well worth the 
greater cost. Most troubles such 
as shimmy, wheel fight, tramp and 
the like are said to have been been 
overcome and steering somewhat | 
improved. 


Chrysler Eights have a new over 
drive transmission in which the 
over drive is controlled by an 
automatic clutch in combination 
with free wheeling, engagement is 
effected by the engagement of 
centrifugal pawls and involves a 
planetary type of gear. 


wheeling locked out. Reo con- 
tinues its automatic transmission 
and Auburn still offers its dual- 
ratio axles on its higher priced 
model. 


Offset- | 


Over | 
drive cannot operate with free} 


‘Wholesalers to 


Goodrich Starts 
National Sales 
Meetings Today 





Akron, Ohio, Jan. 5. — Nation- 
wide sales conferences of the B. 
F. Goodrich Co., for 1934 will be 
|opened today and will continue | 
|through Feb. 12, it is announced | 
by S. B. Robertson, vice-president. 

Meetings, attended by members | 
of the field sales organization will | 
|be held in Cincinnati, Ohio, At- 
lanta, Ga., Philadelphia, New 
| York, Boston, Akron, Ohio, Chi- 
|cago, St. Louis, Kansas City, Mo., 
| Dallas, Tex., Los Angeles, San | 
| Francisco, Seattle, Salt Lake City | 
'and Minneapolis. 
| One high-light of the con- 
| ferences will be the showing of | 
| a ten reel talking picture devoted 
|to the company’s sales policies 
|for the coming year, featuring 
the Golden Ply Safety Silvertown 
tire story, augmented by a stage 
presentation. During fadeouts 
at various intervals during the 
picture, the living actors will 
| make their appearance and carry 
on the continuity. 

Members of the Akron staff 
headed by Mr. Robertson and C. 
B. O’Connor, general tire sales} 
manager, will conduct the con- 
ferences. 








Graham is responsible for a new 
supercharger on its 265 cu. in. en-| 
gine which has a 6.7 to 1 compres- | 
sion ratio and is said to develop 

35 horsepower at 4,000 r.p.m. The} 
supercharger is driven by a worm | 
gear off the rear end of the water 
pump shaft, the supercharger be- | 
ing located between the carburetor | 
and inlet manifold. 

The adoption of Hotchkiss drive | 
by 
Hydraulic brakes by Oldsmobile 
are among many innovations de- 
serving of comment. 
have increased the capacity of 
their cooling systems and the De 
Soto and Chrysler models have a 
novel arrangement involving 
separate top tank and a fan 
mounted directly on the end of 
the crankshaft of the engine. 


Most cars not already mentioned 
as well as those already referred 
to have a host of minor improve- 
ments. Most bodies have altered 
lines, improved means of ventila- 
tion, cleaner external appearance, 
better looking grilles and skirted 
fenders, some involving removable 
plates for covering most of the 
rear wheel. Metal wheels of near- 
ly all types are used and tires of 
larger section designed for lower 


inflation pressures are quite com-| 


mon. 

Taken as a whole, the show 
promises to be one of the most 
noteworthy of recent years from 
the standpoint of engineering de- 
velopments. In any case, it will 


mark a sharp departure from the | 
conventional and will introduce in- | 


novations which are likely to be 
the beginning of a far-reaching 
revolution in car design. 





Il Months Sales Wide 
Total for ’32 by 300,000 


Detroit, Jan. 5.—Sales of new| 
passenger automobiles. in the | 
US. in the first 11 months of 1933 


exceeded sales in all of 1932 by| 


more than 300,000 units, R. L. 
Polk & Co., reported today in its 
national weekly motor car sales 
report. New motor truck sales 
for the first eleven months of 1933 


also passed the entire total for| 


1932 by more than 40,000 units. 
New passenger car sales for 
November, Polk reported, were 
94,180, as compared with 44,358 
units in the same month of 1932. 
This represents a gain of 1123 


per cent in November, 1933, but | 


a decrease of 30.9 per cent over 


October, 1933, when 136,326 units | 


were sold. 

Truck sales for November, 1933, 
were 18,691, a gain of 79.9 per 
cent over November, 1932, when 
10,392 units were sold, but a de- 


crease of 33.4 per cent over Octo- | 
ber, 1933, when 28,058 units were 
sold. 

For the first 11 months of 1933, 
the total 
reached 1,435,170 units, 
pared with 1,096,245 units in the 
entire year of 1932. In the same 
eleven months of 1933, Polk re- 


tire year of 1932. 


Reo Shows 45 % Gain; 


Exports Rise 300% 


Lansing, Jan. 5.—Reo Motor 


Car Co.’s shipments of passenger | 
in 1933) 
| were 45 per cent greater than in| 
1932, Richard H. Scott, president, | 


cars and speed wagons 


| has announced. Total Reo ex- 
ports for 1933 exceeded 1932 by 
better than 300 per cent. 


Cadillac and LaSalle and of | 


Several cars | 


a | 


new car registrations 
as com-| 


ported, 230,279 trucks were sold, | 
compared with 180,332 in the en-| 


Meet at Hotel 
Gotham Today 





| and three-window types), 





Chicago, Jan. 5,—Announcement | 
lof a meeting of the Motor and 
| Equipment Wholesalers Assn. ex- | 
lecutive committee, to be held 
next Tuesday at the Hotel 
Gotham in New York, was made | 
|today at association headquarters. | 
|The sessions will be attended by | 
leaders of the organization, in- 
|cluding E. T. Satchell, president, 


and B. W. Ruark, general man- 
ager. 
The New York show week 


|meeting has been called princip- 
jally to consider a program of | 
|further contact with manufac- 
turers on provisions contained in | 
some of the proposed manufac- 
|turer codes. A report is to be 
|given by the MEWA manufactur- 
ers relations committee covering 
the producer group codes. 


Colin Campbell 
Adv. Director 
At Graham-Paige 


Detroit, Jan. 5.—The appoint- 
ment of Colin C. Campbell, as} 
director of advertising of the 


| H. 





Graham - Paige 
Motors Corp., 
was announced 
here today by 
| A. I. Philip, vice- 
|president and 
‘general sales 
| manager. 





Mr. Campbell 
has spent nine 
| years in adver- 
prom and sales 





promotion work 
and eight years 
| in the agency end of advertising. 


©. C. Campbell 


| Varnish Maker Shows 


| 39% Increase over ?32 


Grand Rapids, Jan. 5.—Grand 
Rapids Varnish Corp., which man- 
ufactures finishing materials for 
automobile and industrial plants, 
had a 39 per cent increase in 
business in 1933 over 1932, Wal- 
lace E. Brown, president, says. 
Production of the varnish plant 
exceeded a million gallons, or ap- 
proximately 264 carloads, during 
the year. The lacquer plant, 
built last year for housing of 
nitrocellulose, was busy all year. 


Willys at ro 


New York, Jan. 5.—Headquar- 
ters of the Willys-Overland Co. 
during the New York show will be 
located in the Hotel Commodore. 


Custom-Built Lincolns 


On Display at Park Lane 


New York, Jan. 5—New cus- 
tom-built Lincolns for 1934— cre- 
ations of five of the world’s lead- 
ing coach builders—will have 
their premier Saturday at the 
opening of the Lincoln Salon in 
the ballroom of the Park Lane 
| Hotel. 

This first display of the custom 
Lincolns is coincident with dis- 
plays of both standard and cus- 
tom types of the two new Lin- 
colns for 1934 at the Automobile 
Show and at the showrooms of 
| the Ford Motor Co., 1710 Broad- 
way. 

At the Lincoln Salon, creations 
|of Brunn & Co., Dietrich, Inc., 
The J. B. Judkins Co., LeBaron, 
Inc., Willoughby & Co., and Lin- 
coln custom craftsmen for the 
Lincoln V-12-145 chassis are on 
display, together with a repre- 
sentation of the standard body 
types on the V-12-136 chassis and 
mechanical exhibits including a 
V-12-145 salon chassis. 

Custom creations on view at 
the Salon include: LeBaron con- 
vertible roadster, Brunn conver- 
tible coupe, Dietrich convertible 
sedan, Brunn cabriolet, Brunn 


| brougham, Judkins berline (two 


Jud- 


Frank H. Dewey Named 
Head of Gar Wood Div. 


Detroit, Jan. 5—Logan T. Wood, 
vice-president and general man- 
ager of the Wood Hydraulic Hoist 
and Body Co., Detroit, announces 
the appointment of Frank H. 
Dewey as general manager of the 


|Gar Wood Boiler division with of- 


fices at the plant in Detroit. W. 
(Harry) Hammond, formerly 


| manager of the Hoist and Body 


division, New York branch, suc- 
ceeds Mr. Dewey ingcharge of 
sales of hoists and bWies. 


Mr. Hammond comes into his 


|new position with a wealth of 


experience, having been associ- 
ated with Wood Hydraulic Hoist 
and Body Co. for 12 years in 
charge of various important 
branch points. 


Morrison New Manager 


For Aluminum Ind., Ine. 


San Francisco, Jan. 5.—Leslie 
D. Morrison, for 15 years identi- 
fied with the automotive industry 
on the Pacific coast, has been 
made district manager, for the 
San Francisco and Northern Cali- 
fornia District, of Aluminum In- 
dustries Inc., makers of Permite 
Products. He has been connected 
with some of the largest jobbers 
on the coast. 











kins sedan-limousine, Willoughby 
limousine and Willoughby sport 
sedan. All the closed body types 
are equipped with the new Lin- 
coln clear vision body ventila- 
tion system. 

In this group of custom-built 
bodies are to be found types suit- 
able for every occasion, from such 
all-weather convertibles as the 
LeBaron roadster, the Brunn 
coupe and the Dietrich sedan, 
to the most formal of closed 
body types, including the two 
other Brunn cars, the three Jud- 
kins creations and the impos- 
ing Willoughby limousine. 

Among the aristrocrats of the 
group are the Brunn cabriolet and 
brougham, both distinctively for- 
mal and metropolitan in charac- 
ter. The cabriolet can be trans- 
formed for fair weather driving 
by folding back the canopy over 
the driver’s seat and lowering 
the rear quarter landau leather 
top. Similarly, the brougham can 
be prepared for the most formal 
town use by folding back the 
driver’s seat canopy and lower- 
ing the front windows. Both 
types have auxiliary seats which 
may be concealed in the partition 
wall when not in use. 


New Code See’y 
Appointed; Will 
Be AtN. Y. Show 


St. Louis, Jan. | a. wail Reed Lane, 


formerly assistant deputy ad- 
ministrator, National Recover, 
Administration, has been ap- 


pointed executive secretary of the 
National Code Authority, Motor 
Vehicle Retailing Code. Mr. Lane 
and J. O. Munn will be at 
Pennsylvania Hotel, New York 
during the show. 


Chrysler Broadcast 

New York, Jan. 5.—Lyda Ro- 
berti, Polish comedienne and 
songstress; William O’Neal, 
tenor of musical comedy and 
operetta; Helen Morgan, star 
of radio and the Broadway stage, 
have been signed by Chrysler for 
a nationwide broadcast over the 
WABC-Columbia network on Sun- 
day, Jan. 7, from 8:00 to 9:00 p.m., 
EST. The program, entitled 
“New York Goes to the Auto 
Show,” will be a radio tour of 
Manhattan. 

Orchestras under the direction 
of Isham Jones, Leon Belasco, 
Claude Hopkins, Little Jack Little 
and Freddie Rich also will be 
heard on the elaborate program. 


Ford Shows New Models 
At Rockefeller Center 


(Continued from Page 1) 


has been improved and body lines 
refined. Fenders on de luxe cars 
are finished to harmonize with 
the body colors, giving the en- 
semble a much smarter appear- 
ance. In addition, a new enamel 
finish is used on all cars, which 
has greater wearing qualities, a 
more enduring lustre and re- 
quires only washing to restore 
its brilliance. 

The new ventilation system is 
exceedingly simple in operation, 
permits clear vision, prevents 
drafts and provides at all times 
the desired amount of fresh air. 
Individual control is provided for 
both front door and rear side 


| windows. 


Interiors have been improved in 
design, with new tufted uphol- 
stery and garnish mouldings, a 
cove-type head lining, new in- 
strument panel, arm rests, door 
pulls and hardware. Seats have 
deeper, softer springs. Sun visors 
are provided on all closed cars, 
those in the de luxe cars being 
of swivel type to prevent glare 





both from the front and sides. 





Use of the new carburetion and 
intake manifolding system greatly 
improves engine performance. 
The engine is fitted with alumi- 
num cylinder heads, heat resist- 
ing high chrome high tungsten 
steel exhaust valve inserts and 
an entirely new cast alloy steel 
crankshaft, which long experi- 
ence in service has proven to be 
a great improvement over the 
forged steel crankshaft formerly 
used. The aluminum cylinder 
heads permits use of higher 
compression, giving greater power 
and consequently increased fuel 
economy, without requiring the 
use of premium fuels of high 
anti-knock quality. The valve 
inserts and the special heat re- 
sisting high chrome nickel valves 
maintain the engine’s original 





high efficiency over long periods. 

Chassis improvements in the 
new Ford include a new steering 
mechanism with 15-to-l1 gear 
ratio, which improves ease of 
control, and a more flexible rear 
transverse cantilever spring which 
greatly increases riding comfort. 
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Early Auto Tax Relief Hope Small |" 


But Long View Is More Optimistic 


Signs Point to Federal Government’s Eventual Return Ra 


Of Revenue Field to States, Heavy Losers 


As Result of U. 


S. Assessments 


By WILLIAM ULLMAN 


Washington, Jan. 5.— Motor vehicle owners of the 
United States have just paid the last installments on a 
single year’s tax bill that aggregated an estimated $1,170,- 
000,000, the largest in highway transportation history. 
Whatever other records for bigness 1933 may have failed 
to see established, it did see this one made—an all-time 
high when the general trend, the universal trend, in fact, 
was in the reverse direction. 0 - . 


Impressive as it is, the figure 
becomes the more dramatic in its 
implication of injustice when it is 
pointed out that it represents 11 
per cent of the total of all taxes 
paid to all political agencies dur- 
ing the year. In other words, 
one-ninth of all government reve- 
nue came from the country’s mo- 
tor vehicle owners! 

Obviously, the automotive in- 
dustry is taking it from the tax 
collector on an unparalleled scale 
and in spite of the most desperate 
tax fight ever made by all types 
of motoring interests. 


Must it continue to do so? 


The answer to that question, 
which is particularly pertinent at 
this season when the automotive 
industry embarks upon its great- 
est program in four years, is fa- 
vorable or unfavorable as one 
takes the long or the short view 
of it. The immediate future is 
difficult to predict. It depends 
very largely upon the extent to 
which government agencies must 
continue to supplement the effort 
of private industry to make fur- 
ther reductions in the ranks of 
the unemployed. The final form 
of the program of indirect gov- 
ernment relief through the PWA 
and other agencies when it 
emerges from the halls of Con- 
gress and of direct relief in the 
form of outright grants to the 
needy is going to have a large 
bearing upon the 1934 motor tax 
bill. 

May Get Relief 

From the Washington angle, 
there is but one saving aspect of 
this situation: namely, that by 
participation in financing general 
recovery in this form, motordom 
may get relief later when eco- 
nomic betterment increases reve- 
nues from other sources. 

It has been the Federal Govern- 
ment which has been the big fac- 
tor in raising motordom’s annual 
tax bill for the last two years. 
Any doubt on that score is imme- 
diately removed by treasury fig- 
ures which place the 1933 motor 
revenues of the national govern- 
ment at more than $250,000,000. 
Eliminate that amount, taken in 
the form of excise and gasoline 
tax revenues, and the pre-depres- 
sion level would have been sub- 
stantially maintained. 

Another factor favorable in the 
long-time view of the motor tax 
situation is that growing out of 
prohibition repeal. This, of course, 
goes much farther than the elimi- 
nation of the one-half cent a gal- 
lon gasoline tax imposed in 1933 
and on which the federal govern- 
ment netted $70,000,000 additional 
motor revenue. 

It is an interesting fact that the 
Washington tax philosophy has 
envisaged liquor revenue as the 
particular province of the federal 
government. The States have dis- 
agreed, and quite emphatically. 
Why? 

A particularly pertinent reason 
is that the federal government, in 
imposing motor taxes, invaded a 
field that theretofore was re- 
garded as belonging primarily to 
the states. In demanding their 
cut on liquor taxes now, the states 
merely are returning the compli- 
ment. 

That it is having its effect there 
can be no question. In talking 
with leaders of Congress recently, 
the writer has heard the opinion 
expressed by members of both 











parties that a new tax deal might 
be in order; that an arrangement 
which left the federal government 
dominant in the liquor field might 
be worked out by returning mo- 
tordom to its old tax master, the 
state. The revenue scramble of 
the moment is too chaotic appar- 
ently to see an immediate solution 
of this complex situation, but the 
emergent idea gives cause for 
hope. 
State Might Be Better 


There is reason to believe that 
motordom will fare better at the 
hands of state revenue raising 
agencies alone than when it is the 
target of federal legislators and 
fiscal officers as well. 


State agencies have learned 
that there are rational limits to 
motor tax rates. They have been 
close enough to the mass of motor 
vehicle owners to mark the effect 
of excessive levies upon total in- 
come derived. Even before the 
depression, many states had the 
experience of deriving less reve- 
nue from higher gasoline taxes. 
Some of them tried high rates 
only to revert, after an unhappy 
experience, to the original levies. 

The period of the depression, 
with the tax situation complicated 
by federal invasion of the field, 
has taught this lesson even more 
vividly. The states have had to 
resort to all sorts of expedients to 
keep motor revenues at a reason- 
able level. They have extended 
registration plate life beyond the 
usual limit, preferring to lose this 
revenue to the alternative of los- 
ing both registration fees and 
gasoline taxes. They have cut li- 
cense plate fees and sold licenses 
on the installment plan, by quar- 
ters. It has been complicated and 
expensive, but necessary if motor- 
ists were to be forestalled in their 
determination to retire their cars 
temporarily from service. 

The position of the federal gov- 
ernment has been different. 
Whatever it took from motordom 
was more than it had taken be- 
fore. Farther removed from the 
individual car owner, it had no 
awareness of the devices and sub- 
terfuges adopted by him to escape 
taxation on a scale that has been 
economically unbearable. 

Tax Relief Aid to Sales 

To a large extent, however, the 
national treasury’s gain in motor 
revenues has been the state treas- 
ury’s loss and the condition is one 
that has created bitter resent- 
ment. 

Circumstances. of this nature 
are having a corrective effect, 
many feel, even though it may be 
slow in making itself manifest. 
That, seemingly, is the greatest 
hope of the present situation. 

‘ihere is no question but that 
amelioration of the tax situation 
would have an accelerating effect 
upon the automobile industry’s re- 
vival. Excise taxes that add more 
than $15 to the price of the aver- 
age automobile, and average gas- 
oline taxes of more than five cents 
a gallon, with the certainty of 
first year total taxes of approx- 
imately $75 on the average new 
car, are not designed to stimulate 
automobile sales. 

An analysis of the immediate 
situation in which hope is not al- 
lowed to flavor judgment, does 
not promise quick relief for the 
industry and its patrons. The 
long view provides the basis, 


however, for genuine optimism. 


Blackwell 
New Advertising 
Manager of ADN 


Detroit, Jan. 5.— Automotive 
Daily News is happy to announce 
the appointment of Ray C. Black- 
well as advertising manager, ef- 
fective Jan. 3. Mr. Blackwell is 
widely known in automotive ad- 
vertising circles, having been for 
the past several years director of 
advertising for the De Soto Motor 
Corp. 

He started in the advertising 
business in 1916 with Critchfield 
Co. advertising agency. For ten 
years he continued with this or- 
ganization working in Minne- 
apolis, Chicago, and _ Detroit. 
Leaving Critchfield & Co. in 1926, 
Mr. Blackwell joined McManus, 
Inec., Detroit advertising agency, 
and was with this organization 
four years before leaving to join 
the De Soto Motor Corp. 

Announcement is also made of 
the appointment of Edward Krus- 
pak as eastern advertising man- 
ager of Automotive Daily News 
with offices at Room 514141 East 
42nd St.. New York City. Mr. 
Kruspak has been acting as ad- 
vertising representative in the 
Eastern territory for the past year, 
coming from the Chilton Publica- 
tions, and this promotion is a trib- 
ute to the fine service he has given 
both manufacturers and advertis- 
ing agencies. 

Willard R. Cotton will continue 
as Western advertising manager 
with offices in Chicago. J. H. 
Weed continues as special repre- 
sentative covering particularly the 
truck and commercial vehicle 
field with which he has been as- 
sociated for more than 20 years. 
M. H. McCallum will continue as 
special representative in the De- 
troit territory, coming to Automo- 
tive Daily News after long 
association with the “Michigan 
Manufacturer.” 


Dinners, Meets 


Vie With Show 
For Attention 


(Continued from Page 1) 
master at the SAE function. The 
metropolitan section of the Auto- 
motive Electric Assn. will hold 
its annual “get-together” luncheon 
and afternoon meeting at the 
Astor Tuesday. The chief speakers 
will be Frank W. Lovejoy of the 
Socony-Vacuum Corp. and a 
representative from General John- 
son’s office. 


“De Soto’s exhibit at Grand 
Central Palace will feature a 
marionette show depicting the 


progress of transportation during 
the last 400 years. 

H. G. Moock, Plymouth’s gen- 
eral sales manager, will be one of 
the speakers at the International 
Day luncheon Monday at the 
Ambassador. He will talk on 
“Car Merchandising Today.” 
Samuel D. Post, vice-president of 
the Guaranty Trust Co., will lead 
the discussion on “Selling Abroad 
Under Present Exchange Condi- 
tions.” 

The NACC’s International Day 
luncheon and trade conference 
will be staged at the Ambassador 
Monday and a record crowd is 
expected. The annual Oldsmobile 
dealers’ luncheon at the N. Y. 
auto show will be held at the 
Roosevelt Tuesday. Charles L. 
McCuen, president and general 
manager; D. E. Ralston, vice- 
president and general sales man- 
ager; Alfred P. Sloan jr., presi- 
dent of General Motors; W. S. 
Knudsen, executive vice-president 
of General Motors, and R. H. 
Grant, vice-president in charge of 
sales of General Motors, will be 
the speakers. About 1,400 dealers 
and sales managers are expected. 


udson Fetes 
Dealer Body; 
Models Shown 


New York, Jan. 5.—Terraplane 
and Hudson dealers in their sales 
forces in metropolitan New York 
saw the first of the new models 
to be shown anywhere—the first 
ears off the production line, in 
fact—when they gathered Friday 
at the Hotel Pennsylvania. 
all-day meeting was sponsored by 
the Braemer Sales Corp., distrib- 
utors in this area, with Marion 
Powers in charge of the elaborate 
program. The Hudson factory 
forces were represented by Ches- 
ter G. Abbott, general manager, 
and W. R. Tracy, sales manager. 

With about 400 New York 
dealers and salesmen present, the 
affair opened with a short meet- 
ing at 10 a. m., followed a half 
hour later by the reeling off of 
pictures of the new cars. The 
climax to the morning’s activi- 
ties was the sight of the auto- 
mobiles themselves. 

After a luncheon the _ session 
resumed, winding up with a retail 
presentation of the cars; in other 
words, a schooling of the sales- 
men on how to put the line over 
with their prospects at the show 
and thereafter. 

The cars shown to the sales 
forces were those that will make 
up the Terraplane and Hudson 
exhibit at the national exposition 
opening tomorrow afternoon in 
Grand Central Palace. 

It was announced that tenta- 
tive plans have been made to 
boost production 50 per cent this 
year over the 1933 figures in an- 
ticipation both of improvement 
for the industry and a popular 
acceptance of the 1934 lines. 








New Chevecket 
Has Nine Special 


Showings in N. Y. 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 5.— The first 
public showing of Chevrolet’s line 
of 1934 cars has been planned to 
take place simultaneously with 
the opening of the auto show, 
H. L. Horton, regional manager, 
announced today. 

More than 100 display models 
were shipped earlier this week 
from Detroit and will be displayed 
at central locations throughout 
the city. Except at Grand Cen- 
tral Palace all other exhibits will 
be free. 


Exhibits locations will be at 
Bedford and Atlantic Avenues, 
Brooklyn; 92-31 166th St., Jamaica; 
Hotel Plaza, Jersey City; Mosque 
Theatre, New York; Concourse 
Plaza Hotel, 161st Street and 
Grand Concourse Park Row 
Building, 15 Park Row; Hotel 
Astor, and the special General 
Motors exhibit at Hotel Waldorf- 
Astoria. Each display will con- 
sist of 11 models. 





The ; 









Auburn Dealers 
Get Glimpse of 
Line for 1934 


New York, Jan. 5.— The 1934 
Auburns which have been cloaked 
in mystery up to now were dis- 
played today to the dealer or- 
ganization of the metropolitan 
New York district, including New 
Jersey, as well as the Philadel- 
phia sales territory. 

Meeting with factory officials 
at headquarters of the Auburn 
Sales Co., Inc., the dealers and 
their salesmen got their first 
view of the cars that will make 
their public appearance at the 
national show Saturday. 

The preview was staged by A. 
R. Gribben, president of both the 
New York organization and the 
Auburn Sales Co. of Philadelphia. 
L. E. Salom, director of sales dis- 
tricts at the factory and in gen- 
eral supervision of the function, 
explained the new features of the 
1934 line to the dealers. 

Among those present at the 
buffet luncheon which followed 
were N. E. McDarby, vice-presi- 
dent in charge of sales, who ad- 
dressed the meeting; John Tainsh, 
sales manager; R. S. Wiley, ex- 
port sales manager, and H. Gor- 
don Hersh, advertising manager. 

The new models include sixes 
and straight-eights which, it was 
stressed, embody many mechan- 
ical innovations for increased 
comfort, roadability and perform- 
ance, along with new body styl- 
ing. The dealers and their sales- 
men expressed enthusiasm over 
the 1934 offerings and prophesied 
an excellent sales year for the 
line this year. 


W. H. Beal, president of Au- 
burn, will be the principal speaker 
at the factory’s sales breakfast 
in the Hotel Commodore, Mon- 
day morning. Mr. Beal will out- 
line the 1934 merchandising pro- 
gram and explain the sales poli- 
cies adopted for the coming year. 


Chrysler Backs 
Confidence With 
Many Millions 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 5.—Walter P. 
Chrysler, at a pre-showing of his 
Plymouth, Dodge, De Soto and 
Chrysler cars in the Chrysler 
Building, was very optimistic on 





the future of the automobile in- 
dustry for 1934. He said: 
“T am so convinced that the 


country is on its way to better 
times that we have backed that 
belief with an investment of mil- 
lions of dollars for tools and new 
equipment to manufacture our 
1934 models. 

“Our Plymouth factory during 
the past three weeks has re- 
ceived orders for 34,000 Plymouth 
cars. We have also received 
orders for over 15,000 Dodges.” 


Special Exhibits to Run 
In New York’s Big Hotels 


(Continued from Page 1) 


tion. 
ceived the decorative scheme, 
which was carried out by George 
Wittbold. Many exhibits of an 
unusual nature from an educa- 
tional standpoint have been ar- 
ranged to supplement the displays 
of commercial products. 

Next in importance from the 
standpoint of completeness is the 
showing of Chrysler-built prod- 
ucts, staged in the big Chrysler 
building, where the 1934 lines of 
Chrysler, De Soto, Dodge and 
Plymouth are being unveiled to 
the public. 

Nash Motors Co. is showing its 
newest pride, the LaFayette, at 
the Commodore, where the 1934 
Auburns, Duesenbergs and Pierce- 
Arrows are also to be seen. 


In fact, almost wherever one 


Norman Bel Geddes con-;steps into a lobby, he is sure to 


see, at the main hotels, at least 
one make of new car. 


Show to go on Radio 
New York, Jan. 5.—‘A Parade 
of Motordom,” a review covering 
the development of the automo- 
bile industry since the turn of 
he century and reaching a cli- 
max with a broadcast direct from 
New York Auto Show, will be 
presented by the WABC-Colum- 
bia network on Saturday, Jan. 6, 
from 4:00 to 4:30 p. m., EST. 
Dramatized incidents in the 
history of the American motor 
car will include the first Vander- 
bilt cup race; the opening of the 
Indianapolis speedway; the occa- 
sion on which Barney Oldfield 
drove Henry Ford’s famous “999” 
—the first car to top 60 m.p.h. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 
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The Thirty-fourth Show 


bea in the history of the automobile has the open- 
ing of the annual show been awaited with such inter- 
est on the part of the public as that which will greet the 
thirty-fourth show which opens today at Grand Central 
Palace, New York. New cars, new designs, new construc- 
tion, but perhaps most important of all an entirely new 
public spirit. 

During the past several weeks leading up to the big 
event makers have shown a decidedly new attitude in 
regard to letting the public in on some of the good things 
in store for the motor car buyer in 1934. Hints and 
rumors of new developments have been released with tan- 
talizing regularity that has stirred public interest to the 
highest pitch in years. Knee-wheels, airflow bodies, super- 
chargers and what not are now words of everyday con- 
versation. There are hints, however, of still more sur- 
prises to come. These will be revealed when the curtain 
rises today. 

From a general economic recovery standpoint the motor 
show this year should prove the greatest stimulant to 
date. Beginning early in June and continuing on through 
the succeeding months, automobile sales have made sur- 
prising strides. The ratio of sales during the second half 
of 1933 as compared with the first half has been a com- 
plete reversal of form. This uplift with the consequent 
return of thousands of men to work has been a strong 
influence in rebuilding national confidence. The show 
today with its array of new devices which represent the 
greatest effort the industry has yet made should do much 
to solidify the more or less ephemeral “better feeling” 
into genuine confidence. 

History truly is repeating itself. In 1921, during the 
primary post war depression the automotive industry 
refused to be licked. When others said curtail, the auto- 
motive industry said expand. In 1933 when others decided 
on a status quo course, the automotive industry said: 
“Shoot the Works.” The nation owes a great debt to 
those leaders in our industry who refused to stay “put.” 
The spirit that started the industry carries on. “Well 
enough” are two words which have no place in the auto- 
motive vocabulary. The goal here is perfection. 

To those men who have set the pace for the coming year 
we doff our bonnets and salaam. We congratulate also 
those who have so successfully arranged for the spectacu- 
lar display in which the car producers may present their 
achievements to a waiting public. The relaxation of the 
rules at the show will make for real action, brilliant set- 
tings and enhanced educational value for those who 
attend. 

The thirty-fourth annual show goes on. We hope that 
by the time this week has run its compass the show will 
have proved an even greater success than we expect at this 
writing. It is a show that none can afford to miss. It will 
be a tonic for depression ridden nerves. 

* * * 








sh VrOMOTI VE DAILY NEWS is proud to do its small 
bit in the show. For the convenience of our readers 
we will carry daily reports of events at the show and in 
New York on Monday, Tuesday, Wednesday and Thursday 
of the coming week. Direct teletype connections have 
been provided between the headquarters in Room 583, 
Waldorf-Astoria, and our office in Detroit. We will appre- 
ciate your co-operation in telling us what you are doing 
during the show. 


FREE 


AIR 


By Cliff Knoble 





All automobiles are roomy and 
comfortable, yet nobody ever 
heard of one being recommended 
as ideal for a fat woman. 

* * * 


The engineers may be wrong, 
the sales manager incompetent, 
the dealer organization weak, or 
the advertising lousy—but no one 
ever blames old John Q. Public 
if a new model goes haywire. 

ak * * 


Daffy Definitions 
Hope—the quality that makes a 
dealer certain he’s going to make 
money, regardless of the amount 
of attention he pays to running 
his business. 
* ad of 


A Detroit judge is reported to 
have said that what this country 
needs is a brand new joke book. 
May we not recommend to his 
honor, a perusal of the Congres- 
sional Record. Or a glance at 
the automotive taxation enact- 
ments. 

ok * * 

It appears we’ll soon know 

about how Long Huey can stick. 
OK * * 


In his column of last Saturday, 


friend Chris wrote “but Joe Frazer 


carried water on both shoulders 
and there was no clash.”—A typo- 
graphical error, no doubt. He 
must have meant “splash.” 

od x ad 


QUEER QUERIES 


Dear C. K.—What shoud a fel- 
ler du to git redy for winter driv- 
ing?—Balmy Ben. 

Be sure you have a good hood 
and a warm muffler. Since you 
don’t say whether you refer to 
yourself or your car, that goes for 
both of you. 

* * o* 

We'll make a little bet that the 
fellow who said “Beauty is only 
skin deep” had recently bought a 
re-finished used car. 

* cad x 

Barney Oldfield will soon be 
heard on the air. It’s not alto- 
gether new to the old boy, but 
will be the first time he has been 
featured in a nation-wide pro- 
gram. It is said that when Bar- 
ney was approached with the 
suggestion that he become a radio 
entertainer, his response was ex- 
tremely pungent, and genuinely 
typical of the robust old master. 
“Hells bells,” he exploded, “I’m a 
race driver, not a _ blank-blank 
crooner.” 

* * * 

Dang the depression anyway. 
It taught a lot of wives the an- 
swers to every one of our un- 
answerable reasons for buying a 
new car each year. 

a” * *” 

“Dodge comes out with two 
sixes” says a newspaper report. 
The last time I did that, it cost 
me four dollars. 

* * *” 

When will some automobile en- 
gineer show enough sense to put 
an ash receiver where the driver 


can reach it. 
a x * 


Cars! Cars! Cars! 
And I don’t know which one I 


prefer. 
So I guess I’d best wait 
And drive the old crate, 
Till I get my instruction from 


“her.” 
* * cd 


A LOT OF US noticed that 
there were no modern congress- 
men on display at the “Century of 
Progress.” Smart management, by 
cracky! They evidently figured 
there was no sense in spoiling our 
good time by rubbing it in about 
something for which we’re all 
responsible. 

* * * 
P. S.—One of my New Year’s resolu- 
tions was that I would not quite 
murder the type-setter and proof- 
reader who continually garble my 
smartest gags. 
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Adding Tonic to Tonic 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 


are invited to use this 


space for voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Cinched 


I am enclosing a check for $3.50, 
for which I wish you would kindly 
accept my order for one copy of 
“The Turning Wheel” in the first 
edition. If there is any possibility 
of getting Mr. Pond to autograph 
this volume, I can assure you it 
will be greeted with warm en- 
thusiasm. 

Although I am a new member 
in your family of subscribers, 
your General Motors Anniversary 
issue instantly cinched my con- 
viction in regard to the capabili- 
ties of your staff and the value 
received for the subscription fee. 


Harrison Chadwick, 
Winchester, Mass. 





Tall Corn Coin 


Everyone knows that business 
picked up in Texas when 253,000 
Texas farmers received a cotton 
bonus of $43,127,942—average 
bonus $170 per farm. 

That’s history. 

Yet what Texas farmers re- 
ceived looks like small change 
compared to the returns Iowa 
farmers are getting. 

By Wednesday afternoon, Dec. 
27, 28,518 Lowa farmers had re- 
ceived $18,229,584.95 in corn loans 
—average to date $639 per farm. 

That’s only a start. Loans are 
being made at the rate of a mil- 
lion dollars a day. By March 1 it 
seems highly probable that $45,- 
000,000 will have gone into the 
hands of Iowa’s corn farmers. 

And still that isn’t all. The 
government bulletin dated Dec. 23, 
points out that Iowa, under the 
corn-hog program, may receive as 
much as $74,802,000 in cash bene- 
fits. Of this amount $33,500,000, 
according to this federal estimate, 
should come into Iowa between 
Jan. 1 and May 1, 1934. 

The Iowa total will be nearly 
three times the Texas cotton 
bonus. And since it will be divided 





among less than half as many 
farm families, the average Iowa 
farm family will get at least six 
times as much as the average 
Texas farm family received from 
the cotton bonus. 

And it might be noted also that 
the December crop report of the 
Department of Agriculture shows 
that while the value of Texas crops 
increased 52 per cent over 1932, 
the value of Iowa’s crops in- 
creased 74 per cent. 

And, too, Iowa is one-fifth the 
size of Texas—and distance trav- 
eled to do business enters the 
selling cost. 

Dante M. Pierce, 
Publisher, 
Wallaces’ Farmer & 
Iowa Homestead 
Des Moines, Iowa 
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ALREADY THE TELETYPE 
MACHINES, which bring Chris 
Sinsabaugh and his gang nearer 
to the linotype machines in De- 
troit than they would be if the 
show were held here, are click- 
ing away merrily. The editorial 
headquarters in the Waldorf- 
Astoria were set-up on Tuesday 
and since then the telephone has 
been jangling, so they say, with 
calls from the large contingent 
already on hand getting ready 
for the big show which opens its 
doors Friday night. 


* * * 


THE RAILWAY TICKET OF- 
FICES in Detroit are predicting 
the largest crowd from this port 
since 1930. Already five com- 
plete sections of the Detroiter 
have been sold out for Friday 


(Continued on Page 45) 











AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 6, 1934 


5 





Engines Moved Toward Front i 
r B ] Meet the New Chevrolet 


Roomier Bodies 


Add to Comfort 


Of New Models | 


Detroit, Jan. 5.—It’s a bigger 
and better Chevrolet for 1934 
with two inches longer wheelbase, 


80 (instead of 65) horsepower, 
larger tires, increased braking, 
stiffer frame, roomier bodies, 


streamline design, and improved 
appearance. 


Besides these important changes | 


there are those—even more im- 
portant—that come with Chevro- 
let’s adoption of knee action 
wheels, including soft front 
springs to effect a betterment of 


the ride (especially the rear seat | 
ride), a steering layout that gives | 


precision control of the car and 


. lightens the physical and mental 


load on the driver, and a redis- 
tribution of weight to effect 
further ride improvement. 

The new Chevrolet has a 112 
inch wheelbase. The engine is 
placed several inches farther for- 
ward in the chassis, and seating 
has been rearranged to provide 
more space for the front seat 
occupants and considerably more 
room for the rear seat passengers. 

In appearance; sleekness is ac- 
centuated by the actual length 
increase plus the treatment of the 
car design itself. 

The increased power delivered 
by the new Blue Streak engine 
improves performance, and the 
many engine refinements, com- 





Up and Over without a ruffle. 


bined with distinct chassis im- 

provements, insure fast, safe, 

economical and quiet operation. 
“Knee-Action” Wheels 

In the new suspension, the king 
pins are mounted in supports 
rigidly attached to the frame. The 
front wheels still pivot about the 
king pins, but the wheel spindles 
are not mounted directly on the 
king pin pivots as_ heretofore. 
The king pins pivot the spring 
housings, from which the wheels 
swing vertically at the ends of 
strong horizontal arms. 

The new suspension permits the 
use of soft low rate springs and 
promotes steering stability, be- 
cause the steering connections are 
held in a fixed position relative 
to the frame, regardless of the 
vertical motion of the wheels. 
Thus the front and rear spring 
deflection rates may be deter- 
mined strictly on a basis of load 
and ride requirements, to provide 
comfort for the rear seat passen- 
gers. The improved riding qual- 
ities are present at all speeds and 
under all road conditions, but the 
greatest improvement is_notice- 
able at high speeds. The built-in 
steering stability is most notice- 
able on rough roads or loose 
gravel. 

The front spring unit is com- 
pact and efficient. The housing, 
stamped in two halves, is securely 
butt welded along the oblique 
center line of the cylindrical por- 
tion. The rear half terminates 


| bearings in the upper and lower 


|thrust bearing is assembled be- 
|tween the steering knuckle and 


|combination of these needle bear- 
| ings and the ball bearing reduces 
|the friction of both radical and 


|the steering knuckle forging, pro- 
| vision is made for mounting the 











| Chevrolet has combined beauty with mechanical improvements in 


jin a rectangular drawn arm, to 
which the forged steering 
knuckle is butt welded. The king 
pin is locked securely in the 
| single Elliot type knuckle. Needle 


support bosses reduce king pin 
friction to a minimum. A ball 


the upper support boss. The 


thrust loads. At the bottom of 


in the 


shown 


Chevrolet picture above which reveals the operation of the knee- 
action front wheels. 


That is the idea 


steering arms on a large diameter 


taper, keyed to position and 
drawn into the taper by large 
castle nuts. The steering arms 
are strong rectangular’ section 


forgings of alloy steel with balls 
at their ends on which the steer- 
ing tie rod seats. This arrange- 
ment of the knuckles and their 
arms completely isolates the steer- 
ing control from vertical wheel 
movement. The steering 
knuckles, being an integral part 
of the spring housings, pivot the 
entire wheel and housing mech- 
anism about the king pins, which 
are rigidly attached to the frame. 


Spring Action 

The front wheel load is carried 
by two heavy coil springs in each 
unit. Both of these springs are 
coiled from high grade spring 
steel wire. The larger outer 
spring builds up pressure at the 
wheel at a rate of approximately 
115 pounds per inch of travel 
through a range of 3% inches of 
wheel travel below its normal po- 
sition to 1% inches above normal 
position. Through the remainder 
of the wheel travel range of one 
inch upward, the small inner 
spring is compressed, building up 
the pressure at the wheel at a 
rate of approximately 540 pounds 
per inch. Both inner and outer 
springs bear on the lower seat 
and the upper sleeve. 

At the front of the spring hous- 



























passenger four-door sedan. 


ing, two shock absorber cylinders 


lare bolted. The upper one cush- 


ions and retards the upward 
travel of the wheel, and the lower 
one the downward travel. The 
entire housing is filled with fluid 
of the proper viscosity for shock 
absorber operation. 

The tendency of the brake 
flange plate to rotate must be 
counteracted. A strong forged 
I-section radius rod is pivoted 
from the bottom of the spring 


housing and the brake flange | 
plate, parallel to the wheel sup- 
port arm. This maintains the 


proper geometrical relation be- 
tween the spring unit and the 
brake mechanism. 

At the rear end of the chassis, 
semi-elliptic springs with shackles 
at the rear end are retained. For 
various body types, the rate and 
grading of the springs are re- 
vised to conform to load condi- 
tions and to co-operate with the 
new type of front suspension. 

The new Blue Streak engine is 
more powerful, smoother, quieter 
and more economical than any of 
its predecessors, and incorporates 


many unique design features and | 
is 35/16 | 


refinements. The bore 
inches, stroke 4 inches. MHorse- 
power is 80 at 3300 r. p. m. 


Larger Valves Help 
One of the most important 
parts of an overhead valve en- 
gine is the cylinder head, con- 
taining the combustion chambers, 
spark plugs, valves, inlet and ex- 
haust ports and water passages. 


After much experimentations and | 


testing over a three-year period, 
Chevrolet engineers succeeded in 
developing a race type engine 
with small 


piston displacement | 





Above is the five- 
) 


its 1934 line. 


valves of larger diameter, and in 
order to increase the valve size, 
it was necessary that the angle 
|of the valves, as well as that of 
| the spark plugs, be changed. The 
exhaust valve is now relatively 
close to the spark plug, in the 
area of the first gas burned. The 
inlet valve is at the opposite side 
of the combustion chamber, far- 
thest from the spark plug, in the 
j}area of the last gas burned. This 
|controls the mixture temperature 
and conditions the entire mixture. 
The new design also effects high 
efficiency and high 


| volumetric 
| power. 

By an entirely new method of 
distribution control, the coldest 
water in the system is taken into 
the cylinder head and, by a series 
of eight small stamped copper 
nozzles pressed into the lower 
cylinder wall, is directed toward 
the exhaust valve seats, the hot- 
test point in the cylinder head 
This increases the efficiency of 
the valves and is a factor toward 
the prevention of carbon forming 
on the valves. 

New Type Oil Pump 

The new engine has many other 
distinctive features and at the 
same time retains the many basic 
features of previous practice. The 





|additional features include im- 
| proved valve mechanism, more 
|efficient pistons and narrower 
|compression rings, recaliberated 
harmonic balancer, new type oil 
pump, new inlet manifold, im- 
|proved exhaust manifold and 
longer, more quiet muffler, down 
idraft carburetor, larger air- 
leleaner and intake silencer. oc- 


ltane selector, simplified and im- 
proved fuel pump, and an addi- 


and high power. This demanded | tional rubber mounting beneath 





A new head design in the Chev- 
rolet with the exhaust valve near 
the spark plug and the intake 
valve at the other side of the 
cylinder is said to increase the 
efficiency of the engine without 
sacrifice of economy. 


| model. 


ithe transmission. 

The 1934 Master rear axle re- 
tains all the features of the 1933 
In addition, the rear 
spring seats, the wheel bearings 
and the brakes are spread farther 
apart, while the wheel track of 
579/16 is maintained. The spring 
seats are spread to a center dis- 
tance of 41 inches, an increase of 
1% inches. The wheel bearing 
center distance is increased 1% 
inches and the brakes are located 
directly in line with the wheel 
bearings on 51% inch centers, a 
spread of 3 inches. 

The propeller shaft is tubular, 
with a consequent reduction in 
the tendency to whip at high 
speeds. 

Increased Body Lengths 

The 1934 line of passenger cars 
again features Fisher no-draft 
ventilation in all closed body 
types. All bodies are approxi- 
mately 3% inches longer, with the 
cowl lengthened 1% inches and 2 
inches added to the width of the 
closed body front doors. On the 
interior of the closed bodies, the 
increased overall length is divided 
to provide more leg room in both 
the front and the rear seat. 

The smart beaver tail design 





and flowing stream lines that 


n New Chevrolets 


characterized the 1933 closed 
bodies are continued in the 1934 
|line with modifications. The front 


| header panel, just above the wind- 


|shield, is smoother and more 
rounded. 
The windshield on all closed 


bodies is sealed more effectively 
against leakage of rain at the 
lower edge, the rubber seal being 
a single piece with the glass 
| Seated deeper in it, and the out- 
side decorative moulding is fitted 
into the rubber. 


The cowl ventilator is closer 
|to the windshield, with its 
screened opening facing toward 
the rear. Air enters through the 


| rust-proofed screen and is divided 
| by a central deflector. 


The no-draft ventilators in the 
front windows of the sedan and 
the four-window coupe are wider, 
balancing the increased width of 
the front doors and providing 
more ventilation. All no-draft 
, Ventilators close against a station- 
ary chrome-plated pillar at the 
edge of the main window glass. 
|Deflectors are added over the 
front door ventilators to exclude 
|rain and to prevent down draft. 

The frame is of an entirely new 
design called the YK type, and 
is 20 times as stiff torsionally as 
the type used in previous models. 
| It consists of two side rails, front 
and rear cross members, engine 
|Side support tie bar, and a com- 
pletely new sub-frame member 
tied in by strong gusset members 
| and terminating in a braced chan- 





;nel member. The’ sub-frame 
members form a Y and the second 
cross member with its braces 
form a K. 





Brakes 


On the 1934 Master models, the 
| front and rear brakes are of the 
| double-articulated shoe type, with 
both upper and lower shoes cap- 
able of moving on links pivoted 
at the anchor plates. The addi- 
tional length of contact surface, 
produced by the increase in the 
| ength of the lower shoes, provides 
more uniform support for the 
'drums, prevents undue distortion 
under heavy braking pressure, as 





well as increasing the braking 
efficiency. The linings are speci- 
ally manufactured of improved 


material which insures more uni- 
|form performance under all cli- 
matic conditions, eliminating the 
| tendency of the brakes to grab or 
snatch in damp or cold weather. 
The linings are moulded to the 
curvature of the shoes. The 
greater length of the lower linings 
increases the total effective brak- 
ing area to 170.2 square inches. 


The core of the smart rakish 
new radiator is of the same 
ribbed cellular type used in the 


1933 car, but is made entirely of 
copper this year. 


Machine Tool 
Outlook Bright 
Orders Pile Up 


“Greatly encouraged by the im- 
provement in the last quarter of 
1933, the machinery trade is fac- 
ing 1934 more hopefully than it 


has faced any new year since 
1929,” reports American Machin- 
ist. “Inquiries received during 


the past few weeks were accom- 
panied by statements that orders 
would follow after Jan. 1, and 
there is reason to believe that the 
statements were sincerely made. 

“In the East the general atti- 
tude of buyers is more optimistic 
and distributors are expecting a 
moderate increase in orders dur- 
ing the first quarter. No rush 
is looked for. 

“In Detroit there is a big back- 
log of machine tool business 
ready to be placed as soon as 
buyers are a little surer of con- 
tinuing in black ink. Fear of 
advancing prices has led to some 
orders. Chicago looks for tang- 
ible evidences of improvement by 
the middle of January and 
steady increases thereafter.” 
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Nash Introduces New LaFayette at New York Show 


The Re-Birth of the LaFayette 


Marks Company’s 
Debut in Lower 
Price Brackets 


Kenosha, Jan. 5.—LaFayette, it is 
here! The name again takes a 
place in motor car listings, but in 
a lower price bracket; for the 
name has been applied by Nash 
to its latest product, with which 
it will seek a share of the sales in 
the low price field. 

Briefly, LaFayette is a 75 h.p. 
single ignition L-head six, 3% in. 
bore by 4% in. stroke, with a 
sturdy X-braced frame mounting 
bodies possessing marked indi- 
viduality in line, contour, and ex- 
terior and interior finish. 


The new car will be sold only 
through Nash dealers. 


The company’s announcement, 
explaining that the new name is 
taken from the de luxe Nash-built 
LaFayette of several years ago, 
declares that every effort has 
been made to carry on the tradi- 
tion of the name, and that the 
principal mechanical disti.iction 
of the new car is the many fine 
car features which have been in- 
corporated in it, from the forged 
steel seven-bearing integrally 
counterweighted crankshaft to the 
detail of metal spring covers. Al- 
though there is an absence of 
gadgets and trick features, pro- 
duction expense having been con- 
centrated entirely on building in- 
to the car size and all around 
huskiness, many new mechanical 
features are to be found. Among 
these is the axleflex type of inde- 
pendent front wheel suspension, 
available on all models as op- 
tional equipment at extra cost. 


Indirect Panel Light 


At the same time, eye-appeal 
has not been neglected, and the 
streamline design of the Seaman 
composite bodies presents a mod- 
ern conception of fleet grace and 
beauty. Aeroplane type speedome- 
ter and instrument assembly, in- 
directly lighted, adds to the in- 
terior smartness. Ample seat 
widths fulfill an external promise 
of roominess. 

Chassis features include full 
pressure lubrication to main, con- 
necting rod and camshaft bear- 
ings, timing chain, and through 
rifle-bored connecting rods to the 
piston pins; aluminum alloy pis- 
tons with invar struts to control 
expansion; pressure cooling, ad- 
justed to permit a temperature 
variance of less than five degrees 
between the front and rear of the 
cylinder block; synchro safety 
shift transmission, with machine 
lapped helical gears; rigid X-dual 
low double drop frame with long 
X-type sub-frame; worm and 
roller steering gear; seven bear- 
ing forged steel integrally counter- 
weighted crankshaft fitted with a 
torsional vibration damper; metal 
covered springs. 

The motor is an L-head six with 
single ignition from aircraft type 
spark plugs. It has a 3% inch 








A front end view of Mr. 


Nash’s new child, LaFayette. This gives a 
good idea of how far they have gone in adopting streamlines. 





Five-passenger two-door sedan. 


bore and 4% inch stroke, 217.76 
cubic inches piston displacement, 
and an N.A.C.C. rating of 25.35 
horsepower. By brake test it de- 
velops 75 horsepower at 3200 
r.p.m. The motor is mounted at 
four points on rubber, with an 
additional rubber stabilizer under 
the transmission. Intake valves 
are of chrome nickel steel, ex- 
haust valves of chrome nickel 
silicon steel. 

The crankshaft, integrally 
counterweighted, fitted with tor- 
sional vibration damper, has hol- 
low crankpins. The forged steel 
connecting rods are rifle - bored 


Ra aes 


and fin and tube radiator by a 
centrifugal pump. The four-blade 
belt driven steel fan has a self- 
contained lubricating system. En- 
gine water temperature is shown 
by an indicator on the dash. 

The fuel system includes a 16- 
gallon tank from which a gaso- 
line pump, driven from the cam- 
shaft, delivers the fuel through a 
strainer and cleaner to the single 
down-draft type carburetor. This 
is equipped with automatic heat 
control, air cleaner, intake sil- 
encer and automatic accelerating 
pump. An electric gasoline gauge 





Note the long body lines, and the gradual slope to the back. 


heavy drop forged I-beam re- 
versed-Elliott type. Both axles 
are equipped with Timken tapered 
roller bearings throughout. 
Semi-elliptic springs both front 
and back, with the front springs 
shackled at the front end, pro- 
vide easy riding. Spring shackles 
are of the self-adjusting threaded 
type. The front ends of the rear 
springs are rubber insulated with 
durable live rubber bushings that 
require no lubrication or adjust- 
ment. A shock eliminator to take 
up road shocks on the steering 
wheel is located at the rear of the 


and manual starting choke are; front springs on the steering side. 





for full pressure lubrication direct 
to the piston pins. 


ing oil onto the pressure side of | 


the cylinder walls, cams and valve 
mechanism. The upper bronze 
bushings are diamond bored and 
the lower bearings are steel 
backed and babbitt-lined, as are 
the seven main crankshaft 
bearings. The camshaft is a one- 
piece drop forging with six steel- 
backed babbitt-lined bearings. It 


is driven by a silent timing chain. | 


Full pressure lubrication is from | 
a gear pump. Oil filters and | 
crankcase ventilators and oil in- | 
dicator on the dash are a part of 
the equipment. 


Coincidental Lock 


Water is circulated under pres- 
sure and thermostatic control | 
through the large water jackets 


The connect- | 
ing rods are drilled also for spray- | 


| located on the dash. 


| 





The new patented 


Silent ex- 
| haust is provided through an im- 
| proved muffler, mounted on rub- 
ber insulated brackets. 

The battery is a Globe 6-8 volt 
fed by a regulation third brush 
type generator. A Bendix starter 
of the improved automatic en- 
gagement type is operated by a 
button on the dash. The ignition 
is locked through a coincidental 
ignition-steering lock on the steer- 
ing gear post bracket. The head- 
lamp dimmer is conveniently lo- 
cated on the toeboard. A radio 
aerial is built in as standard 
equipment. Headlamps are of a 
twin-beam double filament type 
while twin combined stop and tail 
lights with safety red reflex re- 
flector lenses are standard. The 
horn is mounted under the hood. 


Dry Dise Clutch 


The clutch is a single plate dry 
disc type and the synchro-shift 
transmission, with silent helical 
constant mesh second speed 
gears, is equipped with a bronze 
clutch arrangement for synchron- 
izing gear speed for easy and 
silent shifting. Standard three 








{are used. 


speeds forward and one reverse 
The front axle is a 


Metal spring covers and push-gun 
type lubricating fittings are 
standard. 

The Gabriel double-acting hy- 
draulic shock absorbers are 
equipped with automatic and 
thermostatic control provide for 
road, load and temperature 
changes. The internal expanding 
mechanical brakes are cable and 
conduit operated, and work in 
pressed steel brake drums. The 
parking brakes operate on all 
four wheels. 

Steering gear is of the worm 


and roller type, mounted in roller 
bearings. 

Regular equipment includes 
5.50-17 full balloon tires mounted 
on demountable steel wheels with 
drop center rims. 


The bodies on the new LaFayette 
are of the composition wood and 
steel type and are completely in- 
sulated against heat and noise. A 
simplified quiet draftless clear 
vision ventilating system is pro- 
vided without dividing the glass, 
or obstructing the vision through 
the windows. It consists of pat- 
ented air vents in front door win- 
dows of all models and in the 
rear quarter windows of the four- 
door sedans. 

The carburetor choke button 
and the light switch are located 
in the instrument board. An in- 
directly illuminated instrument 
panel contains an aeroplane type 
speedometer, the face of which is 
translucent, oil pressure gauge, 
electric gasoline gauge, ammeter, 
and engine water temperature in- 
dicator, all grouped together. 


Safety Glass Is Standard 


As standard equipment are 
safety glass windshield, package 
compartment, disappearing ash 
receiver on the instrument board, 
vacuum windshield wiper, adjust- 
able inside sun shade, non-glare 
rear view mirror, built-in radio 
aerial, and twin combined stop 
and tail lights. 

Bright nickel finish marks the 
interior hardware. The uphol- 
stery in the standard models is of 
rich broadcloth, with mohair and 
leather optional at extra cost. 

Regular equipment at extra 
cost includes bumpers with up- 
right guards (front and rear), 
metal spring covers, metal tire 
cover, and spare wheel lock. 


Optional factory equipment at 
extra cost includes independently 
sprung front wheels, free wheel- 
ing, air wheel tires, detachable 
trunk, radio, heater, etc. 


Royal equipment — All models 
except those with standard built- 
in trunks: Two spare wheels 
mounted in front fender wells, 





system of draftless ventilation on the new LaFayette. 


two spare tires, two wheel locks, 
two metal tire covers, folding rear 
trunk rack. 

Regal equipment — All models 
with standard built-in trunks: 
Same as Royal equipment. 

Crown equipment—All models: 
De luxe instrument panel with 
electric clock, cigar lighter, extra 
sunshade, extra windshield wiper, 
two chromium plated horns 
mounted under chromium plated 
headlamps, two stop-tail lights, 
chromium plated, built into rear 
fenders. 





The individually sprung front wheel treatment on the LaFayette. The 
center section of the axle I-beam is replaced by two parallel links. 
This equipment is optional. 
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Longer Classis. 
Knee Wheels 


Improve Riding 


Detroit, Jan. 5.—Chief Pontiac 
is whooping it up for 1934—with 
straight eight models that are 
larger, more powerful, faster, bet- 
ter riding and better 
than before. 

The new Pontiac motor, devel- 
ops 84 brake horsepower 
crease of seven over the previous 
model—and gives a road speed 
above 80 m.p.h. 

The improvement in 
comfort, especially for rear seat 
passengers, is attributable largely 
to the independent “knee” sus- 
pension of the front wheels. In- 
crease in wheelbase to 
inches, 
3,480 pounds for the four-door 
sedan, increase of tire size to 
six inches, and use of longer, 
roomier Fisher bodies, rubber- 
mounted on a new type K-Y box 
girder frame, are other factors 
contributing to a better ride. 

The new type of front and 
springing permits marked secur- 
ity of steering control and abol- 
ishes road shock. Each front 
wheel is attached to the movable 
end of a heavy crank or “knee.” 
The crank pivots in a massive 
sealed housing, where its move- 
ments are controlled by powerful 
dual coil springs and by two- 
way hydraulic shock absorbers. 
In steering, the entire assembly 
of wheel, knee and spring hous- 
ing swivels as a unit about a 


looking | 


an in-| 


riding | 


117% | 
increase in car weight to| 


| 
| 





king pin by which it is attached | 





A cut-away view of the front wheel mounting on the 1934 Pontiacs. 


to a short dead axle securely 
bolted to the frame. This rigid 
mounting holds the front wheels 
in unvarying relation to the 
chassis, making it impossible for 
road shock to deflect the front 
wheels from the line in which 
the car is traveling. 

With the wheel-knee-spring as- 
sembly rigidly attached to the 
frame, it became possible to em- 
ploy the softer front springs. 
Front and rear springs are of 
approximately equal resiliency, so 
that pitching caused by unequal 
front and rear spring reaction 
has disappeared. 

Lower Unsprung Weight 

Elimination of the conventional 
front axle results also in a 60 per 
cent reduction in unsprung 
weight, now only 100 pounds per 
front wheel. 

Completely sealed in steel hous- 
ings, the dual springs and the 
two-way shock absorbers operate 
in a permanent bath of shock ab- 
sorber oil, which lubricates all 
internal working parts. 

Large Bendix brakes, translat- 
ing light pedal pressure into 
strong braking action, operate 
with two brake shoes in each dirt 
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Pontiac Hits Warpath With 'Many improvements 


Let’s 


Go Somewhere 





The Pontiac two-door Touring sedan and the travel trunk. This model includes the special six-wheel 


equipment. 


five solid walls of metal extend- 
ing entirely across the block. 


Pontiac’s almost square ratio of 
bore to stroke, 33/16 by 3% 
inches, permits the 71- pound 
crankshaft to be given added 
rigidity by overlapping the crank- 
pins and main bearings. Tor- 
sional vibration is counteracted 
by a larger harmonic balancer, 
built into the fan drive pulley. 

The exclusive cooling system 
employs a _ cross-flow radiator. 
“Fountain cooling” of the valves 
area. With these brakes, decel- | ‘® achieved by water pumped di- 
eration is tae from 22.5 to rectly from the radiator through 
28 f.p.s. a tube extending the entire length 

of the motor block. Metered 

In the new 84-horsepower| holes in the tube direct streams 
of cooled water against the water 
jackets surrounding the valves. 
Water jackets around the cylin- 
der bores extend three quarters 
of an inch below the bottom limit 
of piston head travel. A centrif- 
ugal water pump provides 1,200 
gallons per hour at a road speed 
of 25 miles per hour. The rate 
of flow increases directly as the 
speed. Radiator circulation is 
thermostatically restricted until 
the motor reaches efficient oper- 
ating temperature, but formation 
of “hot spots” throughout the mo- 
tor is prevented during the warm- 
up period by circulation of the 
water in the block. 


Motor Block Longer 


The motor block has purposely 
been made considerably longer 
than its cylinder displacement or- 
dinarily would require, to provide 
sufficient water jacketing for 
cooling under the most difficult 
conditions. Added cooling effi- 
ciency has been gained by ele- 
vating the fan to a point where 
the air is drawn through the ex- 
act center of the radiator core 
and then continues along the 
length of the cylinder head. 


Metered flow full pressure lu- 
brication to all motor bearings is 
continued with refinements. This 
system provides a regulated flow 
of oil through the connecting rod 
crankshaft bearings. Oil spray 
from this flow bathes the cylinder 


and weather-proof drum. They 
are actuated through a heavy 
cross shaft by a braided steel wire 
cable, so strong that it is capable 
of sustaining the entire weight 
of the car. The cables slide in 
lubricated flexible metal conduits. 
The emergency brake lever oper- 
ates all four of the service brakes. 


Brake drums, 12 by 1% inches, 
are of high carbon manganese 
alloy steel with corrugated ex- 
terior rims which double the air 
cooling surface. The shoes pro- 
vide 182 square inches of brake 


straight eight motor, displace- 
ment remains at 223.4 cubic 
inches, but compression has been 
raised to 6.2 to 1. A specially de- 
signed cylinder head, which ex- 
erts a definite cooling effect upon 
the advancing flame of the com- 
bustion, permits the use of ordi- 
nary grades of fuel under this 
high compression. 

So completely smooth is the 
new motor, engineers assert, that 
the road speed of the car can be 
advanced in one-mile _ stages 
throughout its entire range of 
speed without developing vibra- 
tion. 

Several factors are responsible 
for the smoothness of the motor. 
For one thing, only 55 per cent of 
its available power is required to 
maintain a road speed of 65 miles 
per hour. The exceptionally large 
mass of the block also is another 
factor. It weighs 225 pounds. 
The engine is three-point mounted 
on steel-reinforced supports of 
live rubber. Two under the for- 
ward end of the block, one under 
the rear end of the transmission. 

The ribbed crankcase extends 
2.5 inches down below the center 
line of the crankshaft; the five 
main bearings are supported by 


‘Gaselector’ 





The 1934 Pontiac vacuum spark 
control. The little gadget on the 
bottom is the “Gaselector.” 





walls. A feature of the oiling 
system is the elimination of oil 
tubes. Instead, oil is carried from 
the pump through a gallery cast 
in the motor block. Connecting 
channels drilled through the 
block convey the oil to the bear- 
ings. A heavy duty pump circu- 
lates 225 gallons of oil per hour 
at a road speed of 60 m.p.h. 
Several improvements contrib- 
ute toward better operating econ- 
omy. One is the higher compres- 
sion ratio of 6.2 to 1 permitted 
by the new cylinder head. More 
important, however, is a new 





now is operated by the acceler- 
ator pedal. Starting of the en- 
gine operates a vacuum switch 
which immediately breaks the 
electrical connection and auto- 
matically disengages the starter. 
As long as the engine is operat- 
ing it is impossible for the starter 
to engage. 


The warning signal is an elec- 
tric whistle with a 19%-inch pro- 
jector, mounted under the hood. 
Twin chime electric whistles are 
available at extra cost. Multi- 
beam lighting provides visibility 
and safety. A push-pull switch 
on the instrument control panel 
gives different combinations of 
beams, suitable to either city or 
country driving, each set being 
controlled by a toe button. In 
country driving, a long brilliant 
passing beam illuminates. the 
right side of the road. For city 
driving, both beams are lowered. 
Fender indicator lamps are 
chrome plated and carry an in- 
dicator jewel. They illuminate 
when the main headlamps are in 
passing position. 


Dials for Radio 


Panel instruments of the radio 
dial pointer type are grouped 
directly in front of the driver. 
Dials are cream with translucent 
green figures. On the right panel 
is a convenient package compart- 
ment equipped with lock and key. 
In a narrow center panel are the 
light, choke and throttle buttons 
and the ignition lock. 

The new Fisher bodies are of- 
fered in seven types—four-door 





Making it easier to stretch out the limbs. 


(Oh, Agnes!) This is the 


Pontiac front compartment, and a good view of the instrument panel. 


method of vacuum spark control 
which supplements the centrif- 
ugal automatic spark advance. 
It is operated by the vacuum in 
the intake manifold, which ac- 
curately reflects the load on the 
motor and makes constant cor- 
rections in the centrifugal spark 
control. 


Another improvement aimed to 
guard economy is the gaselector, 
which permits a quick and accu- 
rate manual adjustment of the 
distributor in order that the 
motor may take full advantage 
of whatever grade of fuel the 
owner elects to use. Retarding 
the selector permits use of third 
grade fuel without spark knock. 
On the other hand, those who 
buy premium fuels may advance 
the selector to obtain maximum 
efficiency. 


An 18-gallon fuel tank, fully 
concealed by the rear splash 
apron, is safeguarded against 
gasoline thieves by a baffle in 
the filler neck. 


Added reliability has been 
given the electrical system by the 
adoption of a larger (17-plate, 
107-hour) storage battery, which 
raises cranking speed 24 per cent; 
and by a generator of 50 per cent 
greater charging capacity. 


Electrical controls have been 
simplified. The starter control 


sedan, two-door sedan, four-door 
touring sedan (with trunk), two- 
door touring sedan (with trunk), 
coupe, sport coupe, and cabriolet. 


Longer by several inches, lower 
and racier in appearance, the 
new bodies are graceful and at- 
tractive. The hood, with a new 
type horizontal chorme-lined 
louvre, is seven inches longer 
than before. Part of this added 
length is gained by over-lapping 
the cowl. Another inch of back- 
ward tilt has been added to the 
chrome grilled radiator. The 
cowl ventilator now opens back- 
ward instead of forward. The 
front fenders, more deeply 
crowned than before, are brought 
down still lower in front, and hug 
closely to the radiator. Forty- 
eight-spoke wire wheels. with 
large chrome hubs carry the 
larger section tires. Massive 
chromed bumpers complete the 
exterior ensemble. 


All closed bodies are equipped 
with Fisher no-draft ventilation. 
Added wheelbase permits nearly 
four inches more leg room in the 
rear compartments of the sedans. 
New interior hardware with 
bakelite window control knobs in 
walnut finish and the new, nar- 
rower pleats in the upholstering 
of the deep cushion seats, com- 
plete the comfortable interior 
appointments. 
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A LESSON IN ADVANCED 


BIGGER— Wheelbase is increased to 117 inches. Fisher 
Bodies, with Fisher No Draft Ventilation, are far more spacious. 
SMOOTHER—Improved Straight Eight Engine, in perfect 
balance, delivers a velvety flow of power. New Knee-Action 
Front Wheels contribute to finer roadability. New steer- 
ing is much easier. Smoothness of performance far excels 
that of any other car of its price. FASTER—Top 
speed is stepped up to 82 actual miles an hour. 
SAFER— Bendix Mechanical Brakes, K-Y Frame 
and Multibeam Headlights are all new features. 


9 
s 


Eight 


ENGINEERING 


SMARTER— New grace of design and modern streamlining 
add refreshing distinction. MORE COMFORTABLE— 
Knee-Action Wheels and soft, matched springs provide 
riding ease heretofore unknown. MORE POWERFUL— 
Improved Straight Eight Engine, with new high-compression 
head, now develops 84 horsepower. MORE ECONOMICAL — 
New engineering increases the number of miles per 
gallon by 10 per cent. LONGER LIFE— Metered 
lubrication, improved engine efficiency and 
new sturdiness assure many extra years of service. 


Tremendous enthusiasm has greeted the new Pontiac Straight Eight wherever it has been displayed. 
Motorists who have driven this big, new Pontiac pronounce it the quality car of the low-price field. 


Pontiac’s 1934 advice, “Get a Straight Eight for Your Money,’ 


? is sure to bear rich fruit. 


Write or wire Pontiac Motor Company, Pontiac, Michigan, for information on open territory. 
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Many New Features Mark Latest Plymouths 


0 


Both New Cars 
Retain All Their 
Basic Qualities 


New York, Jan. 5.—Climaxing 
a rise in popularity, during which 
its sales have more than doubled 
during the past year, the Plym- 
outh Motor Corp. has announced 
two new cars which are on public 
display for the first time here at 
the Show. They are the new 
Plymouth Six and the new De 
Luxe Plymouth Six and 
greater performance and riding | 


Plymouth fetinee i ertible 





down practically flush with the cowl. 





This DeLuxe Plymouth has. exceptionally wide doors. 
dows which give the passenger a better chance to see. 


comfort, plus many innovations 
are claimed for them. 
They have individual front 


wheel springing with coil springs 
of a new Molybdenum steel de- 
clared to be practically unbreak- 
able under severe tests; more 
powerful 77 horsepower motors 
with floating power mountings; 
smart new bodies of low, rakish 
design and new interiors with 
luxurious trim. Both retain all| 
their basic Chrysler engineering | 
features, including hydraulic-self- 
equalizing brakes and new all- 
steel bodies reinforced with steel. 


The Plymouth Six is offered in 
four attractive body styles: 
four-door sedan; the two-door 
sedan; business coupe and rumble 
seat coupe. 
inches. 


The new De Luxe Plymouth 
comes in five styles: the four-door 
sedan; the two-door sedan; the 
business coupe; rumble seat coupe , 
and convertible coupe-roadster. 
Wheelbase is 114 inches. | 


Many New Features 


More than 21 new features and 
improvements are announced for 


Its wheelbase is 108; 


steering; 


Both front seats fold down. Note the long win- 
Also the smartly tailored rear deck. 


even | The top of this Plymouth folds down flush with the body and the windshield, if desired, can be folded | 
It also has a rumble seat that’s easy to get into. 


shaft of Molybdenum steel as de- 


| veloped by Chrysler engineers for 


the coil springs of the car’s new 


| . 
|front wheel suspension. 


On the De Luxe the ash tray 
panel on the instrument board 
can be removed for the installa- 
tion of a special radio dial. 
De Luxe 
radio. 

Further adding to the riding 
ease of the new cars, are rubber- 
corded shackles on the front ends 
of all rear springs, and “Silent U” 
threaded shackles on the other 
ends of the springs. The rubber 
eliminates any need for lubrica- 


All | 
models are wired for| 


tion and the “Silent U” shackles | 


| permit free action at the rear 





In this Plymouth rumble seat coupe can be seen the disappearing side window vents of the Plymouth highway 
the | three-way ventilating system. These can be raised or lowered as desired. The car is also equipped with | for widening shoulders 


these Briefly, they are: 
Independent front wheel spring- 
ing on all models; shockless cro“s- 
a bigger 77 h.p. motor 
which combines performance with 
economy. This is accomplished 


cars. 


' through many motor refinements, 


and downdraft carburetion. 
A new ventilating system also 


| features both Plymouths. They 
have a new type of “coil wind” 
windshield and a small handle 


Nice and Roomy 





Here’s the tonneau of the DeLuxe Plymouth six. Upholstery is tufted, 


arm-rests are comfortable 


and the onyx knobs on the hardware lend 


a note of smartness. 


special airwheels. 


directly above the center of the 


instrument panel opens the wind- | 
wrist. | 
ventilator. | 
In addition, the De Luxe has side | 
window vents which are declared | 
in ventila- | 


shield with a twist of the 
There is also a cowl 


to be the “last word” 
tion. They may be adjusted to 
any angle to control air currents, 
and when desired, can be lowered 
into the door itself. There 
also two rear window vents on the 
De Luxe closed models. 

The efficiency of Plymouth’s 
four-wheel self-equalizing hydrau- 
lic brakes has been improved 
with the braking area increased 
by a third on the De Luxe models. 
The steel bodies reinforced with 
steel have also been strengthened 
through several structural design 


improvements’ incorporated for! 
the first time in the new cars. 
Both Plymouths have a new 


smart and distinctive appearance. 


| Both cars are big cars and their 


styling is modern and graceful. 
Besides the new Vee radiator, and 
sloping, skirted fenders, the wind- 
shield has been streamlined and 
rear decks have been smartly 
tailored, combining to give them 
a low, dashing appearance. 


New Transmission 

A new easy-shift transmission, 
quiet in all forward speeds, is 
now standard on all models and 
refinements have been made in the 
Floating Power engine mountings, 
which make the motor smoother 
than before. Also adding to en- 
gine smoothness, are seven coun- 
terweights on the crankshaft. 

Greater steering ease is achieved 
with a roller bearing steering sys- 


tem. The new steering ratio is 
18.4 to one and the clutch has 
been redesigned to gain softer 
pedal action. There is an auto- 
matic compensator on the De 


Luxe models. A still more rugged 
rear axle has been added with the 


ends of the springs, yet always 
hold them in alignment. 


model are Ojilite discs inserted in 
both rear springs. Oilite is a 
patented 
said to eliminate squeaks and 
provide constant oiling. The discs 
| hold oil almost indefinitely. 


Luxurious Interiors 


are | 


Another feature of the De Luxe | 


oil-impregnated metal} 


| hicles, 


| _ 


| and indirectly illuminated. In ad- 
| dition to a large face speedometer, 

there are an oil pressure gauge, 
|}an ammeter, electric gasoline 
gauge, and an engine temperature 
indicator. 

Controls are all located in the 
center of the instrument board 
for accessibility. They include a 
choke, hand throttle, a new lever 
type light switch, and an anti- 
theft ignition switch. 

All seat cushions on the Plym- 
outh Six are upholstered in the 
popular semi-bolster style, with 
cloth of a new small-figured fab- 
ric. Metal wear is of a distinctive, 
attractive design. Besides an at- 
tractive foot rail in the tonneau 
of the sedan, there is also a built- 
in arm rest that adds much to the 
comfort of the rear seat pas- 
sengers. 


German Car Exports 
Up 20% Over Last Yr. 
Weshington, Jan. 5. — German 
exports of motor vehicles in the 
ten months ending October were 
20 per cent in excess of those of 
the corresponding period of 1932, 
|}according to a report from the 
American consulate-general, Ber- 
lin. 
Total German shipments in the 
January-October period of 1933 
|}amounted to 11,520 vehicles, val- 


jued at 23,630,000 reichmarks, 
against 9,597 vehicles, valued at 
23,620,000 reichmarks, exported 


during the corresponding period 
of 1932. The relatively small value 
increase, it is pointed out, resulted 
from heavier shipments of low- 
priced cars during 1933. Holland 
continues to be Germany’s leading 
market for its automotive ve- 
the report shows. 


Road Improvement Plan 


To Help Indiana Workers 





Indianapolis, Jan. 4. Work 
for 20.000 men will be provided 
|this winter through the _ state 

commission’s program 
and cul- 


| verts on more than one thousand 
| miles of state roads. 

The work will be continued as 
long as funds are available. 


| The work is being financed by 
|state funds and a federal grant 
of $600,000 from the public works 
fund. The state itself contributed 
|approximately $2,000,000 for the 
work. This program is in addi- 
tion to the civil works program 
which has already put hundreds 
of men back at work. 


Aluminum Co. Wins Suit 


Both new Plymouths have lux- | 
urious interior body design and 
trim. 


Steering wheels, 
of cross-steering, are tilted at a 
rakish angle much more easily 
controlled than the more _ hori- 
zontal type of old-style steering 
wheel, reducing fatigue on long 
drives. 


Arm rests are recessed at the 
| rear seat, giving more elbow room. 


| Instrument panels are of a new 
design, with large faced 
ments all grouped under one glass, 


due to the use| 


instru- | 


New Haven, Jan. 4.—In the 
$9,000,000 suit bro:ght by the 
Bausch Machine Tool Co. against 
Aluminum Co. of America, the 
jury in U. S. District Court here 
brought in a verdict in favor of 
ithe Aluminum Co. 

The Bausch Co. had asked puni- 
tive damage of $6,000,000. The 
jury, by its verdict, found no evi- 
dence of monopolistic tendencies 
on the part of the Aluminum Co. 





With this Plymouth automatic clutch there is no possib‘lity of too 
sudden engagement even if the accelerator is suddenly pushed clear 
to the floor. 
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%© 1933 BY CHRYSLER CORPORATION 


It’s a New Kind of Motor Car, 


Aerodynamic in Design with 


a Sensational “Floating Ride” 


OR thirty years, automobile manufacturers have 
followed the “‘horseless carriage”’ tradition in 
motor car design. 

This year, De Soto discards that tradition entirely 
... presents the public with a truly aerodynamic 
automobile . . . the first popular-priced Modern car 
for modern_people. 

It will be the sensation of 1934 for at least three 
reasons. First ... its striking appearance. Second... 
its history-making “Floating Ride.” Third... its 
entirely new method of construction. 

Appearance, It has the same thrilling lines as the 
fastest modern ships and planes. With its 100-horse- 
power aluminum head engine, it literally bores a hole 


(Above) Three is no crowd in the front seat of the 
new AIRFLOW De Soto. It is just as wide as the back 
seat. It holds three as easily as a conventional 
front seat holds two. Think what a big selling 
feature this is going to be! 
e 

Despite the AIRFLOW De Soto’s low center of 
gravity, you get nearly three extra inches of head- 
room. And there’s a luggage compartment behind 
the rear cushion. 


through the air. It makes conventional cars look old- 
fashioned and outmoded. 

Open the big wide doors and you find the same 
exciting modern treatment. Deep seats framed in 
chromium ... improved arm rests... the very last 
word in ultra-smart instrument panels. 

“Floating Ride.” All passengers ride in the middle 
of the car. This fact . . . plus a totally new distribu- 
tion of sprung weight ... means that “‘straphanging” 
days are over. You can relax completely at any speed. 
You can read a newspaper at 80 miles per hour 
over a dirt road! 

Construction. This is the safest type of car 
which has ever been built. Examine the center 
illustration below. The AIRFLOW De Soto’s 
new all-steel, bridge-trussed frame and body, 
now built as a single unit, is 40 times more 
rigid than a conventional car. 

The hydraulic brakes are bigger, more 
powerful than ever before. The steering mech- 
anism is now in front of the axle so that axle 

movement cannot affect steering. In 
addition, it permits a more comfort- 
able position of the steering wheel. 
Lower center of gravity permits tak- 


ing curves at high speed without sidesway. Yet, though 
the car is lower, it actually offers more headroom! 

No dealer ever made any real money on a car that 
was a copy of someone else’s design. The big rewards 
go to the leaders. That has been true in the past. It 
will be proved true again in 1934. 

The AIRFLOW De Soto puts a bigger premium on the 
De Soto-Plymouth franchise than ever before. We 
invite any far-sighted dealer who is thinking of his 
competitive position to write for details. Address 
your letter to L. G. Peed, Box 306, Detroit, Mich. 


Features of the AIRFLOW De Soto in- 
clude Automatic Ventilation; Enclosed 
Luggage Compartment; Airwheels; 
Wide-Angle Vision; Longer Springs; 
100 H. P. Aluminum Head Engine; 
Floating Power Engine Mountings; 
Automatie Clutch; Free Wheeling; Hy- 
draulic Brakes; Flexbeam Lighting. 

& 
There are four AIRFLOW De Soto 
Models: 4-Door 6 Passenger Sedan; 
1-Door 6 Passenger Town Sedan; 
2-Door 6 
2-Door 5 Passenger Coupe. 

2 
(Left) In conventional cars, frame and 
body are two separate parts. In the 
AIRFLOW De Soto, frame and body form 
one structural steel unit extending the 


Passenger Brougham; 


entire length of the car. 





New Oldsmobiles to Have Hydraulic Brakes 


Two New Sines 
Give Increased 
Interior Space 


Detroit, Jan. 5. 
present its 1934 line tomorrow—a 
straight eight with many features 
that mark it as an advance over 
last year’s successful model, 
a new “all-feature” six. 


in the lower-medium and the low 
price fields, it is announced. 


Oldsmobile, in 
other General Motors units, fea- 
tures independent front 
springing as one of its 
mechanical changes, 
center control steering, ride sta- 
bilizer, and a shift from mechan- 
ical to hydraulic self-energizing 
brakes. 

Besides 
models have 
mounting of 


maior 


these, both chassis 
independent center 
the radiator and 


front fenders, better performance | 


ability and better economy, im- 


proved no-draft body ventilation, | 
and new headlighting of increased | 


illumination powers. Still other 
changes give replacable main 
bearings, all-helical geared syn- 
chro-mesh transmissions, and 
needle-bearing universals in the 
drive shaft. 

Bodies are longer, too, and 
with their increased roominess 
have numerous improvements in 
appearance, convenience, and 
comfort. 


Knees on Front Wheels 

Oldsmobile’s knee-action front 
wheel suspension mounts each 
front wheel to act alone, without 
affecting the other. Soft coil 
springs carry the weight of the 
chassis and body, and have no 
other duty to perform other than 
to act as springs—the job keep- 
ing the axle in line and resist- 
ing the severe 
wheel braking, which required 
extra-heavy stiff front springs in 
the former construction, now 
being borne by units designed 
solely for that purpose. 

When, as in Oldsmobile’s case, 
the separate soft coil springs are 
properly controlled by double- 
acting shock absorbers, 
sible for each wheel to step over 


a bump or hole without communi- | 


cating a bounce or jar to the car 
or passengers. This new type of 
wheel suspension also eliminates 
the pitching of the car from 
front to rear. 

Another advantage is that un- 
sprung weight, which is primarily 
made up of complete front and 
rear axle assemblies, is reduced. 
This lessening of the unsprung 
weight aids in giving better road 
ability. 

In center-control steering, there 


is a separate steering tie rod for| 


each wheel. Directly in the} 
center of the frame front cross 
member, the tie rods connect! 


Oldsmobile will | 


and | 
The two| 
new models are to be bracketed | 


common with} 
wheel 


along with | 


it is pos-| 
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with one arm of an L shaped 
lever. The other arm of the lever 
;}connects with the drag link of 
| the steering mechanism. The tie 
|rods are independent of each 
| other. Being pivoted from a cen- 





| tral point, they maintain a con- 
| stant correct relationship between 
each front wheel and the steer- 
ing mechanism. A new worm- 
and-roller type of gear has an 
overall action ratio of 19:1 for the 


loads of front-| 


Oldsmobile for 1934 offers a refinement of the body lines which featured the 1933 cars. 


six cylinder model and 20:1 for 


the eight. 
Prevents Shimmy 

The new steering method, in 
combination with knee-action 
wheel suspension, avoids’ the 
changing of the castor angle 
whenever the brakes are applied, 
and prevents shimmy and wheel | 
kick. Sidewise or transverse 
slipping of the wheels, which in- 
terferes with road holding 
is also eliminated. 

The 18-inch steering wheel is a 
three spoke safety type 
in which the spokes are so posi- 
tioned that the driver can readily 
and clearly see the instruments 
on the panel before him. 

In the new _ super-hydraulic, 
| self- -energizing brakes, the con- 

struction of the brakes is iden- 


ability, re} 


wheel, | 


tical with the mechanical brakes | 
used for 1933, but they are actu-| 
ated by hydraulic pressure. Un- 
usually direct piping has been ac- 
complished between the master | 
cylinder and the cylinder within | 
each wheel. On the six the brakes 
are 11x 1%; on the eight, 12x 1%- 
inches. 

A mechanical hand brake actu- | 
ates the brake shoes within the} 


enclosed rear brakes through a | 


five-passenger, eight-cylinder sedan. 


| rounding curves. 





| inches longer. 


straight line mechanical hook-up. | 


Oldsmobile’s road stabilizer has | 
been designed to overcome the} 
tendency of cars to roll when 
This stabilizer 
is a round bar of spring steel | 
assembled across the rear end of | 
the chassis, and tightly comet) 
to both shock absorber arms. 
When the body tends to roll, a| 
resisting action in the stabilizer | 
bar maintains the car on an even 


With the improved performance | 
of the new 84 horsepower engine, 
the six will do 77 miles an hour, | 
and will accelerate from five to 
sixty m.p.h. in less than 27% 
seconds. The economy of the new | 
engine is two to three miles per 
gallon greater than last year’s 
six, the average is 17 miles per 
gallon at fifty miles an hour. 

The bore and stroke is 35/16 
x4%; the cubic displacement is 
213.3 and the compression ratio | 
5.7. 

Low Fuel Consumption 


The 90 h.p. straight eight will 
deliver an average of 14 miles 
to the gallon at fifty miles an 
hour, and will do 82 miles an 
hour. The bore and stroke of 
the eight are 3x 4%; displacement 
is 240.3, and compression ratio 5.7. 

The six has a wheelbase of 114 
inches with a 58-inch track front 
and rear. The eight is 119 inches, 
with 59-inch track in the front, 
60'% inches in the rear. 

The gasoline tank of the six | 
holds 15 gallons, the eight 18 
gallons. 

The new bodies retain the ad- 
vanced and popular flowing lines 
of the 1933 model, and are two 





torpedo shaped louvres, | 
instead of three, are found .on | 
either side of the longer 1934} 
engine hoods. These louvres are | 
integral with the hood panel and 


Two 


ithe contour of the front fender 


Oldsinctittes Six Touring Sedan 


impression of greater car length 
and speed. 

Long bullet shaped headlamps, 
assembled to the hood sill, create 
a sense of uniformity with the 
torpedo shaped hood louvres. The 


| frontal 
| changed, to bring about greater 
| design agreement with the ad- 
| jacent parts. 





front and rear fenders continue | 
last year, | 
been | 
and the corners of | 


introduced 
crowns 


the style 
but the 
lengthened 
the valences rounded. 

The new radiator grills slope} 


have 


| row pleats, 


appearance has_ been 


The shell is lacquer 
finished in the same color as the 
body. 

The door hinges are of a new 
type which lessens wind whistle 
when the car is traveling at high 
speed. 

The wheels have been rede- 
signed to give greater strength, 
and their appearance is enhanced 
through the use of larger diam- 
eter chromium plated hub caps. 

All models have a new rear 
contour. In the touring models, 
this line is integral with the 
trunks and the trunks themselves 
are a part of the body, thus elim- 


linating misalignment and _ stop- 


ping all squeaks that might be 
caused by movement between the 
trunk and the body. 

Dual bullet shaped combination 
stop and tail lamps are fitted to 
the rear fenders of eight-cylinder 
models without trunks, while on 
all trunk models they are as- 
sembled to both sides of the 
trunk. 

Increased Body Length 

The interiors of the new bodies 
are upholstered in a new tailored 
appearance. The seat cushions 
and backs of the eight-cylinder 
models, which are form fitted, 
are made up in a series of nar- 
to which have been 


| added long, narrow, upholstered 


buttons. Either mohair or whip- 
cord upholstery may be had. 
The two inches which have 


| been added to the length of all 


| leg room. 


| grouped within two 
| indirectly lighted. 


bodies has been put into greater 


All instrument 


gauges are 
large dials, 


Engraving of 


| the panel faces and the figures 


| beside each of the 


Above is the) 


outwardly toward a_ decided) 
angle from top to bottom, the 
bottom curving to conform with 





shell. The grills 
of a number of | 


radiator 
made up 


and 
are 


instruments 
has been changed to a new 
modern type. There is a handy 
compartment at the right, with 
tumbler lock. 

The starter on the eight-cylin- 
der model is operated by a dash 
button, which actuates a solenoid 
closing the starter switch, and 


| forcing the starter gear to mesh 


with the flywheel ring gear. 

The hinges of the Fisher venti- 
lators are now fully concealed. 
Both windshields and no-draft 
ventilators are made of shatter- 
proof safety glass. The cowl 


Simplicity marks the newly designed dash of the 1934 Oldsmobile 
above. 


vertical fins, intersected by 
polished chrome horizontal bars. 
The bumpers have been rede- 
signed to blend in more closely 
with the streamlined appearance 
of the new cars. 

The radiator shell 
considerably widened 


been 
the 


has 
and 


ventilator in the 1934 models has 
been reversed. Tests have 
proved that air currents rise 
gradually from the radiator to 
the windshield and then reverse 
their direction in a downward 
direction into the cowl ventilator. 
(Continued on Page 34) 


longer than the louvres of the 


This phantom view shows the Oldsmobile knee action wheels in their 
1933 models; this effect gives an| Ride stabilizers eliminate roll in both Oldsmobile six and eight models, 


correct location in relation to the car. 
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AGAIN there is 


a Better Automobile 





and AGAIN 





People are Buying It 


astic crowds... 





Buick Dealers in all parts of the country report enthusi- 
eager requests for demonstrations . 

and a steady stream of orders for the 1934 Buick with 
Knee-Action Wheels. 


And no wonder! For this new 


Buick is not only the most beautiful Buick ever built, 
but it also provides the most important engineering advances of the year, 


including the gliding ride as Buick gives it. 
and again people are buying it. 


automobile... 


Again there is a better 
Again Buick Dealers 


are looking forward to overwhelming sales leadership in the Buick price 


range during the coming year. 


REMEMBER — it takes all four of these features to give the gliding ride 


as Buick gives it. @ Knee-Action Wheels @ Balanced Weight and 
Springing €}) The Ride Stabilizer @} Air Cushion Tires. 





Over 3,000 visitors today despite worst blizzard in 
11 years. Booked 21 orders. 56 appraisals. 300 
live prospects. Public highly enthusiastic. 

‘ BOSTON, MASS. 
Have been through six Buick announcements but 
none to equal this in genuine interest. 1934 will 
be a big year. 

. RALEIGH, N. C. 
Very enthusiastic reception. Knee-Action Wheels, 
Automatic Control and other improvements en- 
dorsed 100%. Obtained 52 good prospects and 12 
definite commitments. 


GREAT FALLS, MONT. 
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Everybody very enthusiastic. Large number good 
prospects. Finest cars ever produced. Performance 


marvelous. 
MILWAUKEE, WIS. 
4 


Public acceptance surpasses that of any previous 
Buick. 56 orders taken by dealers in our territory. 
Can deliver 300 cars as fast as receive them. 


CLEVELAND, O. 


In ten years’ experience with Buick have never seen 
car that suited so well. Sales will reflect public’s 


pleasure and acceptance. 
CASPER, WYO. 
¢ 


3,000 visitors Announcement Day. 360 had dem- 
onstrations. 5 awaiting car deliveries. Congratula- 
tions on product that has created outstanding pub- 


lic enthusiasm. 
PORTLAND, ORE. 


¢ 
Public greatly interested in new Buick. Knee- 
Action Wheels causing much enthusiasm. Delivered 
sedan and have orders for three more on file. 
DANVILLE, VA. 
. 


6,500 people viewed new Buick. 43 orders on file. 
234 demonstrations. Public reception splendid. 
KANSAS CITY, MO. 
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1200 people saw new Buick yesterday. 4 orders 
taken. And 11 more awaiting deliveries. Visitors 

keenly enthusiastic over Knee-Action Wheels. 
CHARLOTTE, N. C. 

¢ 

5297 visitors first day. 21 orders for 1934 Buicks. 
Have given more than 800 people demonstrations. 
Above figures cover our Figueroa Street store only. 
LOS ANGELES, CALIF. 


New Buick received very enthusiastically. Three 
dealers report 5,923 visitors. 828 demonstrations. 
28 orders already on file for immediate delivery. 


° DENVER, COLO. 


Without exception everyone is enthusiastic about 
improvements and beauty of 1934 Buick. All agree 
we will have great year. 

o 
Public reception greatest in years. Have already 
closed three sales. Expect to increase Buick’s 
leadership with this great new car. 


NEW YORK, N. Y. 


° HARLAN, KY. 


Have already taken twelve orders. Indians consider 
walking Buick the greatest car ever built. 
PAWHUSKA, OKLA. 


Salt Lake City goes Buick. Demonstrators busy 

since early this morning. Public reception on 

Knee-Action Wheels even beyond expectations. 
SALT LAKE CITY, UTAH 
a 

The public’s reception and enthusiasm was most 

gratifying. We are looking forward to very pros- 

perous year. 


° BALTIMORE, MD. 


More people inspecting new Buick than we can 

conveniently take care of. And more enthusiastic 

than on any announcement day in five years. 
BATON ROUGE, LA. 


Wouldn't YOU like to share 
in Buick’s sales success? 


For full information regarding the Buick 

franchise in your community, write or wire 

Sales Department, Buick Motor Company, 
i 
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Pierce Offers ‘Silver Arrow Among Standard Cars 
Austin Head Sees Public 


Prices Average 
8% Increase 


Over Last Year 


Detroit, Jan. 5.—The Silver Ar- 
row, a show piece of the motor 
world a year ago, takes its place 
in the list of production models 
of the Pierce-Arrow for 1934, 
along with other models built on 
more standardized lines. The 
Pierce-Arrow line has eight 
models on an eight-cylinder chas- 
sis of 139 or 144 inches, the same 
body models on chassis of the 


LW Sa a a tac 


of five inches, providing a dis- 
placement of 385 cubic inches and 
developing 140 horsepower at 3400 
r.p.m. 

All engines are mounted on rub- 
ber biscuits and ‘7ashers located 
symmetrically about the center of 
the engine. There are two 
mounted at the front, two on each 
end of a plate between the block 
and the bell housing and two at 
the rear of the 


Automatic hydraulic valve lifters, 
}another innovation introduced by 
| Pierce-Arrow last year, will con- 
| tinue to be standard. 
No Scuffing 
In addition, the twelve-cylinder 


transmission. | 


}sedan and_ the 


iclub brougham. 
in all 


on all body 


| groups. 


types, 


rounded and 
contour of lines and masses 
Sharp angles and corners 
|}been virtually eliminated. 


more 


Insulated Interiors 


a sensation at the 


shows last year. 








Pierce-Arrow is turning definitely to streamlining in its new line for 1934. 


same wheelbase with a 12-cyl-| 
inder engine, and two models on| 
a 147-inch wheelbase chassis with | 
the 12-cylinder engine. 

The eights have 140 horsepower, | 
the twelves 175. 


Prices range from $2795 to | 
$4495. The Silver Arrow eight | 
lists at $3495—not including a| 
radiator ornament. In general, | 
the prices average about eight | 
per cent higher than last year. | 

Designed, engineered and built 
entirely within the Pierce-Arrow 
organization following its return | 
to independence several months | 
ago, these new models retain the | 
traditional Pierce-Arrow charac- | 
teristics that have marked the| 
company’s 33 year tenure in the 
fine car field. 

Advanced Features 

The entire line represents ad-| 


vancement in engineering and 
structural features. Full auto-| 
matic power brakes, introduced 


by Pierce-Arrow last year, have 
undergone a series of refinements. 

The 12 and eight engines are 
essentially the same design used 
in 1933, but incorporate many re- 
finements. The 12 has a bore and 
stroke of three and one-half by 
four with a displacement of 462 
cubic inches. Its 175 horsepower 
at 3400 r.p.m. insures exceptional | 
acceleration and high top speed 
with relatively low engine speed. 

The new eight cylinder engine | 
is larger, having a bore of three) 
and one-half inches and a stroke | 








Power brakes on the 1934 Pierce-Arrow have been improved. 


the five-passenger sedan above. 


power plants incorporate numer- 
ous other features such as double 
drilled connecting rods, which 
supply oil to the low pressure as 
well as the high pressure bearing 
side of the pistons, eliminating 
scuffing which frequently occurs 
in cold weather during the warm- 
up period. All pistons carry four 
rings, two of which are plain com- 
pression type. The third from the 
top is a new type ring which 
serves in the capacity of a com- 
pression ring and is also effective 
in controlling the oil. The fourth 
ring is purely an oil control type | 
mounted on the lowest groove in | 
the piston. 

Hypoid axles will be used on all 
1934 models. There has been an 
important modification in the 
elimination of the torque arm in 
favor of the Hotchkiss drive. This 
change eliminates considerable 
unsprung weight, with corre- 
sponding improvement in riding. | 

The frame rails are boxed | 
throughout their entire length. 
The rails are formed from chan- 
nel sections and welded every six 
inches, making practically a one 
piece structure. There are seven 
cross members, three of which are 
tubular. 


Interiors are richly appointed, 
and upholstered. In every body 
type, greater passenger room has 
been emphasized, particular atten- 
tion to this factor having been | 
given to the close coupled cars, 
including the five-passenger club 


| 
| 





| 
This | 


nadian 


This trend is distinctive in 


sound-proofing the cabins. of 
transport liners, Pierce-Arrow of- 
fers completely insulated auto- 
mobiles. The principal insulating 
material used is all-fibre kapok. 
‘'t is used to line the dash, the 
doors, the walls and the floors of 


No-draft ventilation is standard 
the 


Throughout all the body types, 
jthere is immediately noticeable a 
symmetrical 


have 


Silver Arrow models are essen- 
tially of the same design as the 
famous model that created such 
automobile | our own. 
In April of 1932, over a year and | 
Following airplane practice in/a half ago, our business took a 
| pronounced upturn. 


five-passenger 





| 





— Getting Thrift Conscious 


By R. O. GILL 


President American 
Since the last show it has been 
my privilege to call on a good 


| many of our own and competi- 


tive dealers, and their general at- 


| titude of optimism during the past 
|ninety days is right in line with 


From that 


| time until now our unfilled orders 


have, on the first of each month, 
been beyond our capacity to pro- 
duce. This fact may mean that 
any one or more of several things 
have come to pass. Our own in- 


| terpretation leads us to believe in 


/one maior 


factor, namely, that 
American motorists are becoming 
economy conscious, or thrifty, 


| which is the same thing. 


| ruinous, 


Dealers, as a whole are in a 
different frame of mind. 
have an opportunity at last to 
eliminate a good portion of the 
cut throat trading for 
used cars. Just as soon as the 
smaller dealers realize this fact, 
and play the game in accordance 
with the rules for team play, 
which have been set up for them, 
a larger share of their legitimate 
profit will find its way into their 
bank accounts. But they must 
realize that the “policing” of this 
“trade in” policy is in their own 
hands and that the dealer asso- 


| ciations must identify and hold in 


line the occasional recalcitrant 
dealer who violates these rules. 


They | 


Austin Car Co., Inc. 

| And this leavening process must 
| be completed without delay if the 
retail trade is to find itself in 
shape to cash in on the oppor- 
tunity now knocking at the door. 

The volume of new car busi- 
ness which is in sight for 1934 
is difficult to estimate accurately. 
We all know that the average age 
of cars in use has been increas- 
ing rapidly since 1929-30. Many 
will be replaced in 1934. We 
know that large numbers of 
young people, who, in normal 
times, would have been buying 
their first car in 1930, ’31, ’32 or 
’33, have not bought yet. Many 
will buy in 1934. 

Many present “one car” owners 
wul resume their “two and three 
car” status in 1934. The poten- 
tial new car retail market is 
way beyond either '30, ’31, ’32 or 
33. 

We know that thousands of 
dealers, as well as some dis- 
tributors, have allowed _ their 
stocks to run so low that field 
inventories are at a lower point 


than since 1920 or ’21. These 
field inventories alone should 
provide a “bank” of perhaps 


200,000 units. 

We face 1934 with optimism, 
which we feel is well founded. 
The industry as a whole is in a 
sound condition and as always 
heretofore will be in the front 
ranks of the march back to pros- 





perity. 





The Silver Arrow of yesterday takes its place in the regular lines of Pierce-Arrow this year. This model 
is available with eight or twelve cylinder engines. 


all models. 
sulation is one and three-eighth 
inches thick, acting as almost a 
perfect sound deadener and pro- 
viding additional! insulation 
against heat and cold. 
Prices are as follows: 
Eights — Five-passenger 
$2,895; club sedan, $2,995; club 
brougham, $2,795; coupe with 
rumble seat, $2,895; roadster, 
$2,995; seven-passenger sedan, 
$3,200; 
$3,350; Silver Arrow, $3,495. 
Twelves—Five-passenger sedan, 
$3,295; club sedan, $3,395; club 
brougham, $3,195; coupe with 
rumble seat, $3,295; roadster, $3,- 
395; seven-passenger sedan, $3,600; 
enclosed drive limousine, $3,750; 


Silver Arrow, $3,895; seven-pas- 
senger sedan (147-inch), $4,295; 
enclosed drive limousine (14T- 


inch), $4,495. 


Auto Imports $891,822 


Toronto, Jan. 5.—(UTPS) 


imports of automobiles, 


In the dash this in-O 


sedan, | 


| 


enclosed drive limousine, | 


Ca- | 


auto parts and other vehicles of | 


iron in November amounted in 
value to $891,822, as compared 
with $616,760 a year ago. Parts 
from the United States accounted 
for more than half. 
was 1 


mechanical booster is placed just in rear of the gear bex as shown. ' Kingdom. 


Stead 


"y Gain in Business 


Bids “Full Speed Ahead” 


By R. S. COLE 
Vice-President Hupp Motor Car Corp. 


“I am of the opinion that dis- | will want to buy new cars. 


tributors and dealers are in a 


position during the year 1934 to | gone 


stage a very strong comeback. 
A gradual but steady improve- 
ment in general business condi- 
tions is already noticeable, and, 
as unemployment is becoming less 
from day to day, this should 
quickly be reflected in the volume 
of motor car business. 

“Manufacturers this year are 
offering more unusual features 
than ever before, and the display 
of new models at the New York 
Show will be extremely attrac- 
tive. 

“In addition to the normal de- 
mand for motor cars, the ultra- 
attractiveness of 1934 merchan- 
dise will no doubt bring into the 
market many of the motor car 
owners who are still driving cars 
over five years old. These own- 
ers have little conception of the 


“Distributors and dealers have 
through a very trying 
period, and a great many of tnem 
have been obliged to liquidate 
their business. Those who remain 
have been able to greatly reduce 
their fixed overhead, and have 
learned how to operate on a very 
reasonable volume of _ business. 
Through the operation of the 
NADA used car code, these deal- 
ers will, for the first time, be 
assured of a profit on all sales. 
“Vicious competition between 
distributors and dealers is thereby 
eliminated, and the success of the 


| selling organization during the 


coming year will depend largely 
on the reputation of the manu- 
facturer, the attractiveness of the 
product (both from an appear- 
ance and price standpoint), and 
the selling ability of the organiza- 


| tion itself. 


outstanding improvements which | 
have taken place in recent years, | 


but when they are made to rea- 


A feature | lize just how advanced present | 
6 trucks from the United | production is — compared with | 


| production of former years—they | 








“From every angle it would ap- 
pear that the motor car distribu- 
tor and dealer is emerging from 
the serious consequences of the 
depression, and is once more on 
the road to success.” 
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BUILT 


to beat its own great record 

































What a year 1933 was for Chevrolet! 





First in nationwide sales for the 
third consecutive year—and for the fifth year 
out of the past seven. First in both passenger car 
and truck sales. And first by the widest margin 
of leadership Chevrolet has ever held over any other 


car in its field! 


No question about it—that’s a mighty high mark 
for Chevrolet dealers to shoot at in 1934. But if 
there’s any doubt in your mind as to Chevrolet’s 
ability to beat that mark, then you haven’t seen 
or tried out the new 1934 Chevrolet car and truck! 
And you haven't caught the significance of all the 
many selling features Chevrolet has introduced for 


1934. 


The passenger car, for example, has “Knee- 
Action”’ wheels, shock-proof steering, big-car 
size, weight and stability, a new Y-K frame, new 
cable-controlled brakes, bigger Fisher bodies, new 
streamlined appearance, and one of the greatest 
things of all: an 80-horsepower engine that com- 
bines 12% greater economy at touring speeds 


with 80 smooth miles an hour. 


Do you wonder that Chevrolet dealers are looking 
forward, with confidence, to beating their 1933 


record ... in 1934? 


CHEVROLET MOTOR CO., DETROIT, MICHIGAN 






A GENERAL MOTORS VALUE 


we ut 


5 
onl Y youlll never 


be satisfied with any 






other low-priced car 
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a DOUBLE 
Ndsmobile 


INVADES LOW-PRICE FIELD WITH 
BIG ECONOMICAL ALL-FEATURE SIX 





























Oldsmobile 6 Four-Door Sedan 


OFFERS VASTLY IMPROVED EIGHT 
HELD AT LAST YEAR’S LOW PRICE 


| 
| 





The biggest automobile news of 1934 is this: These new cars are Style Leaders—not merely new 


In the face of rising prices, Oldsmobile places a editions of the Oldsmobile that jumped from 


precision-built All-Feature Six in the low-price field. eleventh to seventh place last year, but vastly 
Lavishes a perfect wealth of new improvements on superior automobiles. 

it. Brings it definitely within reach of the man who 
. : . : Famous Oldsmobile performance, endurance, and 
has had his eye on a big, roomy car—but whose 


: even greater operating economy. Precision-built 
pocketbook has said ‘‘No!”’ 


throughout. 
The price 'of the Oldsmobile Eight has been held to 
last year’s low! A bigger, more beautiful straight Those are the high spots of Oldsmobile for 1934 
Eight—roomier, finer—with all those new high-price . - - the car at the Auto Shows that has everything 


car features described and illustrated on the opposite . . . the car that offers dealers their greatest profit 







page, and many more. opportunity in 1934! 
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KNEE- ACTION WHEELS 


Biggest mechanical improvement since self-starter. Each front wheel mounted 
independently and cushioned on strong, flexible coil spring—controlled by double- 


action hydraulic shock absorbers. Wheel “walks” over bumps, while body of car 


This lessens pitching, makes back seat as easy-riding as front. 


remains stable. 


NT 


ANNOUNCE 





SUPER-HYDRAULIC BRAKES 


Tremendous advancement over conventional type of hydraulic brake.  Self- 


energizing. Grips smoothly with slightest foot pressure. Always equalized on 
all four wheels. Reduces chances of skidding. This assures quick, sure braking 


without jerks or jars. 





CENTER-CONTROL STEERING 


Important improvement made possible by Knee-Action Wheels. In Oldsmobile, 
steering action is now exerted on both front wheels from a point exactly midway 
between them instead of from one side. Easier steering—steering wheel is 


completely free from shimmy or wabble. 


BUILT-IN RIDE STABILIZER 


Built-in Ride Stabilizer abolishes roll and sway on curves. Ride Stabilizer is a 
round bar of spring steel joining the side rails of the frame at the rear and 
controlled by the rear hydraulic shock absorbers. Counteracts tendency of one 


side of car to rise faster than other when rounding curves. 


Reinforced Steel Bodies by Fisher with No Draft Ventilation ... Full Pressure Lubrication ... All Silent 
Syncro-Mesh Transmission ... Independent Center-Mounting of Radiator and Front Fenders .. . 
Engine Cradled in Rubber . . . X-Type Frame, Safety Glass Windshield and Ventilators . . . Counter- 
weighted Crankshaft . . . Electroplated Pistons . . . Horsepower—90 in the Eight—84 in the Six. 


DEALERS: SELL THE CAR THAT PEOPLE WANT TO BUY! 


In 1933 Oldsmobile increased its sales 50 per cent in a 


restricted market. 


* 


This year Oldsmobile’s market has been 
expanded to eleven times greater than market in 1933! 
New All-Feature Six and Straight Eight cover 96 percent of 


total automobile market! The public wants Oldsmobile— 


it is “built to order” from list of things motorists asked for 
in nation-wide survey. Why handle a car that’s hard to sell? * 
Sell Oldsmobiles— make more money — get benefits of affili- 
ation with General Motors. Write or wire Olds Motor Works, 


Lansing, Michigan. Your inquiry will be held confidential. 
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Men You Will Meet at the New York Show 


This is the Most’ Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Passenger Cars 
AUBURN AUTOMOBILE CO, 


Auburn, Ind. 
Space: B-4, 

Commodore Hotel 
W. H. Beal, pres. 


N. E. McDarby, vice-pres. in charge of sales 
John Tainsh, sales mar. 

L, E. Salom. 

H. G. Hersh, adv. and sales prom. mer. 

H. L. Dunn, vice-pres. in charge purchasing 
F. L. Griffith, purchasing agent. 

H. C. Snow, vice-pres. in charge of engr. 


R. 8S. Wiley, export mer. 


AMERICAN AUSTIN CAR CO. 
Butler, Pa. 
Lexington Hotel 
pres. 
Montclair Hotel 
Weinger, gen. sales mer 


R. O. Gill, 


W. H. 


BUICK MOTOR CO. 

Flint, Mich. 

Waldorf-Astoria Hotel 
Curtice, pres. and gen. 
C. B. Stiffler, asst. to gen, mer. 
F. A. Bower, chief engr 
Kingston Forbes, special assignment 
W. F. Hufstader, gen. sales mer. 
Cc. C. LeWald, adv. mer 
R. H. Israel, sales prom. mer 


CADILLAC MOTOR CAR CO. 

Detroit, Mich 

Waldorf-Astoria Hotel 

Fisher, pres. and gen. mgr. 
Chick, gen. sales mar. 
R. L. Newton, asst. gen, sales mer 
H. W. Peters, asst. gen. sales mer 
J. F. Reeder, adv. mar 
Wm. C. Herring. sales promotion mar 
E. W. Seaholm, chief engr. 
J. W. Dunivan, mer. of distribution 
Cc. F. Boos, custom mer. 


CHEVROLET MOTOR CAR CO. 
Flint, Mich. 


H. H. 


mer. 


engr 


L. P. 
J. C. 


Waldorf Hotel 
gen. mer. 
Holler, gen. sales mer 
Hatch, asst. gen. sales mgr 
Doran, Jr., asst. gen. sales mgr. 
Douglas, gen. service mar. 
Fisken, sales promotion mer 
Fish, mar. truck div 
Crawford, chief engr. 
Ritz Tower 

Crooker, adv. mer. 

Biltmore Hotel 
D. P. O'Keefe, dir. of purchases. 


CHRYSLER SALES CORP. 


M. E 
W. E 
H. B 
Felix 
M. B 
&. P, 
W. E. 
J. W. 


Coyle, 





R. H 





Detroit, Mich. 
Barclay Hotel 

J. E. Fields, pres. 

J. W. Frazer, gen. sales mgr 

E. B. Wilson, director of sales 

S. W. Munroe, director of sales 

B. E. Greene, director of ad 

H. A. Kaufmann, director of 

W. A. Hilman, service mer. 

I. F. Schaeffer, chief analyst. 

F. C. Himmelman, wholesale sales promo- 
tion mer. 

A. B. Dowd, retail sales promotion mgr. 

S. P. Rice, ass service mar 

E. Phil Merrill, chassis lecturer 

R. H. Sterling, chas lecturer 

Special Exhibit: Chrysler Bldg., also Simons 
Stewart Co., Ine 125 West Emd Ave 


CONTINENTAL AUTOMOBILE CO. 


Detroit, Mich. 
Space: A-4, 
Commodore Hotel 
W. R. Angell, pres 
F. F. Beall, vice-pres. 
Wallace Zwiener, treas 
Craig Keith, see, 
M. A. Holmes 
George Morris, sales mgr 
F. C. Stowers, asst. sales mer 
L. P. Kalb, chief engr 
S. R. Thomas, chief engr. car diy 
J. H. Teagan, export sales mer 
F. Li. Edman, adv. mer. 
D. A. Andrews, mer. fleet sales 
D. D Soden, special rep. 
H. P. Miller, dist. mer 
C, H. Turner, dist. mar. 
S. H. Kelly, dist. mer 
H. A. Mitchell, service mgr 
DE SOTO MOTOR CoRP. 
Detroit, Mich. 
Space: A-1, 
Barclay Hotel 
L. G. Peed, gen. sales mer 
R. M. Rowland, asst. gen. sales mer 
J. J. Palmer, asst. to the pres 
D. M. Herrick, asst. to gen. sales mer 
J. F. Boyd, dir. of dists 
B. R. Secord, dir. of service 
H. C. Jamerson, dir. of ady 
F. L. Wiethoff, special rep 
DODGE BROTHERS Corp. 
Detroit, Mich, 
Space: Pass. Car, A-11; Truck, Section ‘RB’ 
Chrysler Building 
K. T. Keller, pres, 
A. vanDerZee, gen. sales mer. 
W. M. Purves, asst. gen. sales mer. 
J. D. Burke, dir. of truck sales. 
E. J. Poag, dir. of merchandising and adv. 
W. R. Bamford, asst. dir. of service. 
A. S. Heaton, asst. dir, of merchandising, 


FRANKLIN AUTOMOBILE CO. 
Syracuse, N. Y, 
Space: B-I. 

Commodore Hotel 


John FE. Williams, sales mgr 


Hugh H. Goodhart, adv. mer. 

L. R. Hodge, service mer. 

Geo. Cuddy, business admin. mer. 

L. Townsend. 

Geo Sartlett. 
GENERAL MOTORS CORP. 

Detroit, Mich. 

Waldorf Hotel 

W. W. Lewis, dir. of adv 

Merle C. Hale, dir. of industrial relations 
Volney B. Fowler, pub. rel. sec 

Gardner M. Cobb, mer, special exhibits 
W. J. Davidson, technical dir l ‘ I 
F. O. Tanner, asst. to W. S. Knudsen 

charge of mfg. 
C. E. Wilson, vice-pres 





0) 


Exhibitors 


HUPP MOTOR CAR CORP. 


A. J. Schamehorn, dir, General Motors 

proving grounds —— 

’ "Ie » sean Space: “Lo. 

H. G. Weaver, dir. customer an search t Commodore. Hotel 
Allen Orth, head of exhibits section of R. S. Cole, vice-pres. and asst. gen. mer 

research laboratories. 

._ oH : R. P. Lyons, treas. 
G. E. Ehrling, research laboratories. I. M. Kauffelt, asst. sales mer. 
C. Chriswell, research laboratories F. W. Munroe, adv. mer. 
F. A. Burke, research laboratories. C. E. Salisbury, dir. of service. 
C. G. Scott, research laboratories J. F. Bowes, technical mer. 
C. Lindblom, research laboratories G. R. Lipe, technical dept 
B. G. Koether, asst. to vice-pres H. Nickerson, works mgr 





New York Auto Show Events 


JANUARY 6-13 


MONDAY, JAN. 8 
9:30 A. M.—American Automobile Association Contest 


WeomGE WHCCTME oon cc ccc vcccvcccccccccccs Pennsylvania | 
9:30 A. M.-5 P.M.—Packard Dealer Meeting and 

es siete te biebthees veeas.ee Roosevelt 
10:00 A. M.—National Automobile Dealers’ Association 

Directora’ Meeting ... 2... cscccccccccees Pennsylvania | 
10:00 A. M.—Reo Motor Meeting................+-ee0e: 625 W. 55th St. | 


11:00 A. M.—National Automobile Chamber of Com- 
merce International Day Registration. 


... Ambassador | 
12:00 Noon—Buick-Pontiac Dealer Meeting and 





TUESDAY, JAN. 9 





9:00 A. M.—Motor and Equipment Wholesalers.............. Gotham 
9:30 A. M.—American Automobile Association Board 
ep gi Ae ere ee Pennsylvania 
10:00 A.M.—Auburn Dealers’ Salesmen Breakfast........ Commodore 
12:00 Noon—Pierce-Arrow Conference and Luncheon. ...Commodore 
12:30 P. M.—Graham-Paige Dealers’ Meeting 
SET VE CLE ET TTT ETT Biltmore 
2:30 P.M.—Oldsmobile Dealer Luncheon.................. Roosevelt 
2:00 P. M.—National Automobile Chamber of Com- 
merce Export Managers’ Meeting....... NACC Offices 
2:30 P.M.—NACC Motor Truck Committee 
EE oi Sirs OE ee ee mea din aaia .. NACC Offices 
6:30 P. M.—National Automobile Chamber of Com- 
ee ee ee rere Commodore 
WEDNESDAY, JAN. 10 
10:00 A. M.—National Automobile Chamber of Com- 
merce Directors’ Meeting.............. NACC Offices 
10:00 A. M.—Motorcycle and Allied Trades Association 
PS POY TREE eT OR ORO T ETT Lexington 
7:00 P. M.—Automotive Boosters Club No. 13 Dinner 
a I ea a cab 6.0.00 04.4000 80k ’ark Central 
THURSDAY, JAN. 11 
12:15 P. M.—Overseas Automotive Club Luncheon...... .... Lexington 


(Florentine Room) 

















Park Central Hotel J. Ellet, purchasing agent, 
W. G. Power, emp! relations section F. E. Watts, chief engr 
Essex House E. 8. MacPherson, asst. chief engr. 
Jack Dineen, dir. sales and service A. J. Neerken, body engr 
GRAHAM.-PAIG F. N. Finke, dist. sales mar 
3 : IGE MOTOR CORP. J.T. Phill i ate : 
Detroit. Mich ; iillips, dist. sales mer. 
Biitmere Hotel J. E. Roberts, dist. sales mgr 
woe anak utmor B. J. Oldfield, dist. sales mer. 
W. Hf. Neely NASH MOTORS CO. 
a 2 Minka Kenosha, Wis. 
F. R. Valpey Commodore Hotel 
C. W. Mattheson Hf. M. Salisbury, export mer. 
A. I. Philp F. R. Babcock, adv, mgr., Nash 
L. Thoms Kk. Hl. Bronson, adv, mgr., LaFayette 
F. Kishline ¢. P. Turner, asst. sales mer 
E. R. Harrell W. HW. MeCarty, dist. mgr 
C. WH. Bliss, gen. sales mgr 
sBOCen MOTOR CAR CO. OLDS MOTOR WORKS 
etroit, Mich 
Lansing, Mich 
Pennsylvania Hotel Space: A-2 
C. G. Abbott, gen. sales mgr Waldorf-Astoria Hotel 
W. R. Tracy, sales mgr Cc. L. MeCuen, pres. and gen, mer 
Ww st. sales mar. in charge ¢ D. E. Ralston, vice-pres. and gen, sales 1 
Il. T. Youngren, chief engr 
G t ales mer. H. A. Trevellyan, asst. gen. sales mer 
A export mer. t. M. W. Shaw, asst. gen. sales mer 
Cc special rep G. R. Browder, sales 
: tradiey, used car dept T. E. Chancellor, sales 
R. N. Hamilton, mgr. business mgmt. dept W. II. Loudon, sales 
C. F. Worfolk, fleet dept R. lL. Myers, Eastern regional mer 
°E. A. F business management dept Wm. Crossley, New York zone mer 
“W. A . used car dept James Schiller, special assignments 
W. J. Case, dist. mgr Maynard Murray, engr. 
M. E. Bushong, dist. mer. V. C. Havens, adv, mgr 
Cc. HW, Calhoun iles rep Elmer Thompson, pubicity 
G. Rf. Minor il A. W. Chamberlin, publicity 
G. F. Dal ] J M. PF. Vorberg, sales pror mar 
H. EF. Evan sale re} Jean Peter sales prom 
2 a PACKARD MOTOR CAR CO. 
4 : rty ; Detroit, Mich 
L. H. Stambau rvice promotion 
°E. J. Blu ervies t Roosevelt Hotel 
*A KE. LaVallier, service rep Alvan Macauley, pres, and gen, meg 
*S. E. Flickinger ervice rey J. G. Vineent, viee-pres. of engineering 
Mark Wiseman, dir. of ady E. F. Roberts, vice-pres. of mfg 
J. E. Schipper, dir. of pub M. M. Gilman, vice-pres. of distribution 
| George Johnston, adv M. A. Cudlip, vice-pres. and sec 
| W. E. Betts, sales promotion Milton Tibbets, vice-pres. and patent counsel 
S. M. Ballard, sales promotion } €. RR. Paton, chief engr 
| P. V. Fitzgibbon, ad FE, R. Macauley, styling engr 
Sam Frame, display engr | J. R. Ferguson, chassis engr 
| * Special Exhibits | A. L. Knapp, body engr 





BAMMOMOON 6c ccsscse OPES OE NE Te eee Commodore | 
12:30 P. M.—National Automobile Chamber of Com- 

merce International Day Luncheon...... Ambassador | 
1:00 P. M.—National Automobile Dealers’ Association | 

ST CI 5 os ots veccndceedsns Pennsylvania 
6:30 P.M.—Society of Automotive Engineers Dinner. ...Commodore 


W. R. Griswold, research engr 

R. M. Williams, service engr. 

F. H. McKinney, gen, sales and adv, mer 
J. A. Gilray, sales prom. mgr 

R. W. Carson, supervisor of dist. 
Rn. W. Cragin, dist. mer. 

W. H. Duval, dist. mer 

S. F. Green, dist. mer. 

W. E. Osband, dist. mer. 

N. C. Rogers, dist. mgr. 

H. W. Hitchcock, asst. adv. mar. 
H. F. Olmsted, dir. of pub 

J. F. Page, gen. service mer, 

T. A. Stalker, technical service mgr. 


Jack Harrison, fleld service supervisor, 
J. D. Wilson, gen. accessories mgr. 


N. A. Lull, editor of service literature, 
THE PIERCE-ARROW MOTOR CAR CO. 
Buffalo, New York. 


Space: B-2, 
Commodore Hotel 


A. J. Chanter, pres 

Roy H. Faulkner, vice-pres 
B. H. Warner, vice-pres 
Karl M. Wise, dir. of engr 


M. Thorne, chief experimental engr. 





W. M. Baldwin, dir. of adv 

Cc. C. Thoman, asst. dir. of adv 

if. D. Millhone, asst. dir. of ads 

Cc. R. Nicodemus, service mer 

T. J. O'Rourke, gen, sales mer 

G. D. Aberdeen, asst, gen. sales mer 
Kenneth Strachan, asst. gen 

W. MacD. Fegen, mer. arts 


| PLYMOUTH MOTOR CORP, 


Detroit, Mich 
Space: A-10 
Barclay Hotel 


Ht. G. Moock, gen, sales mer 
K. G. Pound, dir. of distribution 
J. B. Wagstaff. dir. of adv. and sales pro 
H. FE. Heath, dir. of service 
W. W. Romaine, dir. of adv 
Cc. E. Sering, used car dept 
P. L. Irwin, N. Y. regional mgr 
REO MOTOR CAR CO. 
Lansing, Mich 
Biltmore Hotel 
H. T. Thomas, vice-pres. and chief engr 





sin 











D. E. Bates, secy.-treas 

Jeorge Smith, purchasing mer, 

Fabio Sergardi, pass, car. engr. 
to pres, 


R, A. DeVlieg, asst 


E. G. Poxson, gen. sales mgr. 

C. A. Triphagen, supervisor of sales. 

W. G. Eversman, sales prom, and adv. mgr, 
C, E. Boutelle, div. sales mgr. 

D. C. Streeter, parts and service mer. 
John Clark, service rep. 

H. C. Halladay, service rep. 

W. C. Parker, mgr. Speed Wagon div. 

A. L. Struble, asst. mgr. Speed Wagon div. 
K. M. Eyestone, sales and finance rep. 

E. E. Hillard, sec. to gen, sales mat. 

M. F. Sperry, dist. rep. 

Harry J. Tighe, dist. rep. 

Fred D. Engle, Speed Wagon rep. 


STUDEBAKER SALES CORP. OF AMERICA 
South Bend, Ind. 
Space: A-14. 
Biltmore Hotel 


Paul G. Hoffman, pres 

Geo. D. Keller, gen. sales mer. 
Louis K. Manley, mer. of branches 
Ottis Lucas, sales prom. mer. 

F. S. Vorn, asst. sales prom. mer, 
E. C. Mendler, mer, service parts. 


W. H. Edwards, gen. mer. truck div, 

Cc. H. Wondries, Mer. truck sales. 

J. L. Engels, sales prom, mer., trucks. 

R. E. Vail, factory mer. 

dD. G toos, chief engr. 

L. A. Chaminade, executive engr. 

J. R. Hughes, chief body engr. 

W. S. James, research engr. 

0. P. Peterson, purchasing agt. 

A. L. Frank, vice-pres. export. 

J. P. Roche, pres., Roche, Williams & 
Cunnyngham 

J. M. Cleary, vice-pres., Roche, Williams & 
Cunnyngham 

M. F. Williamson, sec., Roche, Williams & 


Cunnyngham, 
Morrow Krum, acct. executive, 
liams & Cunnynghem 


Roche, Wil- 


STUTZ MOTOR CO. OF AMERICA, INC, 
Indianapolis, Ind 
Space: 


B-5-A. 

239 W. 66th St. 
Edgar S. Gorrell, 
E. W. 


pres. 


Headington, branch mer. 


(Continued on Page 20) 








BUICK, in every yearly model 


since the days of clincher rims, prestolite tanks 


and “outside” shift levers, has used New Depar- 


ture Ball Bearings as regular equipment. 


The combined engineering skill of Buick and 


New Departure has achieved a progression of im- 


provement, phenomenal even in this industry. 







TURE 
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the 


HE facts speak for themselves. The startling 

new Studebakers of speedway stamina and 
skyway style have been in the field for 214 
months—and in that time they’ve proved them- 
selves to be the greatest cars and the most wanted 
cars in Studebaker history. 


These new and finer Studebakers swept sales 
up to such enormous figures so quickly that for 
a month the lid had to be clamped down on new 
franchises! Production facilities were taxed so 
strenuously that most dealers couldn’t get extra 
cars for showroom exhibit for weeks! 

In fifteen days of October, these startling new 
cars gave Studebaker its biggest October in five 


From the speedway 
comes their stamina 








STUDEBAKER 
has dealt 


- 


WUMUN YG 


1934. / 


‘ Sensational sales of the past 
2% 
will be a year of great oppor- 

tunity for Studebaker dealers 


months show that 1934 


years. They gave Studebaker its biggest Novem- 
ber in eight years. 

These new Studebakers are the best built, best 
looking, best performing Studebakers ever pro- 
duced... yet they’re selling in price fields "way 
lower than any in which Studebaker ever com- 
peted. Think of it—as low as $665 for the Dictator 
—895 for the Commander—$ 1095 forthe President! 


What a chance for dealers who have been obliged 
to handle only the very lowest priced cars up to now! 

And the reassuring feature of a Studebaker con- 
tract is the protection it gives you against multiple 
dealerships. You aren’t penalized for your success 
in building up a territory. 

Nobody at Studebaker even dares to forecast 
what the total sales for 1934 will be. It seems prob- 
able now that only a few of the very lowest priced 
cars will exceed Studebaker sales volume this year. 

Why not pick up this winning hand that Stude- 
baker has dealt you and play it for everything it’s 
worth? Write or wire for contract facts today to 
Paul G. Hoffman (himself an active and success- 
ful Studebaker dealer), President, The Studebaker 
Sales Corporation of America, South Bend, Ind. 


From the skyway 
comes their style 


- 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


424 Madison Ave. 


Trucks Exhibitors y eeied Fimbel, territorial mgr. 


(Continued from Page 18) ne pearesy mneee co. 
a naam ee a a ——7 —————————— EO ee agers yn, " 
STEWART MOTOR CORP. Space: C-53 and C-54 


Buffalo, New York. 











Space: Section “G” Ambassador Hotel GALVIN — CORP. = 3 _ Park Central Hotel Waldorf-Astoria Hotel 
Commodore Hotel G. L. Brunner, pres. Chicago, Ill. 4, Faust, sales mer. Lothair Teetor. 
> ; S Space: C-79. H. C. Lisle, vice-pres. Ralph Teetor. 
T. R. Lippard, pres W. C. Allen, sales mer. B = e . . 
¥. J. Suttner, sales mer J. J. Burke, salesman. Roosevelt Hotel = F. W. Heyer, sales engr. George H. Keagy. 
R. G Hatch, adv. mer. ‘ Cc. L. Burlingame, salesman, P. V. Galvin, pres. . 8. Phillips, sales engr. Don H. Teetor. 
w 8 Woolsey dist sales mer W. M. Cashin, salesman, Murray Yeomans, engr. J. an aio Wallese i krad 
. 8. » Gist. sales . se | , salesman, allace Harkrader. 
H. J. Grassi, dist. sales mgr. BURTON AUTO SPRING CORP. , ny gg “a i A. Cotter, salesman, George Stout. 
ae dist. — mgr. Chicago, Ill. Nathan Cooper, N. Y. C. distributor. A. Seitman, salesman. Joe Butz. 
onio Alvarez, export sales mer. Paul BR. Riess, salecman. 
846 Atlantic Ave., Brooklyn ph gy eal a nes an Giese Mewes 
’ © ’ . - 
P. t 1 4 De . Martin Hans, Pres, Space: C-67. — [a at ae INC, Harry Walters, salesman. 
arts and Accessories - z Sa Montclair Hotel Space: ‘- Bi Ps Charles Bowers, salesman. 
. $ auvelt, Easte J . y " nas 
APCO MOSSBERG CORP. B. Reardon, Bastern sales rep a| Ernest A. Hall, pres. J. A. Grab relinghuysen Avenue 0. C. McIntosh, salesman. 
Attleboro. Be aan a aed M. T. Obee, sales mer. Ee age ® ig W. L. Wilson, salesman. 
Space: C-86. CHAMPION PNEUMATIC MACHINERY CO.| W. A. Smith, salesman. ? 2. oe STORM MFG. CO., INC. 
Paramount Hotel + ee gee H. B. Hurst, salesman. L. W. Williams, chief a. Minneapolis, Minn. 
Lee Smith, sales mer. Rh F. P. Herman, mer. equipment sales Space: C-75. 
A. D. Kullberg, rep. Shelton Hotel INDIAN MOTORCYCLE CO. H. J. Hopkins, dist. rep Wellington Hotel 
R. B. Brooks, rep. Geo. T. Rayfield, pres. a H. C. Moses, Jr., dist. rep. Adolph Storm, pres. 
; %. H. Lee, sales ; paces Use. ee bin, sal Tr. 
7 Edison Hotel Cc wry) ‘kite st Lexington Motel | NOBLITT-SPARKS INDUSTRIES, INC. = é ne alae 
E. R. Waterman, rep. i: : ” . >. > wen | Columbus, Ind . . “ ; ; 
Harry D. Smith, dist. mar. E. Paul du Pont, pres. | teens th a E co 
THE ARO EQUIPMENT CORP. Commodore Hotel Loring F. Hosley, vice-pres. | Space: C-61 and C-62. TITEFLEX METAL HOS : 
Byran, Ohio. Ralph E. McConnell, dist. mer. James A. Wright, dir. of sales, «a1; Commodore Hotel | Newark, N. J. 
Space: C-72 and C-73. E. W. Bartram, dist. mer. Frank S. Long, metropolitan rep. . S Tan Sage ia Space: C-18. Citeiten thine 
: '. ° 1ompson, ce-pres, 
i ; McAlpin Hotel CLAMPS, INC. JOHNSON BRONZE CO. Earl C. Booth, chief engr. Elbert E. Husted, sales mer. 
! I. B. Nielsen, vice-pres. New York, N. Y. tow Contie. 2 Walter E. Peek, engr. O. M. Thornton, sales rep. 
' C. E. Ihrie, sales prom. m New Castle, Pa. 
: > ’ D + mgr. | Otto Bieber, gen. mer Taft Hotel Kay L. Clevenger, dist. rep. 8S. S. McCutchen, sales rep. 
ARROW HEAD STEEL PRODUCTS CO. P, J. Flaherty, pres. Phil C. Baker, sales rep. ADIO CORP 
Minneapolis, Minn. eae 1. E. Cramer, dir. of sales. | OVERHEAD DOOR CoRP. | mrcnicago, TIL : 
Space: C-49. Detroit, Mich. R. C. Clarke, Eastern rep. Hartford City, Ind. | fener Oak 
Biltmore Hotel 7 2 tcen oe - 3, Seen, Bee Saeees we. Space: C-10., "Waldorf-Astoria Hotet 
F. C. Bahr, pres. | #. F Beall, vice-pres. J. H. Burgess, Detroit rep. Pennsylvania Hotel Ray Erlandson, mfrs. sales man 
W. E. Wilbert, supt. | B. F. Tobin, Jr., treas. KELLOGG MFG. CO. Cc. G Johnson, pres. L Kelsey, Detroit branch we 
E. A. Earle, Buffalo branch mer. L. J. Kanitz, gen, sales mer. as +. Forest E. McKee, vice-pres. J. Hi. Pressley, chief engr a7 
Wellington Hotel | Craig Keith, sec. Space: C-63 and C-G4. aa . . ee eee a - : 
C. H. Scribner, dist. mer. Wallace Zwiener, comptroller. Lexington Hotel | 
Cc. E. Jenkins, dist. mer. | O. R. Baird, mgr. automotive sales. J. F. Weller, vice-pres. 
33 W. 60th St. | L. P. Kalb, chief engr. Il. M. Smith, dir. of sales 
R. W. Lippoth, branch mer. H. A. Mitchell, service mer. Cc. A. Clark, New York dist. mer. 
W. L. Tindall, equipment sales. Art Wild, sales engr. J. E. Woodruff, dist. rep. | 


Cc. 8. Dahlquist, sales ener. 





Pau oes MAINTENANCE MACH. CO. E. P. Shelton, service rep LONG MFG. CO. 
HH -9 | tro ic | 
—a THE FIRESTONE STEEL PRODUCTS CO. aie se . 
Victor Allen, vice-pres Akron, Ohio, . EB. Ww aa a al. 
° . . | E. E. Wemp, engr. counsel. 
Wellington Hotel Wadorf-Astoria Hotel L. J. Loranger, sales mgr. 
Harry J. Swartz, zone mer. Ww 4. Baker, pres 
Andrew L. Schroth, sales rep W. S. Brink, development engr. JOHN BEAN MFG. CO. 
BENDIX AVIATION CorP. EM. Cl id. mfrs. sales mgr. Lansing Mich | i ee 
o- York, 4. Y. | W. S. Kidder, trade sales mer. | Space: C-58-58 = 


Waldorf-Astoria Hotel 


Vincent Bendix, pres | 2 e ° : 
Walter 3. Buettner, vice-pres. & treas, | Non-Exhibitors 7 DOESN'T take many words to paint a mental picture 


Charles Marcus, vice-pres of what tire trouble means to a motorist when chilled 











W. L. McGrath, vice-pres. | | AETNA BALL BEARING MFG. CO. . : : ci 
V. Ww. Kllesrath, dir. automotive engr. Trucks Chicago, Il. winds whistle and ears and nose feel like icicles. 
avid Beecroft, New York rep. | | : : ° . * ‘“ * 99 
Herbert L. Sharlock, dir. pub. relations, | THE AUTOCAR Co. ey te yt y Nor is giving a customer “some air” any fun for yourself 
J. R. Batholomew, Eastern truck sales. a. 549 treet old man winter turns fingers into thumbs while you're 
549 West 23rd Stree | AIR-MAZE CORP when . 
ye Ae [ee | Cleveland, Ohio unscrewing and replacing tight-fitting, elusive valve caps. 
, ; BROCKWAY MOTOR CO., INC. Commodore Hotel : 4 
a Hote Cortland, N. Y. A. E. Schaaf, pres, Pushing Schrader Dublcheks and Valve Cores achieves 
cen endix, pres, * i p jeo, Walton, vice-pres. ¢ yur, agent. “ : sff3 
Walter 3. Buetiner, trees cme ot hom ake double results: It swells profits and quells “free air” diffi- 
of ghee | oe &. 006 1h ee P. ©. Soles, sales Gust. culties. “Trouble-proof your tires for winter driving” is an 
° ah allup, vice-pres. George S. Piroumoff, v-pres. in chg. of eng. TH -SELLE CO. - ® ° ° . 
3 @ ED W. A. Goott, v-pres, i che. metre, ares _— oe argument that sinks in at this time of year. Drive home not 
, & ambers, mgr. Detroit office. 15 M a & ¥. o s i i 
J. R. Bartholomew, Eastern truck sales, = ueien Gane ae - aamnseittmere Hote only the convenience of Dublcheks but also the importance 
©. ©. Holaday, service sales mer. ; 46th St. and 12th Ave. o age eee of fresh Valve Cores. Selling the two items together makes 
W. S. Eddy, works mer. ’ ° ' ™” ° 
4 ogg ied: ainiiienae Divco CoO SS a sale that’s doubly worth while. 
, A . . | Germantown, Philadelphia, Pa. - ” 
a ie arte Mote a a Wellington Hotel Schrader’s are easiest to sell because “Schrader” is recog- 
. O. Scott, pres ommodore Hote = poate seen P ° : re 
F. W. Parks, vice-pres, John Nicol, vice-pres. and gen, mgr a nized the automotive world over as the leader in tire-valve 
F. B. Willis, dir. sales. : x egg i ga J. L. Spielmacher, dist. mer. necessities. Stock up—through your regular source of 
BENDIX PRODUCTS CORP. . i ee ' N. P. Hewitt, adv. mer .; Toronto 
South Bend. Ind DIAMOND T MOTOR CAR CO. AMERICAN CHAIN CO., INC. supply. A. Schrader Ss Son, Inc., Brooklyn, N. Y > ’ 
Waldorf-Astoria Hotel [ee ie Geet Bridaepert, Conn Canada—Makers of pneumatic valves since 1844. 
Q : ote , e 
Bene Peatis, bree, and oon. mer CA. Tit, pre os rae. : I d make t rofits 
alter J. Buettner, treas FE. J. Bush, vice-pres. and sales ; » Ree Vere & , ee. oy make wo 
M. E. Chandler, vice-pres. CA ieee ees a yy A. P. VanSchaick, gen. mgr. of sales Sell both tog ether an P 
V. W. Kilesrath, vice-pres. | . C. Huxley, Jr., Eastern sales mer. W. M. Wheeler, we a . is - e . 
3. P. Mahoney, vice-pres 9310 Queens Blvd., L. I. C. | ee Schrader Dublchek (right) is a@ 
. . Villis, vice-pres J. E. Morse, dist. mgr. hid , Sales ® at = 
H. L. Sharlock, dir. of pub. relations, | F. J. Hollearn, dist. mer. AMERICAN CABLE CO., INC. secondary air-seal—a perma 
A. C. Chambers, mgr. Detroit office. | W. G. Davis, dist. mer. Bridgeport, Conn. nently affixed valve cap that 
te Detvett rep | J. J. Canniff, dist. mer. | Waldorf Hotel makes inflating and air-gauging 
artholomew, Eastern truck sales. | A. S. Potter, dist. mer. rrase * 
F. H. Wells, asst. to dir. onl ™ a? a: ae 4 wane , easy as turning on a water tap. 
0. ©. Holaday, service sales mer. FEDERAL MOTOR TRUCK CO. | Wilder Gutterson Nothing to unscrew or replace. — 
H. D. Hukill, asst, tech. service mer. Commodore Hotel | Priced to sell in volume. In Tne 
M. L. Pulcher, pres. | THE AMERICAN HAMMERED PISTON TiC t . : 
BENDIX-STROMBERG CARBURETOR Co. J. F. Bowman, vice-pres. in charge of sales. | RING CO. vivid Display Cartons of fifty aa 
South Bend, Ind. | Samuel Fitzpatrick, export mer. | Baltimore, Maryland. ia ; i r : 
w affording dual display pe ; ~* 
aldorf-Astoria Hotel v | Wellington Hotel b ; \ 
Vincent Bendix, pres MARMON-NERRINGTON CO., INC. |W. 8. Watchman, dist. sales mer. usual purchase of 100 NRX OK 


W. J. Buettner, treas : J. A. Tompkins, Jr., dist. sales mer. 
. Waldorf-Astoria Hotel | > 5 ; . 
M. E. Chandler, vice-pres. A. W. Herrington, pres. and designer, | Commodore Hotel 
F. B. Willis, dir. of sales | ©. O. Hohn, dist. sales mer. 
W. B. Groves, Detroit rep. THE WHITE CO, | New Yorker Hotel 
| Long Island City, N. ¥ r 7 
| rT. L. Ford, vice-pres. 


pt aeat 
AS f A & 




























BENDIX WESTINGHOUSE AUTOMOTIVE i 
AIR BRAKE CO. ew a ee | AMERICAN STAINLESS STEEL CO. 
Pittsburgh, Pa. T. R. Dahl, vice-pres | Pittsburgh, Pi men 
Waldorf-Astoria Hot | Geo. F. Russell, vice-pres. | a Biitmere Hote 
Vincent Bendix, pres ore Weted Stanley P Seward, adv, mer. | J. C. C, Holding, vice-pres. and mer. 
8. G. Down, vice-pres | 4H. K. York, vice-pres. ANDERSON MFG. CO. 
R. H. Heinrichs, gen. mer | Roosevelt Hotel Cambridge, Mass. 
: = a Get mer ar | J. N. Bauman, asst. to vice-pres | Biltmore Hotel 
S. connson, JF., chiel mg Commodore Hotel Geo. H. Hunt, vice-pres. * 
| at, I 
r ” a at ae me, | A. J. Scaife, fleld engr. Warren T. Ferguson, treas. and mer. peer a fa = 
. ‘ » rep Saunders Jones, vice-pres r tan r the tir indus- 
W. F. Mahan, rep R. H. Webb-Per fey vice-pres. AUTOMOTIVE PARTS & EQUIPMENT are ste - . oe . 
J. J. Terhune, service rey Frank Alborn, chief engr. MFRS., INC. try. With every core you re- 
BRIGGS MFG. CO. FE. 1, Hobbins, dist. mgr | Detroit, Mich. place it’s easy to sell the cus- 
Detroit, Mich Commodore Hotel h ind f k 
x . ° c. C. Carlton, executi ice-pres. omer remainder o ack- 
Roosevelt. Hotel Parts and Accessories | <> & ae ae vusmen : me 2 P 
w. P — ‘mk og AC SPARK PLUG CO. Cc. O. Skinner, product group advisor age for spares. Packed in at- 
° ° , ass o pres 2 . : 
Howard Bonbright, dir Flint, Mich THE BAKER-RAULANG CO. tractive Easel-Display Cartons 
Robt. Pierce, sec | Waldorf-Astoria Hotel Cleveland, Ohio. —100 to the unit. 
N. Hi. Manning, gen. sales mer. | F. 8. Kimmerling, pres Commodore Hotel 
E. Lundberg, chief engr. W. 8. Isherwood, sales mer E. J. Bartlett, pres 


Ralph Roberts, designer. Earl McGinnis, adv. mer. E. J. Stahl, vice-pres. and gen. mer. 
John Tjaarda, designer M. W. Gotthelf, sales prom. mer R. H. Sankey, sales mer. 
ee ee ACCURATE PARTS MFG. CO. BANTAM BALL BEARING CO C r qd e r 
. & Lous » Saree n. Cleveland, Ohio. : 5 

8. J. Menzel, sales dept ’ | South Bend, Ind. Reg. U. 8. Pat. Off 

A. J. Wettlaufer, sales dept. Wellington Hotel | Hotel Commodore 


BRUNNER MFG. CO. Saetinaer Seomsenait, ‘ideamen | K. L, Herrmann, viee-pres, and en, me. | TIRE-SAVING VALVES, CAPS AND GAUGES 


H. D. Allen, mgr. auto. div. 


Goaee: 0-08 | Sem Nottonson, salesmen. | Ctrambatial om tine G0) -* BE SURE IT’S A SCHRADER—LOOK FOR THE NAME” 
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CADILLAC - La SALLE DEALERS 





hace 1934 
WITH THE GREATEST OPPORTUNITY 
IN THEIR HISTORY 


A SENSATIONAL NEW La SALLE 


WITH FLEETWOOD BODIES 
priced from [1495 f. 0. b. Detroit 


This year, Cadillac dealers and distributors 
will offer the American public one of the 
most remarkable attractions in the history 


of automotive merchandising —a sensa- 





tional new La Salle—designed and built 
by Cadillac, to Cadillac precision standards 
—equipped exclusively with bodies by 
Fleetwood, world’s foremost custom 
builder—and offered at the amazing price 
of $1495, f. o. b. Detroit! Never has the 
fine-car field offered such a value—and 
a great and spontaneous reaction from 
the public is simply inevitable. It is 
more than a new market for Cadillac- 


La Salle dealers. It is one of the rarest 


business opportunities of this whole era! 









DIVISION OF GENERAL 


THREE MAGNIFICENT NEW CADILLACS 


V-8 »« V-12 * V-16 


priced from DSB f. o. b. Detroit 


And La Salle is only one of four great and 
outstanding values with which Cadillac- 
La Salle dealers will tempt the public in 
1934. There are also three magnificent 
new Cadillacs—completely re-styled, 
drastically and fundamentally improved — 
and with the price range starting at the 
lowest point in efghteen years—only $2395, 
f. o. b. Detroit, for the new V-8! Thus, 
literally thousands who have longed for 
a Cadillac will now find this magnificent 
car within their reach for the first time. 
With this dual advantage—with both 
Cadillac and La Salle truly sensational 
values—Cadillac-La Salle dealers are natu- 


rally facing 1934 with eager anticipation. 


CADILLAC MOTOR CAR COMPANY, DETROIT, MICHIGAN 


MOTORS 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Parts and Accessories 


(Continued from Page 20) 


BOHN ALUMINUM & BRASS CORP. 
Detroit, Mich. 
Waldorf-Astoria Hotel 
Chas. B. Bohn, pres 
Harry W. Holt, vice-pres. 
D. E. Anderson, chief engr 
L. E. DeGroat, N. Y. rep 


THE BORG & BECK CO. 
Commodore Hotel 
D. E. Gamble, gen. mer. 
Harold Nutt, dir. of eng’g. 
BRAGG-KLIESRATH CORP. 
South Bend, Ind. 
Waldorf-Astoria Hotel 
Vv. W. Kiliesrath, pres. 
W. J. Buettner, treas. 
F. B. Willis, dir. sales 
R. P. Breese, chief engr 
J. R. Bartholomew, eastern 


EDWARD G. BUDD MFG. 
Philadelphia, Pa. 


The Plaza 
pres 


truck sales 


co. 


Edw. G. Budd, 


Waldorf-Asteria Hotel 
Donald Alexander, vice-pres 
H. A. Coward, 
Paul Zens, treas 
C. G. Selden. 
BUNDY TUBING CO. 


sec 


Detroit, Mich. 

Commodore Hotel 
W. W. Anderson, pres. 
T. M. Rude, asst. gen. mgr. 


Waldorf Hotel 
A. F. Knoblock, vice-pres. 


BURD PISTON RING CO. AND 
LIBERTY FOUNDRIES CO. 


Rockford, Illinois. 
Wellington Hotel 
F. M. White, pres. 
A. A. Lundgren, vice-pres. and sales mgr 


M. W. Persson, rep. 
S. H. Fox, rep. 


BURGESS-NORTON MFG. 60. 
Geneva, Ill. 


Wellington Hotel 


C. M. Burgess, pres. 

F. E. Burgess, vice-pres 
A. M. Reeves, dist. mgr. 
Frank Guth, rep. 


CARTER CARBURETOR CORP. 
St. Louis, Mo. 
Waldorf-Astoria Hotel 
C. Weed, vice-pres. 
G. M. Bicknell, chief engr. 
Van C. Worden, Detroit dist. 
W. H. Farr, engr. 
L. D. Boyee, engr. 
Oakleigh R. French 
John J. Machacek, Eastern dist. mer. 
A. W. Farres, salesman. 
J. L. McDonough, salesman 
Vv. J. Lowenstein, sales mer. 
P. G. Sedley, mgr. parts & service div. 


CLARK EQUIPMENT CO. 
Buchanan, Mich 
Commodore Hotel 
Ross, vice-pres. 
Mogford, vice-pres. 
C. A. Kiefer, sales rep 


CLARK TRUCTRACTOR CO. 
Battle Creek, Mich 


Commodore Hotel 
Ezra W. Clark, vice-pres 


H. Hi. 


mer. 


adv. counsel. 


E. B. 
E. C, 


THE CLEVELAND WORM & GEAR CO. 
Cleveland, Ohio 

Hotel 

Howard Dingle, 


Roesevelt 
pres, 


COLLINS & AIKMAN CORP. 
New York City. 
200 Madison Avenue 
W. G. McCullough, pres 
P. J. Torchiana, vice-pres, 
J. Weemhoff, sales mgr. auto. dept. 


COLUMBUS METAL PRODUCTS, INC. 
Columbus, Ohio. 
Commodore Hotel 
H. B. Donley, gen. mer. 


THE DALL MFG. CO., INC. 
Cleveland, Ohio 
Wellington Hotel 
L. A. Dall, pres. 
A. M. Reeves, sales rep. 
Frank Guth, sales rep. 


DECROW ENGINEERING CORP. 
Lockport, N. Y. 
1775 Broadway 
R. M. Kinzly, treas. 


DEFIANCE SPARK PLUGS, 
Toledo, Ohio. 


INC. 


Barclay Hotel 


L. L. Siegfried, executive vice-pres. 
H. M. Gosnell, sales mer. 
Lexington Hotel 
R. J. L. Dutterer, engr. 
250 Park Avenue 
A. M. Grant, dist. mgr. 


DELCO APPLIANCE CORP. 
Rochester, N. Y. 


Park Central Hotel 


J. C. Halbleib, director of sales. 
DELCO PRODUCTS CORP. 

Dayton, Ohio. 

Waldorf-Astoria Hotel 

B. D. Kunkle, gen. mer. 

R. L. Wilkinson, gen. sales mer. 

W. A. Chryst, consulting engr. 

Cc. H. Kindl, chief engr. 


E. D. Madden, service mgr. 


DELCO-REMY CORP, 
Anderson, Ind. 

Waldorf-Astoria Hotel 
¥. C. Kroeger, pres. and gen 
O. Lee Harrison, sales mar. 
A. G. Phelps, asst. sales mgr 
H. D. Dawson, chief engr. 


THE DILL MFG. CO. 
Cleveland, Ohio, 
Commodore Hotel 
L. F. Body, sales mar. 
R. 8. Maxwell, sales rep. 


DITZLER COLOR CO, 
Detroit, Mich. 


mer. 


and serv. 


0 
| 
| Commodore Hotel 
E. R. Hoag, pres. 
Roosevelt Hotel 
H. W. Hogben, sales mer. 
Hayes Quinn, art dir. 


A. J. Wiegand, colorist. 
THE DOLE VALVE CO. 


Chicago, Illinois. 
Barclay Hotel 
John L. Dole, sec. and sales mer. 
Thomas B. Chace, sales rep. 
Robert M. Ellis, mgr. Detroit office. 


Harold Drapeau, sales engr. 
Kenneth Lund, sales engr. 
Stuart G. Phillips, adv. mer. 


Wellington Hotel 


P. A. Richardson, sales megr., jobbing div., 
automotive parts 
| DORAY LAMP CO., INC, 
New York City, N. Y. 
Edison Hotel 


S. M. Dover, pres. 
J. B. Baumann, salesman 


DUPLEX TRUCK CO, 
Lansing, Mich. 


New Yorker Hotel 


A. Langenbacher, pres. 
A. C. Pratt, vice-pres. 


E. A. LABORATORIES, 
Brooklyn, N. Y. 
Commodore Hotel 
J. M. Aufiero, pres 
W. Herbert Bretzlaff, sales ener. 
Walter A. Toepel, electrical engr. 


Edison Hotel 





INC. 


Paul Schaefer, sales mer. 
. Mac. Rashbaum, sales. 
B. W. Lilley, sales, 
Randolph Wohltman, sales. 
Geo. Siemers, sales, 
Houston Crane, sales. 
E. L. Ship, sales, 
ECLIPSE MACHINE CO. « 
Elmira, N. Y. 
Waldorf-Astoria Hotel 
W. L. McGrath, pres 
M. P. Ferguson, vice-pres. 
H. C. Bush. 
M. P. Whitney. 
K. C. Gano. 
R. E. Fink. 
R. W. Keeley, Detroit. 
D. P. Kearney, Detroit 
D. L. Wertz, Detroit 
THE ELECTRIC AUTO-LITE CO. 
Toledo, Ohio 
Biltmore Hotel 
Cc. O. Miniger, pres. 
D. H. Kelly, vice-pres, 


Commodore Hotel 
H. R. Patterson, engr. 
Cc. F. Gilchrist, engr. 
L. B. Ehrlich, engr. 
J. A. Shank, service mer. 
R. C. 


Held, sales mgr. 
ERIE MALLEABLE IRON CO. 
Erie, Pa 
Hotel Taft 
B. H. Scott, gen. sales mer 
ERO MFG. CO. 
Chicago, Il 


Edison Hotel 
Howard F. Leopold, pres. 
William Friedlander, director of sales 
Harry Sears, 


i 
| EVR-KLEAN SEAT PAD CO. 
| Chicago, Tl. 

Edison Hotel 
Howard F. Leopold, director of sales. 
Edward Wittcoff, prem 
Henry Minkoff, repr. 
William Solomon, repr. 
William Friedlander, sales prom’) mer. 


EXCELSIOR BRASS WORKS, INC. 
Reading, Pa, 


Edison Hetel 
Edwards, vice-pres 


FAIRFIELD MFG. CO. 
Lafayette, Ind 


Roosevelt Hotel 
McAllister, pres 


THE FEDERAL BEARINGS OO., INC. 
Poughkeepsie, N. Y¥ 


Commodore Hotel 


8. Wood 


A. J 





G. WH. Schatz, sec. 
H. A. Schatz, pres 
H. F. Petersen, sales mer. 
FEDERAL-MOGUL CORP. 
Detroit, Mich 
Lexington Hotel 
David W. Rodger, vice-pres. and dir. 


Wellington Hotel 
Frank Kellison, sales mgr. serv. div. 
A. R. Sears, salesman 

117 W. 63rd St. 


A. R. Tichenor, ew York rep. 


FLEX-O-TUBE CQ. 
Detroit, Mich. 


Pennsylvania Metel 
J. L. Ward, sales mer. 


FOX COMPANY 

Cincinnati, Ohio. 
Waldorf-Astoria Hotel 
Fox, pres, 

Fox, vice-pres. 
Cosgrave, Detroit repr. 


Leonard J 
Milford G 
Earl J 


THE GALION ALLSTEEL BODY CO. 
Galion, Ohio. 


mer 


Either Pennsylvania or New Yorker 


B. J mgr. of sales, 


DONAT A. GAUTHIER 
Detroit, Mich 
Hotel Commodore, 


Heiser, 


gen. mer. (Philadelphia factory) 
Harry C. Foster, repr. 
Sam Kane, repr. 
Milton Levin, repr. 


Non-Exhibitors Ts 


Barclay Hotel 
Whittaker, pres. and gen. mer. 
Berkeley, gen. sales mer. 


Waldorf Hotel 


Ww. 8 


ea tila acid Hl. D. Geyer, chief engr. 
F. W. Sampson, asst. chief ener. 
L. H. GILMER CO. | HOUDE ENGINEERING CORP. L. F. Wilcock, asst. sales mer. 
Philadelphia, Pa. | Buffalo, N. Y. 7 
Pennsylvania Hotel | Biltmore Hotel JAMESTOWN METAL EQUIPMENT CO., ° 
John § Krauss, pres. F. L. Flanders, pres. Jamestown, New York. 
Chas. H. Bauer, gen. sales mer. Ralph F. Peo, vice-pres. and gen. mer. Commodore Hotel 
R. E. S. Geare, chief engr. | Commodore Hotel O. A. Lenna, pres. 
i | S Jalance, service z } Lawson, vice-pres. 
Empire Hotel E. L. Valance, service mer. G A L - 
S. Lukens, dist no | Cc. F. Lautz, chief engr. F. L. Foster, sales engr. 
7 ; ; , Cc. E. Perkins, sales engr. 
108 6. 6G. BPA. OO, JAY LUBRICATION CORP. 
oo ae HYATT ROLLER BEARING CO. Commodore Hotel 
oO —" — Newark, N. J.-Detroit, Mich. . cone — mer 
Charles Oppe, treas. ; J. J. Kroeker, sales div. 
| wes ai gg Hotel H. D, Roderick, vice-pres 
LES CO. . J. Forsythe, pres. a 2, Soho : 
Se ae SALE | H. O. K. Meister, asst. gen. mer. John Kolbe, service mer. 
' "Biltmore Hotel H. K. Porter, gen. sales mer. ao f 
Eddie Griffith, mgr. = = oo a Merrimac, Mass. 
b y. Young, chief engr. 
GLYCERINE PRODUCERS ASSN. F. E. Booth, mgr. motor div. : —_ Lane Hotel 
New York, N. Y. F. A. Weiss, purchasing agent, John B. Judkins, pres. 
-_ = Fourth Avenue H. M. Carroll, adv. mer. KELSEY-HAYES WHEEL CO. 
%. C. Edlund, mer. Fel at aie 
A P. Federline, asst. mer. HYGRADE SYLVANIA Detroit, Michigan 
| New York, N. Y. ____ Biltmore Hotel 
| THE B. F. GOODRICH CO. | Commodore Hotel Geo Ww. Kennedy, pres 
Akro! Ohio ’ rs , Perry Williams, sales mer 
Akron, Unio. C. W. Shaw. isms, | 
Biltmore Hotel H. P. Gilpin. a a a 
T. A. Aspell, gen. mgr. of tire sales. E. B. Boise. a Jat ~ s 
J. A. Reed, mgr. mfrs, sales, Eastern dist L. Raynor. > é. ro es a 
“Ile . ASD, 4 Ss 7 
GOODYEAR TIRE & RUBBER CO. _ So Charles Sinclair, chief engr. 
Akron, Ohio. HYDRAULIC BRAKE CO. George Cockayne, sales. 
Barclay Hotel Detroit, Mich. 
5 LeBARON DIVISION 
John M. Lenforth, asst. to the pres. Waldorf-Astoria Hotel a gg gy 
Wm. F. Schaeffer, mfr. = dept. Don 0. Scott, pres. | <  Meneins oon. mar, 
J. C. Tuttle, technical advisor. W. J. Buettner, vice-pres. | Set Votypka, chief ener. 
HERRON ZIMMERS MOULDING CO. Otto C. Lang, vice-pres. and sales mer. | Ralph Roberts, designer. 
Detroit, Mich. John Tjaarda, designer. 








| THE INLAND MFG, CO, | 
| Dayton, Ohio. | 


New Yorker Hotel 
gen. 


92 core me EEE 
SEE THE NEW 1934 SUPER-POWERED MODELS 


(Continued on Page 26) 


oO. J. Crowe, mer. 


ARVIN 


Car Radio 


° 


BY THE MAKERS OF ARVIN HOT WATER CAR HEATERS 





Four Smart Sets with many distinctive features ... Improved in 
Performance and Appearance...More Powerful... Better Tone... 


Easier to Install... Backed by big national advertising campaign. 


DISPLAYED AT THE SHOW BY 


Eveready Motor Equipment Co. 
BROOKLYN DISTRIBUTORS 


Automobile Necessities Co. 
NEW YORK DISTRIBUTORS 


SPACE C-61-62 


ARVIN FACTORY HEADQUARTERS ® HOTEL COMMODORE 
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DELCO -LOVEJOY contributes 


to 1934's great automotive advancement— 


INDIVIDUAL WHEEL SUSPENSION 


RO) A 4 (O) 4 


HYDRAULIC 
SHOCK ABSORBERS 





ITH the new cars comes an advancement of great 

moment and far-reaching influence—individual front 
wheel suspension. Delco-Lovejoy has been privileged to 
contribute much to the successful development of this radical 
departure. Car engineers early realized that old-type shock 
absorption would not answer. They called in the specialized 
knowledge and experience of Delco-Lovejoy. One by one, 
the problems were solved. Manufacturers of modern cars 
and Delco-Lovejoy thus join hands to create an entirely 
new kind of riding and driving ease—and a new degree of 
roadability and safety—in American motoring. Delco-Lovejoy 
is proud to have contributed so much to the year’s great 


automotive advancement. 


Delco-Lovejoy Hydraulic Shock Absorption is 
readily adaptable to any application of the 


independent wheel suspension principle. 


DELCO PRODUCTS CORPORATION 


DAYTON, OHIO 
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QUICK PICTURE 
of the NEW LaFAYETTE 


1. 113 inch wheelbase permitting extra size y. 
and room in every body style 
2. High compression, high turbulence 6 cylinder A 
motor—75H.P. at 3200 R.P.M. y 
3. Extra strong, rigid X-Dual frame 4 
4. Seven-bearing, extra-size crankshaft, fully : 
counterbalanced and counterweighted f 
5. Complete force-feed lubrication of engine f 
with rifle-bored connecting rods 
6. Metered pressure cooling of engine, permit- 
ting less than 5 degrees variation in tempera- 
ture between front and rear of cylinder block ‘ 
. Invar Struts in aluminum pistons 
dimmer button on floor board 
20. Slipstream, modern styling for speed plus . 
graceful, ‘‘big car’’ appearance in all models F b f 
21. Seaman scales composite steel and eature ¥. eature ee 
wood construction bodies 
compare it with expensive, 
“big” automobiles 








- 
8. Four point, inverted-rubber-cup motor sus- 
pension with stabilizer under transmission 
9. Synchro Shift transmission with all helical 

gears machine-lapped 

10. Automatic and thermostatic control hydraulic 
shock absorbers 

11. Worm and roller type steering gear mounted 
in roller bearings 

12. Steering road-shock eliminator 

13. Springs metal-encased, lubricating inserts 

14. Individually sprung front wheels are optional 

15. Equal-action, Bendix 4-wheel internal-ex- 
panding mechanical brakes, cable and con- 
duit operated 

16. Semi-floating, spiral bevel gear drive rear 
axle, Timken bearing equipped throughout 

17. Smart, simplified instrument board indirect 
lighted, with airplane-type speedometer 

18. Patented ‘‘Air Vents’’—draftless, quiet ven- 
tilation without obstructing vision 


19. Twin Beam, double-filament head lamps 





7 Be Wait till you see... 
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the NEW LaFayette is 
wheelbased longer. Roomier in the body. The biggest- 
looking car at comparable cost bar none! 


But that just hints at the place in the low-priced market 
that the NEW LaFayette — and this car only — is built to fill. 


Check the cars in the low-priced field up till now. Com- 
pare them part by part, feature by feature, with any 3 or 4 
more-expensive “big cars”’. 

Notice how many of the important construction essentials 
and engineering features of costly automobiles have been 
totally lacking in low-priced cars. 

You will find these costly car essentials present in the NEW 
LaFayette! Comparing cars to watches, LaFayette is truly 
the low-priced car with the “jeweled movement”. 


Nashis entering the low-priced field upona definite, unique 
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platform. The NEW LaFayette, like every other car Nash 
makes, is BUILT UP TO THE STANDARDS OF FINE 
CARS. ..INSTEAD OF BUILT DOWN TO A PRICE. 

The panel at the left gives a quick picture of the NEW 
LaFayette. Its every feature Nash has tested and proven over 
a long period of time. Note all the essentials in which the 
NEW LaFayette is like cars far more expensive to buy. 
And utterly different from other low-priced cars. 

See the NEW LaFayette at the shows and judge for 


yourself just how it looks, sounds — actually 1s in every essential 


—a costly, big type of car. COMPARE IT! 
Then get the inside facts on how Nash is building a car 


like this at the amazing price you will see on the tag. 


THE NASH MOTORS COMPANY 


Kenosha, Wisconsin 


THE LaFAYETTE WILL BE DISTRIBUTED BY ALL NASH DEALERS 
WIRE FOR FULL PARTICULARS ON AVAILABLE TERRITORY 
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(Continued from Page 22) 


Parts and Accessories 


THE LEECE-NEVILLE Co, 
Cleveland, Ohio. 


Astor Hotel 
B. M. Leece, pres. 
Geo. 8S. Cole, sec. and gen. mer. 
Arthur A. Skinner, gen. sales mer. 
H. C. Branch, technical serv. mer. 
M. A. Eason, sales engr. 
P. K. Bremser, serv. mer. 
K. A. Eger, asst. engr. 






LEONARD SPARK PLUG CO. 
Newark, N. J 


Wellington Hotel 





T. F. Cannan, sales mer. 
J. L. Spielmacher, dist. mer. 
H. R. Clime, dist. mer. 
F. R. Leonard, factory rep. 
LIGGETT SPRING & AXLE CO. 
Monongahela, Pa. 
F. A. Wernig, rep. 
LYCOMING MFG. CO. 
Williamsport, Pa. 
Commodore Hotel 
Z. H. Whiteman, Jr., sales mer. 
W. H. Beal, pres. 
F. M. Bender, vice-pres. and gen. mer. 
E. D. Herrick, project engr. 
F. 8. Baster, chief engr. 
J. E. Dunbar, asst. gen. mer. 
P. R. MALLORY & CO., INC, 
Indianapolis, Ind. 
6 East 45th St. 
P. R. Mallory, pres. 
P. C. Smalley, New York mer. 
J. A. Weiger, dir. of metallurgy. 
G. C. Mercer, vice-pres. in charge of sales, 
MALLORY ELECTRIC CORP. 
Detroit, Mich. 


109 West 64th St. 
Wm. N. Davidson, Eastern mer. 
Empire Hotel 
J. G. Hodgson, gen. mer. 


MANLEY MFG. CO. 
York, Pa. 
Room 626 New York Central Bidg. 
C. A. Anderson, gen. mer. 
M. W. Applegate, salesman. 


MARTIN-PARRY CORP. 
York, Pa. 
Yale Club 
Small, pres. 
Waldorf-Astoria Hotel 
A. P. Buquor, gen. mer. 
H. J. McDevitt, gen. sales mer. 


MARSHALL ASBESTOS CORP. 
Troy, N. Y. 


F. M 


Barclay Hetel 
Furber Marshall, pres 
Clayton W. Butterfield, 
Frederic Weyburne, sec. 
Harold C. Hodson, asst. treas 
Robert L. Moore, research dir. 
N. Wm. Nelson, factory mer. 


McCORD RADIATOR & MFG. CO. 
Detroit, Mich. 
285 Madison Ave. 
McCord, vice-pres. 
Commodore Hotel 
P. L. Barter, vice-pres 
Neil McMillan, Jr., sales rep 


McINERNEY SPRING & WIRE CO. 
Grand Rapids, Mich. 
Commodore Hotel 
J. L. MelInerney, pres. 
McQUAY-NORRIS MFG. CO. 
St. Louls, Mo. 


Roosevelt Hetel 
A. J. Mummert, chief engr. 


viee-pres 


a W. 





H. W. Knapp, sales dir. 
A. G. Drefs, treas. 

MICROMATIC HONE CORP. 
Detroit, Mich. 


Biltmore Hotel 
Kirke W. Connor, pres. 
@. M. Calvert, sales engr. 
N. H. Hubbard, sales dept. 


MONARCH TOOL & MACHINERY CO. 
Chicago, Ill. 


Edison Hotel 
W. F. Clark, sec. and treas. 
A. H. Merar, sales mer. 
David Levin, repr. 
Joseph Greenman, repr. 
Harry Friedman, repr. 
Special Exhibit: 3rd floor 

New York, Jan. 8 to 13. 


MORSE CHAIN CO. 
Waldorf-Astoria Hotel 


Edison 


F. C. Thompson, vice-pres. and gen. mer. 
Commodore Hotel 
F. M. Hawley, sales mer. auto div. 


MOTOR FUME UTILIZER CORP. 
New York, N. Y. 
Commodore Hotel 
Louls A. Staff, pres. 
8. V. Hirschman, vice-pres 
Bill Gow, service engr. 


MOTORS METAL MFG, CO. 
Detroit, Mich. 


Commodore Hotel 


George D. Shanahan, vice-pres. and gen. mgr. 


Charles Kauderer, sales mar. 


Ferris B. Fick, production mer. 
MOTOR WHEEL CORP, 
Lansing, Mich. 


Barclay Hotel 
H. F. Harper, pres. 
J. B. Siegfried, vice-pres. 
c. C. Carlton, sec. 
J. H. Hunt, chief engr. 


MULTIBESTOS CO, 
Cambridge, Mass. 
Ambassador Hotel 
Mason T. Rogers, vice-pres. 
Welliagton Hotel 
John A. Lunn, vice-pres. 
8. EB. Shepard, sales mer. 









Hotel, 


in charge of sales, 
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A. J. Roemer, branch mer. 
H. B. Smith, branch mer. 
BP. Grey, salesman. 


Mich. 


St. Regis Hotel 
Cc. W. Avery, pres. 
C. H. Widman, vice-pres., dir. 
Cc. D. Widman, sec. and treas. 
A. E. Northup, chief designer. 


Detroit, 


THE MURRAY CORP. OF AMERICA 


of sales. 


Non-Exhibitors 


A. SCHRADER’S SON, 


INC, 
Brooklyn, N. Y. 
Commodore Hotel 


D. W. Johnston, accessory 

W. J. Kirkpatrick, service mer. 

B. M. Muchmore, mgr. petroleum sales 
M. H. Tisne, mfrs, sales, 

R. L. deBrauwere, sales mer. 

W. R. Cisney, mfrs. sales. 

D. Noble, service man, 


SCINTILLA MAGNETO CO. 


L. C. Hill, works mer. 

O. F. Graebner, chief engr. 

H. A. FitzJohn, charge of custom bodies. 
| J. E. Maloney, sales mgr., frame and heavy | 
| stamping div. 

A. P. Nacy, sales dept. 
B. M. Pheatt, sales megr., J. W. Murray | 
Mfg. Co. div. 
NATIONAL BATTERY CO. 
| Detroit, Mich. 
Commodore Hotel 

L. M. Browne, mfgrs. sales div. 

Frank P. Sanborn, regional mer., N. Y¥ 
| NEW DEPARTURE MFG. CO. 
| Bristol, Conn, 

Biltmore Hotel 

DeWitt Page, pres. 

F. G. Hughes, vice-pres. and gen. mer. 

L. G. Sigourney, sec. and sales mer. 

R. E. Clingan, asst. sales mer. 

T. C. D. Crow, chief engr. 

John Baninger, asst. chief engr. 

C. B. Beckwith, adv. mer. 

F. W. Marschner, Western sales mer. 


| THE NEW HAVEN CLOCK CO. 
| New Haven, Conn, 

Edison Hotel 
Kelliher, mgr. 
Passmore, salesman. 
salesman. 


D 
E 
iH 


c 
Li 
Lieberman, 


Stamford, Conn. 


W. M. Nones, pres. 
O. P. Wilson, vice-pres, 

H. J. Ritter, sales mer. 

G. R. Bott, engrg. mer. 

D. BE. Batesole, asst. engrg. mer. 
F. W. Mesinger, N. Y. Dist. 
R. Gannett, sales engr. 

R. V. Donnelly, sales engr. 
E. W. Lawrence, sales engr. 
G. Tompkins, sales engr. 

Cc. W. Hedler, mer. 


THE OKONITE CO. 
NEWTYPE AUTOMOTIVE Div, 


Passaic, N. J. 
E. A. Scheu, mer. 

Biltmore Hotel 
Eddie Griffith, equipment div. 


OWEN DYNETO CORP, 
Syracuse, New York. 


Biltmore Hotel 


THE PARK DROP FORGE CO, 
Cleveland, Ohio 
Tudor Hotel 
Dodge, sales engr. 


PINES WINTERFRONT CO, 


Chas. C 





mer. 


NORMA-HOFFMANN BEARINGS CORP. 


Room 1202, Commerce Bidg. 
155 East 44th St., N. Y. C. 


distributor sales 


mer 


R. M. Owen, pres. 

H. L. Bill, vice-pres, and gen. mer 
Jos. H. Rose, mer. accessory sales, 
Hf. S. Crawford, sales and service mgr 


Chicago, IL 
Biltmore Hotel 

W. L. O'Neill, pres. 
PRATT & LAMBERT, INC, 

Long Island City, N. Y. 

Hl, S. Prescott, vice-pres. 

T. E. Murphy, mer. industrial sales. 
E. H. Ballard, rep 


PREST-O-LITE BATTERY CO., INC, 


Speedway, Indianapolis, Ind, 
Commodore Hotel 
J. H. MecDuffee, vice-pres. and gen, mer. 
H. E. Komitch, sales mer. 
H. WU. Floyd, service mgr. 
J. K. Reid, special rep. 
E. N. Krook, rep 
RAMSEY ACCESSORIES MFG. CORP. 
St. Louis, Mo. 
Wellington Hotel 
J. A. Ramsey, pres, 
G. Weir, salesman. 
W. C. Whitney, salesman, 
Wm. Mehler, salesman, 


REPUBLIC STEEL CORP, 
Youngstown, Ohio, 
Biltmore Hotel 
J. M. 
M. H 
div. 
F. Hess, asst, 
H. Oliver, sales mgr., N. Y. 


Schmid, asst. 


G. 
Ww. 


Schlendorf, sales megr., alloy steel div. 
sales mer., 


alloy steel 


sales megr., alloy steel div. 


dist. 


THE REYNOLDS & REYNOLDS €O, 


Dayton, Ohio. 


Edison Hotel 


L. H, Forster, sales mer. 
J. E. Rogers, dept. mer. 
ROLLWAY BEARING CO., INC. 
Syracuse, N. Y, 
Commodore Hotel 
J. T. R. Bell, gen. mer. 
F, H. Buhlmann, chief engr. 


RUSSELL MFG, CO, 


Middletown, Conn, 
Chemists Ciub 
D. R. Weedon, gen. mar. 
| Waldorf-Astoria Hotel 
| W. M. Lipps, engr. 
| H. J. Moore, dept. mer. 
RYERSON & HAYNES, INC, 
Jackson, Mich. 
Barclay Hotel 
Cc. W. Ryerson, pres. 
L. S. Maynes, sec.-treas. 
Fred C, Burnett, sales mgr. 





Fred E. Beach, 








SHULER AXLE CO., 


N. Y. 

Waldorf-Astoria Hotel 
Vincent Bendix, pres. 
H. Hanni, vice-pres. and 
T. Z. Fagan, vice-pres. 
W. J. Spengler, chief engr. 
A. W. DeChard, engr. 
B. Nowosielski, engr. 
D. J. Wilber, sales engr 
Hl. C. Walters, sales engr. 
J. Poole, sales engr. 
H. Mayforth, sales engr 
L. W. Trees, service mer. 
J. T. Lansing, adv. mer. 


Sidney, 


gen 


a 


INC. 
Iouisville, Ky. 

Commodore Hotel 
Dugan, pres. and gen. 
H. R. Silver, sec. 

W. R. McBride, factory 
E. Gaillard, cashier. 


W. E 


supt. 


SIMMONS MFG. CO. 


Ambassador Hotel 

Gordon Groth, sales mer. 
Wellington Hotel 
O. M. Blakeley, fac. rep. 
Chas. Davis, in charge 
York and New Jersey. 


of 


| SKF INDUSTRIES, INC. 


New York City. 
Biltmore Hotel 

Batt, pres 

DeMott, gen. sales mer. 
Ericson, asst. sales mer. 
Williamson, N. Y. dist. 
*, Clingan, Hartford dist. 
Mabley, Detroit dist 
Hirsch, Detroit 
Priehe, sales dept 


WwW. L 
R. HW. 
F. E 


mer. 
mer. 
rey 


sales 


SPICER MFG. CORP. 
Toledo, Ohio 


Waldorf-Astoria Hotel 
Dana, pres 
Carpenter, vice-pres. 
Peterson, executive engr. 
Wm. Fairhurst, sales mer 
F Hall, Jr., mgr. axle 


STERLING CABLE CORP. 
Port Huron, Mich, 


Commodore 
F. Dobbins, pres 
A. Minch, vice-pres 
R. Thornton, treas. 
A. Nealon, sales mer. 
H. McKeen, New England rep. 
F. P. Platz, New York State rep, 


STOW MFG. CO., INC. 
Binghamton, N. Y. 
Astor Hotel 
Wear, pres 
Commodore Hotel 
Hotchkiss, Jr., sec, 
Dickinson, engr. 


F. A. SMITH MFG, CO., 
Rochester, N. ¥ 
Biltmore Hotel 
Harry M. Sylvester, sec. and treas, 
Eddie Griffith, factory rep. 


THERMOID RUBBER CO, 
Trenton, N. J. 
Wellington Hotel 
Robert Lee, vice-pres. 
J. A. Wheatley, sales mer. 
A. B 


Cc. A 
R. EB. 
Se 2 


P dir. 


Hotel 


Lt ea 


D. Walker 


CF 
a FF 


INC. 


M. J. Winkler, salesman. 
H. A. Roberts, salesman. 
FE. C. Blackman, salesman, 


THOMPSON-NEAYLON MFG. CO, 


Chicago, Illinois, 
Ansonia Hotel 
H. Fossel, vice-pres. 


THOMPSON PRODUCTS, INC, 
Cleveland, Ohio, 
Commodore Hotel 
F. C. Crawford, pres. 
L. M. Clegg, vice-pres. 
W. M. Albaugh, see. 


M. P. Graham, gen. mgr. Detroit plant. 


A. T. Colwell, chief engr. 


THE TIMKEN ROLLER BEARING CO. 


Canton, Ohio. 
Roosevelt Hotel 
J. W. Spray, vice-pres. 
H. J. Porter, vice-pres. 
W. E. Umstattd, vice-pres. 
E. Wooler, chief engr. 
E. W. Austin, sales mer. 
G. W. Waters, dist. mer. 


TIMKEN STEEL & TUBE CO. 
Canton, Ohio. 

Biltmore Hotel 
Griffiths, pres. 
Timken, Jr., asst. 
F. L. Gibbons, dir. of sales. 
A. T. Cape, dir. of operations. 


J, A. TUMBLER LABORATORIES 
3altimore, Md 
Lexington Hotel 
J. A. Tumbler, pres. 


F. J. 
Ht. H, 


M. M. Esterson, vice-pres., 
J. C. Huseman, salesman, 
B. B. Charles, salesman, 
S. H. Rubin, salesman, 
P. A. Gahm, salesman, 
L. W. Kelly, salesman, 
Cc. W. Schiele, salesman, 
J. C. Bonner, salesman. 


J. A. MacCarthy, salesman, 
W. Lenz, salesman. 


sales mer. 


mer. 


mer. 


sales for 


and treas. 


Dougall, sales promotion mgr. 


of sales. 


to the pres, 


New 


sales mer. 


| 
| 
| 
| 


| 
| 


UNITED AMERICAN BOSCH CORP. 
Springfield, Mass. 
Commodore Hotel 
A. T. Murray, pres. 





H. Waker, vice-pres. 

L. Beeh, vice-pres. 

G. J. Lang, vice-pres. 

C. L. Shedd, sales mgr. automotive trades | 
sales div. 

J. H. Schadow, asst. sales mer. 

W. Boedecker, asst. sales mar. | 

F. J. Mackey, asst. sales mer. 

J. L. Deane, mgr. automotive sales promn. | 

H. E. Fenner, gen. service mer. 

L. F. Roem, district mer. 

L. F. Acker, district mar. 

W. L. Fetherston, district mgr. 


UNITED MOTORS SERVICE 
Detroit, Mich. 
Commodore Hotel 

Oberheu, gen. mer. 

H. W. Anderson, asst. gen. mer, 

W. N. Potter, dir. of sales, 

E. N. Scott, mgr. elec. sales. 
| 
| 


F. A 


S. H. Hilleboe, mer. bearings sales. 
Ray Ellis, mgr. auto, radio sales. 
Roy B. Graham, mgr. battery sales. 
H. C. Smith, adv. mar. 


| THE VELLUMOID CO, 






VERREE & CONKLIN, 








Mass. 

Wellington Hotel 
c. 8S. Livingstone, sales mgr. 
J. F. McCann, Jr., sales rep, | 


Worcester, 


INC, 
New York, N. Y. 
Conklin, pres, and treas. 
Conklin. 

Wittschen. 

Walker. 


Thomas E 
E. W. 
H. J. 
R. C, 


| WALKER MFG. CO. 


Wis. 


Wellington Hotel 
J. H. Cooper, Eastern dist. 


WARNER GEAR CO. 
Muncie, Ind. 


WATERVLIET TOOL CO., 
Albany, N. Y. 
Commodore Hotel 
W. J. Katbein, sales mer. 
T. TinEych, asst. sales mer. 


Racine, 


mer. 


INC. 


THE WHITNEY MFG, CO. 
Hartford, Conn 





285 Madison Avenue 
| 
| 


| 
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Biltmore Hotel 
Cc. E. Wertman, pres. 
Roosevelt Hotel 


A. 8. Basten, sales mer. 


J. H. WILLIAMS & CO. 
Buffalo, N. Y. 
75 Spring St. 
P. Rigby, Eastern sales mer. 
F. J. Wilcox, sales mer. 
Commodore Hotel 
A. C. Nuth, Western sales mer. 


WRIGHT MFG. CO. 


York, Pa. 
Room 626 New York Central Bidg. 


R. C. Blair, sales mer. 
Cc. B. Veit, dist. sales mer. 


ZIMMER-KELLER, INC, 
Detroit, Mich. 
Commodore Hotel 


Walter F. Zimmer, pres. 


Publications 


AUTOMOBILE DIGEST 
Cincinnati, Ohio. 
Shelton Hotel 
J. A. Ahlers. 
L. A. Thelen. 
1620 Grand Central Terminal 


R. F, Chapman. 


PAUL BLOCK AND ASSOCIATES 
New York, N. Y. 
Biltmore Hotel 


Wm, J. Schmitt. 
FE. A. Davenport. 
Carl F. Sitta, 
Commodore Hotel 
Frederick Wagner. 
Ray Miller. 

Representing: Chicago Herald and Exam- 
iner, Cincinnati Enquirer, Duluth Herald 
and News-Tribune, Lancaster Newspapers, 
Inc., Los Angeles Herald and Express, 
Manchester Union-Leader, Milwaukee Senti- 
nel-Wisconsin News, Newark Star Eagle, 


Pittsburgh Sun-Tele- 


York American, 
San Antonio 


Pittsburgh Post-Gazette, 
San Francisco Call-Bulletin, Tolede 
Toledo Times, Topeka State Journal, 
Telegram-Gazette, Oakland Post 


New 

graph, 

Light, 

Blade, 

Worcester 

Enquirer. 
BOSTON GLOBE 

Boston, Mass. 

Commodore Hotel 

James T. Sullivan, automobile editor. 

R. J. Sylvia, adv. dept. 

Mosely Taylor, adv. mer 

David Boland, adv. dept. 

L. M. Barry, adv. dept. 


(Continued on Page 28) 
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FREE FROM WATER PRESSURE INFLUENCE 


Parchasing Agent—‘'We know that it 
is difficult to get efficiency from a 
butterfly type ofthermostat, because 
the higher water pressures affect the 
opening and closing.’’ 

Engineer —‘‘You're right —the ideal 
thermostat should function consis- 
tently underall possible conditions— 
the thermostatic element should be 
merely a temperature positioner.’’ 

P.A,—‘‘Sure enough—I’ve heard that 
The Dole Valve Co. has a new ther- 
mostat designed to perform just as 
you’ve mentioned.’’ 

Eng.—‘‘Is that somhave they given 
any thought to bearing friction and 
the hydraulic forces?’’ 

P.A.—‘‘They claim they have that 
licked—they’ve placed the inside 
and outside valve discs at right 
angles to the valve shaft. The hy- 
draulic forces on the valve discs 
neutralize themselves because the 
disc areas exposed to the jacket 
water are of the proper propor- 
tions.’’ 

Eng.—‘‘Oh yes, I believe I did hear 
about that new thermostat, and 


The Dole 


there is an external balancing disc 
which neutralizes the hydrody- 
namic forces. ‘They’ve made tests 
that showed operating temperatures 
within a few degrees of still water 
set temperatures—the opening and 
closing temperatures were not af- 
fected by the pressure.’’ 


P.A.—‘‘ Another thing I remember was 
a special machine operation which 
makes the valve seat tight and keeps 
bleed under definite control. Also 
they have a unique universal motion 
joint for connecting the thermo- 
static element—one that won’t 
stick, bind or cause friction.’’ 


Eng.—‘‘Sounds as though The Dole 
Valve Co. really has something!”’ 


P.A.—‘‘I should say—their new ther- 
mostat is already approved and 
adopted by. 








, (leaders 





in The Industry.)”’ 
Eng.—‘‘Let’s give them a call.’’ 


P.A.—‘‘O. K.—I know we can get 
delivery and the right price from 
these people (The Dole Valve Co).” 


Walwe Co. 


1913-1933 Carroll Ave., Chicago, Ill. 


Telephone Seeley 7490 


Cable “‘Doval”’ 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 6, 1934 27 
TERRES AER EASE SOF RANE AN ONECART A AA ETERS! ASSO RE SSS IEE SRR AAT ATR AIC STRESSORS I ESOMICWRT AE AIR ME ATES ENR 








LAST August we asked our distributors and dealers 


what type of cars they wanted for 1934. Their 
answers were the reflection of the thinking of their 
customers and contained the most constructive ad- 


vice we have ever had. 


Into the Pierce-Arrow automobiles on display at the 
Palace and the Commodore, we have put most of the 
ideas submitted, and we are confident we have 
created the finest motor cars this company has ever 
built. They should be a source of profit to many 


dealers in the coming year. 


I should like to have your reaction to them after you 


have seen them. 


Vice-President in Charge of Sales 
THE PIERCE-ARROW MOTOR CAR COMPANY 


PIERCE ARROW 
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Publications 
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Barclay Hotel 
J. R. Scolara, Detroit rep. 
Grey Sullivan, Chicago rep. 


BOSTON HERALD-TRAVELER 
Boston, Mass. 


CHICAGO TRIBUNE 
Chicago, Ill. 
Biltmore Hotel 
G. O. Strecker, mgr. automotive adv. 
Hal Foust, automobile editor. 
Cc, S. Benham, mgr. national adv. 


| THE CHRISTIAN SCIENCE MONITOR 
Boston, Mass. 


500 Fifth Ave. 


Waldorf-Astoria Hotel 
William Hutton jr., Detroit mgr. 
Arthur J. Halgren, space salesman Am. Mag. 
Jack Henderson, space salesman, Collier’s. 
Hoyt Metzger, space salesman, The Country 
Home. 
Arthur H. Motley, 
Robert Wolfers, space salesman, 
Home Companion. 
Robert N. Woodruff, space salesman, Ameri- 
can Magazine, 


space salesman, Collier’s. 
Woman's 


John Dempsey, 
George A. McDevitt Co., 


SOSTON POST 
Boston, Mass. 


John C. Gerrison, mgr. motor dept. 
Jos. Fitzpatrick, motor car solicitor. 


Ralph Smith Co. 


THE CHICAGO DAILY NEWS 
Chicago, Ill. 


| CORN BELT FARM DAILIES 


Commodore Hotel 
auto. editor. 


N. Y. rep. William E. 


Commedere Weve Cincinnati, Ohio. 


Gray Bar Bldg. Cleveland, Ohio, 





Harry J. Maloy, 
F. B. 


Waldorf-Astoria Hotel 


H. A. Fletchner, mgr. auto adv. dept. Chicago, Illinois. 
James Braden, automobile editor. 
Paul W. Minnick. 
CHICAGO HERALD AND EXAMINER Guy F. Minnick. 
Chicago, Illinois. ; 
Warwick Hotel Sant ibe 
H. L. Anderman, automobile adv. mer. New York City. 


Robert Copeland, 


CHICAGO JOURNAL OF COMMERCE | 
Chicago, ILL 


John D. Ames, publisher. 
Phil 8. 
Frank B. Griswold, director of adv. 
Robert E. Potter, natl. adv. mgr. 
Sayers Coe, N. Y. repr. 





ee 


automobile editor. 


William Hutton jr., 
Robert Wolfers, W. 


A. J. Halgren, 
R. N. Woodruff, 
Waldorf-Astoria Hotel eae 
A. H. Motley, 


Hanna, editor. Hoyt Metzger, C. 


Detroit, Mich. 


Norman 8. Rose, ¢ 
George E. Munro, Eastern adv. mer. 
Brewster, Central adv. mgr. 
M. Alvah Blanchard, mgr. of national adv, 


y. mgr. 


CINCINNATI ENQUIRER 
Robert C. Beiser, auto editor. 


CLEVELAND PLAIN DEALER 


Commodore Hotel 
mgr. auto dept. 
Etter, Detroit rep 


33 West 42nd St. 


| THE CROWELL PUBLISHING CO, 


Waldorf-Astoria Hotel 
Detroit adv. mgr. 


American ady. repr. 
American adv. repr. 
Jack Henderson, Collier’s adv. repr. 
Collier’s adv. repr. 
Home ady. repr. 


THE CROWELL PUBLISHING CO. 





THE EVENING BULLETIN 
Philadelphia, Pa. 


Roosevelt Hotel 
Fontaine, 


247 Park Avenue 


WwW. G. 


| Frank Pita, 
Paul Hawke. 


EVENING STAR NEWSPAPER CO. 
Washington, D. C. 


Lexington Hotel 
J. Henry Bailey, auto ady. dept. 





| HOUSTON POST 
Houston, Texas, 

General Clinton Hotel 
Allen S. Pike, nat. adv. mgr. 


ILLINOIS STATE REGISTER 
Springfield, Ill. 


285 Madison Avenue 
Thos. Conklin, New York rep. 
Harry J. Wittschen, New York rep. 
Ensign W. Conklin, New York rep. 
Emmitt J. McGill, Detroit rep. 
| THE INDIANAPOLIS NEWS 
Indianapolis, Ind. 


Pennsylvania Hotel 
Joe Breeze, mgr. automobile adv. 


%. adv. repr. 


NEW YORK HOTEL DIRECTORY 


(Saving This Directory Will Save Your Time) 


ALAMAC, Broadway and 7Ist., 
EN dicott 2-5000 
ALGONQUIN, 59 W. 44th St., 
VA nderbilt 3-2500 
AMBASSADOR, Park Ave. and 5ist St., 
WI ckersham 2- 
273 Lexington Ave., 
CA ledonia 5-4520 
ANSONIA, B’way and 73rd St., 
SU squehana 7-3300 
ASTOR, Broadway and 44th St., 
BR yant 9-2100 
BARBIZON-PLAZA, 6th Ave. and 58th St., 
CI rele 7-7000 


1000 
AMHERST CLUB, 


BARCLAY, 111 E. 48th St., 
Wl ckersham 2-5900 
BILTMORE, Madison Ave. and 43rd St., 
MU rray Hill 2-7920 
BRETTON HALL, Broadway and 86th St., 
EN dicott 2-8000 
BRISTOL, 129 W. 48th St...... BR yant 9-8100 
CENTURY, 111 W. 46th St....BR yant 9-5260 
CHATHAM, Vanderbilt Ave. and 48th St., 
VO lunteer 5-5400 
COMMODORE, Lexington Ave. and 42nd St., 
VA nderbilt 3-6000 
CORNELL CLUB, 245 Madison Ave., 
CA ledonia 5-6770 
CUMBERLAND, Broadway and 54th St., 
CO lumbus 5-7480 
DELMONICO, Park Ave. and 59th St., 
VO lunteer 5-2500 
EDISON, 228 W. 47th St., 
PE nnsylvania 6-8600 
EMBASSY, Broadway and 70th St., 
EN dicott 
EMPIRE, Broadway and 63rd St., 
CO lumbus 5-7400 
ENGINEERS’ CLUB, 32 W. 40th St., 
PE nnsylvania 6-5500 
FRANCONIA, 20 W. 72nd St., 
TR afalgar 7-3800 
GLADSTONE, 114 E. 52nd St...PLaza 3-4300 
GOTHAM, 5th Ave. and 55th St., 


2-8700 


CI rele 7-2200 
GOVERNOR CLINTON, 7th Ave. and 
cognac aaa aaeke PE nnsylvania 6-3400 


GREAT NORTHERN, 118 W. 57th St., 
CI rele 7-1900 
IMPERIAL, Broadway and 32nd St., 
LA ckawanna 4-2000 
KNICKERBOCKER, 120 W. 45th St., 
BR yant 9.3300 
5th Ave. and 56th St., 
PL aza 3-7100 
LA SALLE, 30 E. 60th St....VOlunteer 5-3800 
LEXINGTON, Lexington Ave. and 48th St., 
Wickersham 2-4480 
LINCOLN, 8th Ave. and 44th St., 
LA ckawanna 4-1400 
M’ALPIN, Broadway and 34th St., 
PE nnsylvania 6-5700 
MADISON, 15 E. 58th St.....VOlunteer 5-5000 
MADISON HOTEL, 21 E. 27th St., 
LE xington 2-3940 
MARTINIQUE, Broadway and 32nd St., 
PE nnsylvania 6-3800 
MONTCLAIR, Lexington Ave. and 49th St., 
Wl ckersham 2-1200 


LANGDON, 


MURRAY HILL, Park Ave. and 41st St., 
LE xington 2-2300 
MAYFLOWER, Central Park West and 
NE sik 6cianaenaswa racecars CO lumbus 5-0060 
NETHERLANDS CLUB, 3 Gramercy Park, 
GR amercy 5-3956 
NEW WESTON, Madison Ave. and 50th St., 
PL aza 3-4800 
NEW YORK ATHLETIC CLUB, 7th Ave. 
I ore ox ve atuceoeees CI rele 7-5100 
NEW YORKER, 8th Ave. and 34th St. 
ME dallion 3-1000 
235 W. 46th St., 
CH ickering 4-7560 
PARK CENTRAL, 7th Ave. and 55th St., 
CI rele 7-8000 
PARK CHAMBERS, 68 W. 58th St., 
PL aza 3-5900 
PENNSYLVANIA, 7th Ave. and 33d St., 
PE nnsylvania 6-5000 
PICCADILLY, 227 W. 45th St., 
CH ickering 4-7100 
PIERRE, 5th Ave. and 61st St..RE gent 4-5900 
PLAZA, 5th Ave. and 59th St....PLaza 3-1740 
PLYMOUTH, 143 W. 49th St....CI rele 7-8100 
PRESIDENT, 234 W. 48th St., 
CH ickering 4-3800 
PRINCE GEORGE, 14 E. 28th St., 
LE xington 2-7803 
RITZ-CARLTON, Madison Ave. and 46th St., 
PL aza 3-4600 
RITZ TOWER, Park Ave. and 57th St., 
Wl ckersham 2-5000 
ROOSEVELT, Madison Ave. and 45th St., 
VA nderbilt 3-9200 
ST. MORITZ, 50 Central Park So., 
Wl ckersham 2-5800 
ST. REGIS, 5th Ave. and 55th St., 
PL aza 3-4500 
SAVOY-PLAZA, 5th Ave. and 59th St., 
VO lunteer 5-26)0 
SEYMOUR, 50 W. 45th St..VA nderbilt 3-2610 
SHELTON, Lexington Ave. and 49th St., 
WI ckersham 2-4000 
SHERRY-NETHERLAND, 5th Ave. and 


PARAMOUNT, 


eS ka ea ca case eke VO lunteer 5-2890 
TAFT, 7th Ave. and 50 St....... CI rele 7-4000 
UNIVERSITY CLUB, 5th Ave. and W. 

Mie Oe. nena aman ened CI rele 7-2160 


VANDERBILT, Park Ave. and 34th St., 
AS hland 4-4000 
VICTORIA, 7th Ave. and 5lst St., 


CI rele 7-8500 

WALDORF-ASTORIA, 50th St. and 
i ke cakes canes EL dorado 5-3000 
WARWICK, 65 W. 54th St...... CI rele 7-2700 


WEBSTER, 40 W. 45th St., 
VA nderbilt 3-1300 
WELLINGTON, 7th Ave. and 55th St., 
CI rele 7-3900 
WEYLIN, 40 E. 54th St......... PL aza 3-9100 
WINDSOR, 100 W. 58th St...... CI rele 7-8580 
WOLCOTT, 4 W. 3ist St., LA ckawanna 4-7800 
WOODSTOCK, 127 W. 48rd St., 
BR yant 9-3000 
WOODWARD, Broadway and 55th St., 
CI rele 7-2000 
YALE CLUB, Vanderbilt Ave. and 44th St., 
MU rray Hill 2-8180 


Roosevelt Hotel 
Wm. Herschel, feature writer. 


Pennsylvania Hotel 


or 
Paul Block and Assn., 247 Park Ave. 
THE KNICKERBOCKER PRESS AND F. E. Grunagle, mgr. automotive adv. 
ALBANY EVENING NEWS 


Albany, N. Y. 


30 Rockefeller Plaza 
J. T. Connors, adv, mgr, 


PORTLAND EVENING NEWS 
Portland, Maine, 


Lexington Hotei 


LIBERTY MAGAZINE Dan J. Doody. 


New York, N, Y. 
Waldorf-Astoria Hotel 
J. R. Ostell, Detroit mer. 


SERVICE BULLETIN 
New York, N. Y. 


Herbert N., Williams, Detroit rep. 1819 Broadway 
Milton J. Hess, gem, mar. 
CONDE NAST PUBLICATIONS, INC. R. J. Adams, editor. 
New York, N. Y. John R. Eustis. 
Waldorf-Astoria Hotel 
Frank F. Soule, adv. dir. SYRACUSE HERALD 


NM. ¥, 

Lexington Hotel 
Walter Bligh, adv. director. 
Dan J. Doody. 


E. T. Coombs, Detroit rep. Syracuse, 


NEW YORK NEWS 
New York, N. Y. 
Waldorf-Astoria Hotel 


Floyd A. Noe, auto adv. mgr. TIME, INC, 
Charles M. Fairbanks, auto adv. dept New York, N. Y. 
Charles T. Wiggins, auto ady. dept. 


w ; . 
H. A. Tarantous, aldorf-Astoria Hotel 


B. L. Moyer, mgr 
B. M. Broudy 


auto adv. dept. 
special group Harry Dole, Western adv. mgr 
THE WASHINGTON POST 
Washington, D. C 
Paramount Hotel 
S. S. Grogan. 
270 Madison Avenue 
Frank Meeker. 
Joe Scolaro. 


NEW YORK EVENING POST 
New York, N. ¥. 
Commodore Hotel 
Alfred M. Evans, mgr, automotive dept. 


THE NEW YORK TIMES 
New York, N. Y 
T. D. Palmer, national adv. mgr. 
Max Erdwurm 





THE WALL STREET JOURNAL 
New York, N. Y. 
Waldorf-Astoria Hotel 
Wm. T. Devlin, bus. mar. 
Eli I. Day, nat. adv. mer. 
Carl Ramroth, Western rep. 
H. E. Gronseth, mgr., Detroit office. 


NEWS SYNDICATE CO. 


Waldorf-Astoria Hotel 
F. A. Noe, auto mer 
Cc. M. Fairbanks 
C. T. Wiggins. 
Hl. A, Tarantons. 


Ray Binder, auto editor. 


Publishers’ 
NEWS WEEK < 4 
New York City. ; 
Thomas J, ©, Martyn, pres. and treas, Representatives 
Edward L. Rea, sec. RODNEY E. BOONE ORGANIZATION 


Samuel T. Williamson, editor. 
Robert P. Stewart, repr. 


PHILADELPHIA RECORD 
Philadelphia, Pa. 


New York City. 
Warwick Phone, Circle 7-2700 

Fred W. Richardson, mgr, Detroit office. 

David H. Preston, Detroit office. 

| 959 8th Ave., N. Y. C.—Phone Col. 5-3700 
Commodore Hotel Davison Brown, Mgr. auto dept. 

Joe Whalen, auto adv. mgr. | 210 South St., N. Y. C.—Phone DR 4-8800 

J. F. Spencer, Detroit rep. Donald Short, automobile editor. 

| Special Exhibit: 3rd floor Gd. Central Palace, 


PITTSBURGH SUN-TELEGRAPH a = 
(Continued on Page 30) 


Pittsburgh, Pa, 





Motor Fleet Supervisors and 


OU LET CLes 


ARE CORDIALLY INVITED TO IN- 
VESTIGATE THE TECHNICALLY 
APPROVED ADVANTAGES OF 


ey ee 


, a ae 


7, Ta PRESSURE 
GEAR sno CHASSIS 


LUBRICANTS 


AT BOOTH C-55 
SOM aa CeO MA ee el 


JAN. 6-13th INCL. 


One of the latest type Extreme Pressure Lubricant 
Testing Machines will be available at our nearby 
hotel headquarters for the accommodation of inter- 
ested parties. Bring pint samples of any gear lubri- 
rr Tal cele lod te heel laal sl alae 


D.A.STUART & CO. 


ESTABLISHED /865 


PIONEER MANUFACTURER OF 
SULPHO-CHLORINATED OIL PRODUCTS 


| OF NATIONAL REPUTATION 
BRANCH OFFICES AND WHSES. IN PRINCIPAL CITIES 











AUTOMOTIVE DAILY NEWS, 


don?t let your 
customer be an 


WDSULRUCHUL 


The ostrich, sensing danger, and knowing it is 
near, hides his head forgetting that left and 
right and rear he’s still as unprotected as is 
illustrated here. Now givethedumbbird credit 
for covering up the part that seems the most 
important, but that is just the start. He’d be a 
great deal safer, if he could find, instead, a hole 
to hide his whole darn hide...p/us his silly head. 


M O e An ostrich might think he could 
RA L ° escape the hazard of broken, fly- 
ing glass by hiding behind a Safety Glass windshield. 


But he can’t. And you know that a motorist can’t either. 





Common sense tells you that windows, too, are liable 
to break. Your factory has done a lot in enabling you 
to give your customers Safety Glass windshields as 
standard equipment. It’s up to you to carry on from 
there. Impress on every prospect the fact that Safety 
Glass in all windows is essential, inexpensive and easy 
to get, if ordered when the car is ordered. Don’t 
forget it. And don’t forget to say that you can provide 
L-O-F Safety Glass. It is clear. It has a sealed edge. It 
is the Safety p/ate Glass that you should sell all-around 
to everyone to whom you sell a car, because 45% of 
all motorists injured in automobile accidents are cut 
by broken, flying glass and you certainly don’t want 
your customers exposed _ For prices on Safety Glass 


installations or replace- 


to such an obvious ments to be made locally, 
call the L?OrF distributor 


hazard through an _ listed in the Where-To- 
. Buy-It Section of your 
oversight on your part. local telephone book. 


FREOWROBERY x. 


LIBBEY: OWENS: FORD 


SAFETY GLASS 





30 
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Men You Will Meet 
At the New York Show 


Preliminary Facts and Figures of the 
Automobile Industry During 1933 


By ALFRED REEVES 
Vice-President, National Automobile Chamber of Commerce 


PRODUCTION AND VALUE 


Cars and trucks produced in 


a Eo errr rrr ee 2,048,000 
Passenger cars .......... 1,685,000 
Miotor trucks ........6e0. 363,000 

Production, percentage increase 

ED tly ort es Big Siwims.0 4.6 5.8 43% 
Production of closed cars....... 1,535,000 
Per cent closed cars............ 91% 
Wholesale value of cars........ $795,200,000 
Wholesale value of trucks...... $175,000,000 
Wholesale value of cars and 

trucks combined ............. $970,200,000 
Average factory price of cars.. $630 
Average factory price of trucks $645 
Me MONG oo circ ccccccccees 43,000,000 
Wholesale value of parts and 

accessories for replacements, 

and service equipment........ $425,728,000 
Wholesale value of rubber tires 

for replacement .............. $260,000,000 
Motor vehicles, accessories, serv- 

ice equipment and _ replace- 

ments of parts and tires...... $1,655,928,000 
Gasoline consumption by motor 

vehicles, retail value including 

MED. Saccesveevasesccescacecss Queene 

REGISTRATION 

Motor vehicles registered in 

RS ES eer ere 23,720,000 
BE GO nc iceesteccens 20,525,000 
Motor trucks ............ 3,195,000 

World registration of motor 

ES eit x 5s dik te 8s 32,820,000 
Per cent of world’s automobiles 

EE cian sig ate 6 eae oa 60 12% 
Passenger cars on farms....... 4,000,000 
Motor trucks on farms......... 830,000 
Motor vehicles on farms........ 4,830,000 
Miles of surfaced highways.... 920,000 
Total miles of highways in U. S. 3,040,000 


Highway and street expendi- 


tures 


TAXES 


Total motor vehicle user taxes. . 
Gasoline taxes, federal, state and 
municipal 
Percentage motor user taxes to 
all taxes from all sources fed- 
eral, state and local 


$1,550,000,000 


$1,170,000,000 


$716,000,000 


11% 


AUTOMOBILE’S RELATION TO OTHER 


BUSINESS 


Automotive industry is the larg- 
est purchaser of gasoline, rub- 
ber, alloy steel and malleable 
iron, mohair, upholstery 
leather, lubricating oil, plate 
glass, nickel and lead. 

Number of carloads of automo- 
tive freight shipped over rail- 


Lead used by automobile in- 
OUND sch cesp ctxrvsrcrnesanse 10% 
Aluminum used by automobile 
industry ......ccscccecsescees 25% 
Nickel used by automobile in- 
CED ncn se enaeiessease ueeese 28% 
Gasoline consumption by motor 
AUERISERY noc cc ccs oce er cveseses 85% 
Gasoline used by motor vehicles 
(Dis. Of 48 GAL)... cvcccccccess 320,000,000 
Lubricants used by motor ve- 
hicles (bbls. of 42 gal.)....... 9,500,000 
Lubricants, per cent used by 
MOCOP VOMICIOD 2... ccccccecess 59% 
Crude rubber used by motor 
industry, 1933 (Ibs.).......... 716,800,000 
Cotton fabric used in tires, 1933 
ROME: $050 6h ds. 0he Rha OP est REN ED 185,000,000 
MOTOR TRUCKS 
Motor trucks in use............ 3,195,000 
Number of trucks owned by 
farmers (26% of all trucks).. 830,000 
Motor truck owners............ 2,500,000 
Common carriers, per cent of all 
trucks (inter-state, 1.05%) 
(Intra-state, 4.45%) .........- 544% 
Contract carriers, per cent of all 
REN. . a.cae de tke oer en advenes 9% 
Privately owned and operated 
NE. ica gare dude ou. bbe 64S o2 86% 
Total motor truck taxes........ $295,000,000 
Trucks represent 13% of all 
motor vehicles, and pay 25% 
of all motor taxes. 
MOTOR BUSES 
Motor buses owned........ eae 105,000 
Number of buses in revenue 
Pere rere ere er 45,000 
Number of buses in local or 
ee I ck cceaceaada 17,500 
Consolidated schools using mo- 
tor transportation ........... 21,500 
Buses used by consolidated 
iru iae ceeuad ie 60,000 
Buses used by street railways. 12,225 
Street railways using motor 
a Tee iar ore belgie oo a0 4.8 235 
Steam railroads using motor 
BE Sivurecerieebawkia Kees ca 60 
FOREIGN SALES 
Number of American motor 
vehicles sold outside U. S. 
(U. S. exports and output in 
U. S.-owned Canadian plants) 233,000 
Per cent increase in foreign 
A CN des eexan san Ks 29% 
Per cent of production sold out- 
Oe Te Bis sass 11.5% 


Value of motor 


and tires exports from U. 


and Canada 








vehicles, parts 
Ss. 
$135,000,000 


i i es pec aee'e . 2,621,000 
Rubber used by automobile in- MOTOR VEHICLE RETAIL BUSINESS 
NG sre acek ts a Gipigchch wim 5aj5ib: 80% IN U.S. 
Plate glass used by automobile Total car and truck dealers... 36,500 
cist ade tiig 4 alah ei 64 38% Garages, service stations and 
Steel and iron used by automo- CONE CRONE eck dice xsa esac 98,161 
ne EEC Ce 15% NN wis cds maaaswKs 60,865 
Lumber, hardwood, used _ by ‘Total retail outlets, duplications 
automobile industry ...... x 14% ES PE a rere 103,161 
Copper used by automobile in- eee ree ee TTC eee 5,465 
eas ce ke nae 11% Gasoline filling stations......... 317,009 





Conservatism, Elegance, 


Mark 1934 Line of Stutz 


Detroit, Jan. 5. — In the new 
Stutz models for 1934, which will 
be shown at the New York auto- 
mobile show, the Stutz Motor Car 
Co. offers conservative yet elegant 
lines. 

For the coming year, Stutz has 
several complete lines of eight- 


cylinder automobiles’ including 
dual valve custom line, single 
valve custom line, dual valve 


Challenger line, and single valve 
Challenger line. 

On the custom models are found 
four door hoods with thermosta- 
tically controlled under hood tem- 
perature. The dual valve lines 
are equipped with down draft 
carburetion, combination air 
cleaner and carburetor silencer, 
hydrothermic control of intake 
gas temperatures, and a combina- 
tion oil cooler and heater. 

In economy of operation 
maintenance, Stutz emphasizes 


and | 





such points as increased gasoline | 


mileage, long cylinder life, long 
life connecting rods, freedom from 
valve adjustment, exceptional 
freedom from cleaning carbon 
and grinding valves, long life 
worm drive rear axle, “side bum- 
per” steel running boards integral 
with the frame, long life timing 
chain, and effective chassis lubri- 
cation. 

Stutz was the first to introduce 
an individual ventilating system. 

Basic Stutz features include low 
center gravity, double drop frame, 
worm drive, “side bumper” steel 
running boards, feather touch 
safety power brakes, safety glass 
all around, overhead valves, over- 
head camshaft, 
tion, automatic chassis 
tion, no fan belt, thermostatically 
controlled hydraulic shock ab- 
sorbers, and efficient combustion 
chamber. 


duplex carbure- | 
lubrica- | 
| steady employment of workers 


a a = 


| Glass Company 


Breaks Ground 


For $250,000 Bldg. 


Toledo, Jan. 5.—Ground has been 
broken for construction of a new 
storage warehouse at the Libbey- 
Owens-Ford Glass Co.’s Rossford 


| plant, on the outskirts of Toledo. 
| The new structure will be built at 


| 





a cost of $250,000, it was an- 
nounced by officials of the com- 
pany. 

This warehouse is to be a brick 
and steel building 144 by 348 feet. 
The construction contract was 


awarded to the A. Bentley & Sons 


Co. 


Company officials stated that} 
the new warehouse will provide | 


for a very large storage of plate 
glass blanks which will give added 
protection to customers, but more 
important it will tend to insure 


since it permits a more continu- 
ous operation of the company’s 
glass furnaces. 


| 


| as the year progresses. 








(Continued from Page 28) 


HENRY COLE-F. C. HERSEE COMPANIES 
South Boston, Mass. 


Edison Hotel 
IL, Mayer, pres, 


THEODORE L. DODD & CO, 
Chicago, Il, 


Biltmore Hotel 
T. L. Dodd, repr. 
PRUDDEN, KING & PRUDDEN, 
New York City. 
Lexington Hotel 
Doody, repr. 


INC, 


Dan J. 


Associations 
NATIONAL STANDARD PARTS ASSN. 
Detroit, Mich. 


Ambassador Hotel 
O. M. Anderson, pres. 
E. P. Chalfant, exec, vice-pres 
Lexington Hotel 
Rodger, sr. vice-pres, 


New Yorker Hotel 


sec 


D. W. 


0. B. Gault, 


Wellington Hotel 


A. R. Sandt, dir. of marketing research 





|} MOTOR & EQUIPMENT 
WHOLESALERS’ ASSN. 
Chicago, IL 
Gotham Hotel 
E. T. Satchell, pres. 
Elton R. Seager, treas. 
B. W. Ruark, gen, mer. 
Frank G. Stewart. 
S. B. Dean. 
E. M. lewis. 
G. H. Niekamp 


Advertising Agencies 
| CAMPBELL-EWALD CO. 
Detroit, Mich. 
Ambassador Hotel 
H. T. Ewald, pres. 
D. P. Brother, gen 
J. J. Hartigan, v-pres 
And others. 
P. P. WILLIS CORP. 
Chicago, Il. 
Biltmore Hotel 
Willis, pres. 


Waldorf-Astoria Hotel 
deGoveia, news dir. 


Commodore Hotel 


mer. 


and space buyer. 


P. P. 


Cc. J. 





Edward McCammon, publicity dept. 
Carl Staley, publicity dept. 


Optimism is the King Pin 


In Buick’s Front Offices 


By HARLOW H. CURTICE 
President, Buick Motor Co. 


conditions for 1934 
if not impossible, 
with any de- 


Industrial 
are difficult, 
to predict 
gree of accur- 
acy, since they 
will naturally be 
governed to a 
large extent by 
the further pro- 
gress made in 
national recov- 
ery. The auto- 
motive industry 
is working un- 
der the Code 
and the Buick 
Motor Co. is op- 
erating under 
the provisions of that Code. 

Our present payroll carries ap- 
proximately 11,000 operatives, a 
very material increase over 1932 
at this season. The number that 





H. H. Curtice 


| will be employed in the future will 
|} naturally be governed by the con- 


ditions that develop in the market 
Our men 
are receiving a wage scale that is 
approximately 20 per cent per man 


above the levels that existed in 
1932. It may be said that with 
us employment is on the rising 


curve, as production swings into 
balance. 

Our sales quota, which is ma- 
terially higher than for 1933, in- 
dicates our confidence in the con- 
tinuing improvement in the na- 
tional picture. We are prepared 
to do our full part in aiding re- 





| 


with developing conditions. Indi- 
vidually, I am inclined to be op- 
timistic, following the very gen- 
eral public approval of our new 
cars and having a knowledge that 
the replacement market is bound 
to be large in 1934. 


The enthusiasm with which our 


| cars have been greeted by our 


dealers and salesmen all over the 


|country during the past week 


strengthens the optimism which I 
have already expressed. To indi- 


| cate what I mean, I quote briefly 


covery in every way consistent | on the finest Buick ever built.”” 


from the many telegrams we have 
received. 
From the Rocky Mountains comes this: 


“Over 500 people have visited our salesroom 
today stop everyone very enthusiastic about the 


new Buick stop expect to sell 50 per cent 
more cars for 1934 than we did in 1933,”" 

From the Gulf states: ‘‘Reaction of today’s 
announcement is exceedingly gratifying stop 
more enthusiasm shown by large crowds who 
visited our showroom than in recent years."’ 

From the Southeast: ‘‘Showroom thronged 
with \ tors all day stop greatest announce- 
ment since silver anniversary Buick stop 
judging by enthusiasm shown by public will be 

year we have had since 1929." 

Fror the Mid-West: ‘‘New car has im- 

ediate public eptance stop had good 
rowd and sold four cars opening day despite 
fact that it was 21 below zero.’’ 

Fro California ‘‘Larger crowd than ex- 
pected in both stores stop with this Buick to 
sell it looks like happy days are here again,’’ 

New York State: ‘‘Local interest greatest in 
years stop 20 unfilled 1934 orders, three of 
which were taken today stop we are most 


nthusiastic,’”’ 
From the Great Lakes region: ‘Attendance 
1.450 despite sub-zero weather Line highly 
1cceptable stop large number of good pros- 
pects everybody very enthusiastic.’ 


From New England: “Enthusiastic com- 
ments and praise for the many improvements 
op we congratulate you and Buick engineers 





Automobile Exports 
ARE GROWING 


There is available a man of sound knowledge 
and mature judgment; an expert on Spanish- 
American automobile markets, with twenty 


years successful experience. 


American in 


the early forties, who speaks perfect Spanish. 
Has filled for ten years and still holds an 
exacting job with one of the largest manu- 
facturers in the industry. Average earnings 
$10,000. Field assignment desired. Can ar- 


range Detroit 


interview 


on short notice. 


PRODUCER 


c/o Automotive Daily News 
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Dales 
Remy 


AGAIN CONTRIBUTES 
NEW ENGINEERING DEVELOPMENTS 


In 19:3:3. Delco-Remy contributed the Accelerator-type Starter Controls, new appli- 


cations of the Vacuum [gnition Control, and new High Speed Ignition Units to the new ears. 
For 1934, Delco-Remy presents additional devices—all automatic in operation—which increase 


the efficiency of the motor car and add still further to the convenience of driving. 


NEW AUTOMATIC CARBURETOR CONTROL 


An automatic choke which not only properly controls the mixture ratio for starting but also at 


all speeds and temperatures during the warm-up period. 


NEW GENERATOR CHARGING CONTROLS 


A control, incorporated in the lighting switch, that increases generator output when the lights 


are turned on. Also a new type Current Regulator, also a new type Voltage Control. 


NEW SPARK ADVANCE CONTROL 


A new vacuum spark advance control integral with the distributor, which simplifies its appli- 


cation on the engine. 


DELCO-REMY CORPORATION 


ANDERSON, INDIANA 
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“Look 


IN 1934 TO SELL MOTOR CARS 
AND MOTOR TRUCKS WE SAY... 


Here, from Dr. Starch’s Survey, are the 
latest facts on Readership, Rates, and 
Incomes. Read the score. 


1 
2 
3 
4 
5 
6 
7 
8 
9 
O 


Present circulation (See note I) 


Present rate per page (See note I) 


Percentage of reader families with in- 
comes over $5000 annually 


Percentage of reader families with in- 
comes over $3000 annually 


Percentage of male readers in executive 
and professional classes 


Percentage of total advertising seen per 
person per issue 


Cost per page per 1000 persons per $1000 
income 


Cost of visibility per black and white page 
per 1000 persons per $1000 income 


Cost of “read some”’ per black and white 
page per 1000 persons per $1000 income 


Cost of “read most”’ per black and white 
page per 1000 persons per $1000 income 


x [iteraryDigest 


1,000,000 
guaranteed 


$2400 


First 


(18.9%) 


First 
(56.1%) 


First 
(53.9% ) 


Second 
(39.3%) 


Second 
($0.87) 


First 


($2.10) 


First 
($3.47) 


First 
($6.35) 


WEEKLY 


ae 


2,000,000+. 


WEEKLY 


at ad 


2,000,000+. 


WEEKLY 


“— 


2,000,000+ 


WEEKLY 
—- 


(see note II) 


423,865 


‘(Page rates from 67% to 200% more than The Digest) $1460 


Third 


Second 


Third 


Third 


Third 


Third 


Second 


Second 


Fourth 


Fourth 


Fourth 


First 


First 


Second 


Third 


Third 


NOTE I — Circulation and rate per page based on Standard 
Rate and Data Service. All other columns from Starch Report 
on Media Effectiveness and based on Starch method of deter- 
mining average circulation and rate for the 12-month period. 


NOTE II — Weekly D is not mentioned in the Starch Survey. 


She SCORE: 


First Places Second Places Third Places Fourth Places 


THE LITERARY DIGEST 
Weekly A 
Weekly B 
Weekly C 


6 


2 


2 


5 
2 
1 


3 
5 


Weekly D ( Not ranked because not mentioned in Starch Survey ) 


Second 


Third 


Second 


Fourth 


Fourth 


Fourth 


Fourth 


Fourth 


Points 


30 
19 
18 
13 


To give a picture of comparative value, first place is given four points, second place thrée, third place two, and fourth place one. 


Talk to the MONIED MILLION for % ¢ apiece 


THE NEWEST AND 
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In the field of weekly magazines there are five outstanding values for the 


advertiser. That you may apportion advertising space in these media with 


the same painstaking insistence on value you practice in buying materials, 


we present the plain and proven facts about the comparative values 


offered by the largest national weekly magazines. Wherever possible the 


facts are based on the 
of Dr. Daniel Starch’s 


HE great weekly magazines of this country 

always have been — and always will be — 
of vital importance in the advertising of motor 
cars. Each of them reaches a worthwhile market. 
Each offers a sound advertising value. 


From year to year, however, as in the cost of raw 
materials, the values offered by these five great 
weeklies vary. And as in the case of raw materi- 
als, we know that motor car manufacturers have 
apportioned and will continue to apportion their 
expenditures according to the value delivered 


today. 


To judge comparative values of the great national 
weeklies in 1934, we say, ‘Look at all five — and 
let the facts be your guide.”’ 


The plain facts in the table on the opposite page 
— unvarnished by glib theory, unpainted by pro- 
motional fancy — show The Literary Digest ahead 
in those major factors that add up into value for 
motor car advertisers — ahead in high income 
families, ahead in executive and professional 
readers, ahead in low cost for reaching these po- 
tential owners, and in low cost for getting them 
to read your advertising. 


The Extent of Digest Leadership 


The score shows six first places and two second 
places for The Digest. The Digest’s point score is 
30 against the second weekly’s 19. Why is this? 
What has brought The Digest to be the peak 


latest published twelve months’ cumulative report 


Survey of Media Effectiveness. 


value — the most economic “‘buy’’— the lowest 
cost weekly on all those factors that point un- 
erringly to advertising value in 1934? 


The answer is that The Digest delivers class circu- 
lation at mass rates. 


Now Consider the News Weeklies. 


Dr. Starch’s figures clearly indicate the leadership 
of The Literary Digest among the four major 
weeklies, but do not show a comparison with 
Time, smart young newcomer among national 
weeklies. We therefore offer three comparisons 
of value between The Digest and the three other 
news weeklies. 


First, it is interesting to note what one dollar 
buys in the four news weeklies. Here are the 
number of page advertisements delivered for 
every dollar you invest: In The Literary Digest 
417; in Time 290; in News-Week 286; in Busi- 
ness Week 92. 


To motor car advertisers it is vital to reach fami- 
lies of high income. Consider, for a moment, 
the cost of reaching high income families through 
the various news weeklies: 


According to Dr. Starch’s figures, 561,000 Digest 
reader families have incomes over $3000 yearly. The 
total combined circulation of Time (423,865), 
Business Week (75,204), and News-Week 
(50,000) is 549,069. 


One page in the Digest costs $2400. A page in the 
three other news weeklies costs $2450. 


Hence, in The Digest you can reach, at lower cost, 
more families with better than $3000 incomes than 
the other three news weeklies have circulation! Even 
if the entire circulation of the other three weeklies 
boasted incomes of $3000 or better, the advertiser 
would still reach more high income families in The 
Digest at lower cost, and have a bonus of 439,000 
Digest reader families absolutely free! 


Also important to motor car advertisers are ex- 
ecutives and professional men, who use cars both 
for business and pleasure. 


According to Dr. Starch’s figures, 687,112 Literary 
Digest readers are executives or are engaged in the 
professions. The total combined circulation of the other 
three news weeklies is 549,069. Hence, in The 
Literary Digest, for /ess money, you can reach 
138,043 more executives and professional people than 
the other three weeklies have circulation! 


We repeat that all five of the largest weeklies 
offer sound value to motor car advertisers. Talk- 
ing generalities, any good salesman can prove 
any one of them the outstanding ‘“‘buy.” In the 
light of plain facts, however, The Digest obvi- 
ously has the edge in 1934. So, in making up 
your schedules we say ‘Buy all five.” But, in 
apportioning your space, we say’ Look at all 
five — and let the facts be your guide.” 


m Lhe Literary Digest 


GREATEST NATIONAL NEWS WEEKLY 
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Two New Lines 
Give Increased 
Interior Space 


(Continued from Page 12) 
A wire mesh screen covers the 
cowl opening. 
The new models are wired for 
radio. 


In the multibeam headlights on 
eight-cylinder models, the head- | 
lamp lens and reflector design 
are such that the light rays from | 
the right headlamp are deflected 
to the left side of the road, and 
those from the left headlamp to} 
the right side of the road. The| 
light switch has three controls, | 
first to parking and tail lights, 
second for city driving, and third 
for open country driving. It is 
only when the switch is in the 
last position the foot depresser 
can be used. Its use depresses 
the right headlamp, taking the 
glare out of the eyes of approach- | 
ing drivers, and allows the left | 
lamp to give the full advantage 
of a high position lighting on the 
right side of the road. 


| 
Special vacuum booster and 


dual windshield wipers will be| 
supplied on all models at extra| 
cost. 


Thin steel interchangeable | 
bearings are used for both con- 
necting rods and main bearing 
journals. A new type generator, 
known as a lamp load generator, | 
is standard. This generator, to- | 
gether with a _ resistance unit 
making up a part of the lighting 
switch on the instrument panel, 
maintains a high charging rate 
while the car is operating at high 
speeds or with the lights on. It 


reaches its maximum charging 
rate at 34 m.p.h. 
In the clutch assemblies, a 


hardened steel throwout thrust 





Oldsmobile’s new hydraulic brake 
is shown above. 


collar replaces the former cast 
iron collar. The three throwout 
fingers now have a “knife edge” 
fulcrum. 


In the 1934 synchro-mesh trans- 
mission all gears, including re- | 
verse, are helical cut, for longer 
life and silent operation in all 
speeds. 


Propeller shafts have universals | 
of the needle bearing type, which 
requires no lubrication. 

In the new chassis frames, ex- | 
cessive twisting is prevented by | 
the use of an X member, the 
front legs carried forward within | 
the side rails. The new frames | 
possess considerably greater tor- | 
sional stiffness. 


Front fenders and radiator core 
are assembled as a unit, indepen- 
dent of the frame. The radiator 
core is secured at a single point | 
at the center of the frame front | 
cross member, separated from it| 
by a thick rubber pad. This con- 
struction eliminates any notice- 
able movement of the front fen- 
ders and radiator. 

All fenders, splash aprons, and 
other chassis sheet metal parts | 
subject to weathering, are bon- 
derized (rust-proofed) before be- | 
ing enameled or lacquer finished. | 
Such parts as bolts, nuts, lock- | 
washers, and miscellaneous rods, 
subject to weathering, are park- 
erized. 

Low pressure 16 x 7.00-inch tires 
are standard equipment for eight- | 
cylinder models and 17x5.50 for| 
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Here’s Oldsmobile’s New Hydraulic Brake System 





artist had worked on it for a while. 
directions, you know. 


the six-cylinder car, with large,| tread lessons noise and allows There are 13 body types, 
low pressure tires optional at/a larger area of the tire to be on| follows: 
extra cost. A new type of tire| the road. Eights 





), EV OF 


Come to Booth C-13 at the New York 
Auto Show. Zenith invites you to a pre- 
See 


the auto-radio that Hudson-Terraplane 


view of their sensational auto-radio. 


picked, from the whole industry, as stand- 
ard equipment on several of their deluxe 
1934 models and optional on all models at 
the factory. 


Distributors, dealers, equipment whole- 


BOOTH C-13 





| Not a map to Crusoe’s Island, but the way Oldsmobile’s new hydraulic braking system looked after the 
Pressure exerted on a column of fluid is distributed equally in all 


as 


Five-passenger coupe, | boats will also be given space. 








five-passenger touring coupe with 
| trunk, four-door sedan, four-door 


touring sedan with trunk, busi- 
ness coupe, convertible coupe, 


sport coupe. 

Sixes Five-passenger coupe, 
five passenger touring coupe with 
trunk, four-door sedan, four-door 
touring sedan with trunk, busi- 
ness coupe, sport coupe. 


Bessborough to Open 


Canadian Nat’! Auto Show 


Toronto, Jan. 5.—(UTPS)—Can- 
ada’s National Motor Show, more 
magnificent than ever, will be 
opened by the Governor General, 
Lord Bessborough, here Jan. 13. 
The social side of the event will 
figure prominently and elaborate 
arrangements have been made to 
this end. A fashion show will 
also be a feature. 

Every make of automobile and 
truck in Canada will be shown 
and practically every manufac- 
turer will be represented. There 





| will also be several English cars 
lon exhibition not previously 
|shown on this continent. Speed 


SENSATIONAL 
NEW AUTO RADIO! 


salers and retailers are urged to stop in the 
booth and learn the details of a sensational 


franchise opportunity for 1934. 





ZENITH RADIO CORPORATION 
3620 Iron Street, Chicago, Hl. 


NEW YORK AUTOMOBILE SHOW 
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Radical Changes Designed 
To Pry Public Loose 
From Old Cars 


By COUNT ALEXIS de SAKHNOFFSKY 


URING the coming year, for the first time in the his- 

tory of the automobile, both chassis and bodies will be 
effected by new designs. Not the outside appearance 
only, but the whole structure, hidden from the buyer’s eye, 
has been fundamentally redesigned, and the fact that 
these new offerings will be distributed by two of the 
largest units in the world will greatly influence the trend 
of automobile design. Two reasons have precipitated the 


announcement of these new mod-O 
The economic conditions, in | 


|'body and sheet metal. 


the next few months. It remains 
to be seen which ones will be the 
most radical and advanced. The 


| basic idea, of course, presents a 


|number of possible interpreta- 
tions, but generally permits to| 
obtain much more rigidity, 


light, well braced body, and gives, 
of course, a perfectly homogene- 
ous combination. 


Lower, Longer Lines 

Besides for the body designer, 
who is always striving for lower 
and longer lines, it opens new 
vistas of possibilities with no 
kickup for differential and cross 
members which were always in 
the way, ie., all those things he 


|dreamed about and thought they 


would never come true. The gen- 


eral trend of outside design will | 
|include considerably wider bodies | 


}allowing up to three passengers 


to sit in a row on the front seats, 


| still simpler molding treatments, 


if any at all, and single color for 
These 
wider bodies are the result of 


| streamline requirements and dif- 


| ferent 


ors. - ae enlen - d get rid of the chassis entirely and 
rt poy up the sales, convince have one solidly trussed body 
oer teak ante on ™ hood and front end to which were 
eadical improve- » jattached four independently 
ments in steer- sprung wheels. 

ing, riding qual- That seemed to be the solution, | 
ities and per- | and we believe that several de- 
formance could > > signs on these lines will be offered 


to the public by firms located on 


induce the great 
both sides of the Atlantic within 


mass of buyers 





to part with 
their obsolete 
means of trans- 
portation. And 
that very fact Count Alexis de 
justified man- Sakhnoffsky | 
agements to re- ; 
lease appropriations to their re- | 
search laboratories which had 
new solutions laying on the shelf 
waiting for better times. 


Noise Big Problem 

The second reason is purely | 
mechanical. Ever since the be- 
ginning of mechanical transporta- 
tion, noise has been the big prob- 
lem both for the chassis and body 
engineers. Working outwardly, 
hand in hand, though regularly | 
accusing each other’s portion of 
the car of being the source of | 
rattles and squeaks, they came to 
a point when a rather satisfactory | 
combination of body and chassis 
has been worked out. 

Two schools of thought divided 
them into two camps, both having | 
a number of adepts. One voted | 
for a solidly braced, unflexible | 


«} 





motor car design. 


details suggesting better 


penetration will be seen on next | 
| year’s cars. 


The pioneering ef- 





GRAHAM 
SUPERCHARGER 


Two years ago, Graham started 
the trend which now dominates 
Graham 


forts of the writer, for the last | abolic 
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much 





shapes so more 


six years, in both American and | pleasing to the eye and constitut- 


European papers’ towards 
elimination of separate head 
lamps and fastened on fender and 
tail lamps finally bore fruit, and 


a | we will see in 1934 different solu- 


tions including head lamps built 
into the radiator shell and hood, 
or pressed right in the fenders. 


Radiator grilles will still in- 
crease their slope towards the 
|} back and some of them will be 
even moved to an extreme for- 
|ward position in relation to the 
j}axle. This, of course, not always 


contributing to an esthetic ap- 
pearance. The trend for discard- 
ing the running boards first 
started by the writer, in 1930, on 
two different cars built in U.S. A. 
will find new followers in 1934, 
and for side protection, different 
treatments, below the bottom of 
the doors, will be available. 


New Fender Designs 
Fender designs, somewhat af- 
fected by new body shapes, will 
vary between the almost complete 
exclusion on account of the exag- 
gerated width of some of the new 
bodies, and new streamlined, par- 





the |ing a logical, transient design. 


Rear Wheel Shields 

Following Nash, at least one 
other manufacturer will show 
rear wheel shields adapting them- 
selves to the fenders, and cover- 
ing the wheels from the side. Be- 
sides streamlining advantages 
these shields add a lot to the 
beauty of the car, and disguising 
entirely the ugly gap between the 
top of the wheel and the fender 
on a new, unloaded car. 


Instrument boards will show 
new ideas in grouping of the dials 
and lighting them, and we would 
not be surprised to see some nov- 
elties in the automatic transmis- 
sion field which might somewhat 
effect the number of gadgets on 
new boards. 

As far as the interior decora- 
tion is concerned, the outstanding 
feature of the 1933 London Show 
was an attempt by the coach 
builders to get a more stream- 
lined effect out of the garnish and 
wainscoat moldings using tapered 
sections similar to those employed 
for outside decoration at the belt. 








GIVES YOU THE 
AUTOMOBILE NEWS OF 
THE YEAR IN ONE WORD— 


engineers also developed the 
aluminum head, Banjo frame, 
full-length water jackets. Now 
Graham stepsahead again—by 
presenting, in its new Custom 
Eight, the first moderately 
priced car equipped with 
Supercharger. 

The Supercharging principle is 
in general use today in airplane 
engines. A few expensive foreign 
cars have had it. In America, 
only the highest-priced car man- 
ufactured here has offered it. The 
news is that Graham engineers 
have had the vision and skill to 
perfect the Supercharging prin- 
ciple on a production basis. 


95 H.P. becomes 135 H.P. 
—without sacrificing fuel economy 
Last year’s Graham straight-eight 
engine with aluminum head de- 
veloped 95 horsepower. The new 
Supercharged engine delivers 135 
horsepower—an increase of 42% 
with only a slight increase in 
engine displacement and weight. 

This means a tremendous increase 
of power for acceleration without 
sacrificing economy. It means im- 
proved performance through the en- 
tire range of driving speeds. Better 
starting in cold weather; quicker 
warming-up of the engine. And when 
you step on the accelerator at 40— 
50—65—you find a reserve of accel- 


body on a chassis with a certain | 
amount of elasticity, whilst the | 
other claimed that the chassis 
ought to be rigid and allow for a | 
slight twist in the body. For 
years, proofs of superiority of 
each have been advanced by rep- 
resentatives of each group, and 
meanwhile requirements of better 
performance, lighter weight, de- 
veloped the modern all-steel body 
and a rigid, bridge-type frame. 
Free Wheeling 
And then came free wheeling. 
With the motor idling at such low | 
revolutions that the sound of it 
was hardly perceivable, all the old 
body noises thought lost came out 
on the surface. And naturally the 
public objected, unable to under- 
stand why these new, easy-to- 
shift, mechanically silent cars so 
easily developed rattles and| 
squeaks. The ideal laid quite a 
bit further. For quite a few 
years most of the large American 
manufacturers have been experi- 
menting with freak European | 
chassis. All of them embodied | 
some sort of a principle doing | 
away with axles and dividing the 
suspension of wheels into four in- 
dependent units. This very old | 
principle used by smaller compa- 
nies in Europe for many years | 
presented many advantages, but | 
somehow failed to be adopted by | 
any of the major companies. Fi- | 
nally, a year ago, a number of the 
larger companies in France and 
Germany came out with cars lim- | 
iting the independent springing to | 
the front only. That, and the box 
frame, were France’s contribution | 
to the industry in 1932. One of | 
the American firms adopted the 
box frame design a year after, 
and now the independent spring- 
ing has been the topic of conver- 
sation since the beginning of 1933. | 


Independent Springs 


% The Graham Super- 
charger is a ‘‘blower’”’ of 
the centrifugal type, 
mounted between car- 
buretorand intake man- 
ifold. The rotor inside 
revolves at 23,000 r.p.m. 
at the peak horsepower 
speed of the engine (4000 
r.p.m.). The fuel from 
the carburetor, when it 
is whirled through this 
blower, is “scrubbed” 
through the air with 
which it is mixed, giv- 
ing a great 
in vaporization. 





improve- 
ment 
The fuel mixture is then 
forced into the cylinders 
under high pressure. 








Graham Supercharger. Mail the cou- 
pon below to Graham-Paige Motors 
Corporation, Detroit, Michigan. 


Three new Graham cars 
In addition to the Supercharged 
Custom Eight, the 1934 Graham 
line includes a new Six and a new 
Standard Eight. The Six sells at an 
amazingly low price in the face of 
rising costs. Numerous improvements 
and refinements—especially in 
Graham’s unique outboard spring 





Graham-Paige Motors Corporation 
Detroit, Michigan 


Please send me your booklet describing the 
function and operation of the Graham 





What was the next step? In | epee 
studying the different systems of eration that seems to have no limit! suspension—make these cars the era 
i endentl sprun cars. in ; 
ee ot A rhe ae of dneas | It is one of the best features to greatest values Graham has offered. Sie 2 
included attempts to make an en- | demonstrate that an automobile You are invited to send for the 
semble of the body and chassis. salesman ever had. booklet giving the details of the new Address 


In other words, engineers tried to | 
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Better Times are Reflected New N. Y. Law 
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By Increased Service Sales 





By OSCAR M. ANDERSON 
President of the National Standard Parts Assn. 


My early thoughts in contem- 
plating the year just ahead of us 


are that the prospects for 1934 | 


are in pleasing contrast to those 
which confronted us a year ago. 


I recall this time last year, 
when we were on our way from 
bad to worse. The day’s work 
brought us into contact with peo- 
ple uncertain and blue. Even 
large corporations were working 
from plans made on one day to 
meet the following day’s require- 
ments. Drastic slashes in salaries 
and personnel were the vogue. 


But what a different picture to- 
day! 


The one I see is a composite of | 


my personal opinions mixed with 
the expressions of my own cus- 
tomers, and the comments 
other jobbers and manufacturers 
with whom my work in the NSPA 
has given me considerable close 
contact. 


Definite Improvement 

In the background are figures 
which show a gradual, though 
very definite improvement in gen- 
eral business which is directly re- 
flected in the sales of automotive 
service and of service merchan- 
dise. 


I also see the tremendous po- 
tential automotive service market 
which has been accumulating 
during the past four years. Indi- 
cations are now that this market 
is beginning to open up with the 
return of millions of car owners 


| 





to jobs which will allow them to | 


again put their cars into better 
running condition. Thousands of 
workers, who have been forced to 
surrender their use of motor 
transportation, will renew the ac- 
tivity in the used car market. 
The public works program is put- 
ting thousands of trucks back on 
the road. Heavier travel by bus 
will necessitate extensive recon- 
ditioning of equipment which has 
been put out of service and into 
dead storage, unit by unit, during 
the past four years. New car 
sales are improving and _ this 
means a building up of the poten- 
tial service market. 


Favorable Trend 
These are just a few factors 
which indicate a very favorable 
trend during the coming year. 


important than the 
improvement in sales volume is 
the betterment in competitive 
conditions, as well as in the man- 
agement of the individual jobbing 
and manufacturing organizations, 
which will permit a fair profit on 
whatever increase develops. 


But more 


Manufacturers of parts, tools, 
equipment, accessories, and ma- 
terials are reducing many un- 
sound practices which have pre- 
vailed in the past, through their 
product groups. And incidentally, 


a number of these groups have | 
co-operated with the wholesale | 


trade to the extent of meeting 
with representative committees of 


NSPA for the consideration of | 


problems of mutual interest. 


Way Is Open 

With the wholesalers’ code now 
approved, the way is wide open 
for much valuable 
ment through the activities of 
local wholesalers’ groups. The 
NSPA has fostered these 
group organizations during the 
past year and will intensify 
effort along this line during the 
coming months. 
is 


While discussing trends it 


significant, I believe, that 


membership committee which 


meets on Jan. 16 will consider the 


largest number of applications | 


accomplish- | 


local | 


its | 


the | 


| 
| 


| 
| 
| 
| 
} 





which has been presented to any 
such committee meeting since 
1930. True—the NRA has had 
considerable to do with it. But, 
the point I wish to emphasize is 
that such a large number of busi- 
ness men would not have contrac- 
ted for the additional expense in 
connection with an NSPA mem- 
bership, in spite of the services 
offered, unless they were industry 
conscious and unless they were 
confident of a steady return to 
the somewhat better, or normal, 
times. 


Sharing this confidence and 
adding to it a touch of conserva- 
tive optimism as regards 1934, I, 
personally, predict considerable 
forward progress in this industry. 


of 
















Provides For 


Safety Glass 


New York, Jan. 5.—It is inter- 
esting how effective is popular 
demand for necessary remedial 
legislation, when such a demand 


is supported by facts. Several 
recent cases, one here in New 
York, illustrate the point. A new 


law requiring safety glass in all 
vehicles manufactured or assem- 
bled after Jan. 1, used for carry- 
ing passengers for hire, or as a 
public conveyance to _ transport 
school children or others, has be- 
come effective. After Jan. 1, 1935, 
the safety glass law will apply to 
all new motor vehicles manufac- 
tured after that date and licensed 
in New York state. 


This progress could not have 
been accomplished without the 
full support of press and public. | 












When safety glass was first an- 
nounced for automobiles it re- 
ceived much the same public re- 
ception as that which four-wheel 
brakes first received a few years 
previous. The public’s reaction 
was “undoubtedly an improve- 
ment, but hardly a necessity.” In 
a few short years this attitude 
changed to such a degree that 
any car lacking four-wheel brake 
—_ was considered obso- 
ete. 


When it is considered that 45 
per cent of all motorists injured 
in automobile accidents were cut 
by flying glass, then it becomes 
apparent why the public, safety 
councils and other bodies cite the 
use of safety glass as of para- 
mount importance in lessening 
the annual automobile injury toll. 


New York is among the first 
seven states to adopt legislation 
requiring the use of safety glass. 
Other states adopting safety 
glass legislation include New Jer- 


| sey, Nebraska, Michigan, Massa- 
| chusetts, California and Pennsyl- 


vania, while activity in a number 
of other states indicates action 
at a not far distant date. 





IG. M. to Defray 
Expenses of N.Y. 
Charity Dance 





New York, Jan. 5.—General 
Motors Corp. will put over a mas- 
ter stroke of co-operation tonight 
at the Waldorf-Astoria Hotel by 
defraying all expenses of a ball 
and entertainment for what is 
considered New York’s leading 
charity organization, the Associa- 
tion for Improving the Condition 
of the Poor. 


The function is to be known as 
the Peacock ball and will be held 
in the Crane Room. The schedule 
calls for the ball to last from 10 
p. m. until midnight, after which 
an elaborate show will be pre- 
sented. 


The benefit is expected to re- 
alize thousands of dollars for the 
association for which it is to be 
given. 
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Collins € Aikman Corporation 


200 MADISON AVE., NEW YORK CITY 


Makers of Ca-Vel—Velvets of Enduring Beauty 
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Nothing Mid-Victorian Here 


Maker’s Hottest Crucible 
Is Test Tube of Opinion 


By J. G. VINCENT 
Vice-President of Engineering Packard Motor Car Co. 


The most difficult thing the 
automobile engineer faces is the 
fact that everything he does has 
to be proven twice. 


most searching tests to prove it- 
self before it goes into a car. Af- 
terwards, no matter how conclu- 
sive the first proof, it must meet 
the approval of a motoring public 
which becomes more exacting as 
its experience with automobiles 
grows greater. 

Possibility of reversal of first 
judgments when the “case” goes 
to the high court of public opin- 
ion is lessened by the use of 
proving “tools” with which the 
automobile engineer is now 
equipped. Most important among 
these are the great proving 
grounds now operated by some 
of the automobile companies. 
Here a new car or any new fea- 
ture designed for a car can be 
tested in literally hundreds of 
thousands of miles of driving 
over nearly every kind of roads. 


The proving grounds test in 
most cases eliminates mechanical 
features which are not based on 
sound engineering. Features 
which have been adopted for 
other than engineering considera- 
tions have always been  short- 
lived when found by the public 


to be unsound from an engineer- 
these | 
in the past have been forced into | 
automobiles by popular insistence. | 
They were, however, quickly sen- | 
the | 


ing standpoint. Some of 


tenced to the 


public. 

Every 
department receives 
countless suggestions 
automobile features. 
car has become so 
article in American family life 
that nearly every owner gives 
some thought to design or engi- 
neering features. Serious 
sideration is given every sugges- 
tion that is received. 


discard by 


almost 
for 


Several worth while motor car | 
such | 


features have come from 


suggestions. They found perma- 


nent places in automobile design | 
because they proved to be sound | 


engineering. 


Most difficult of consideration | 
are new ideas which have to do | 
almost entirely with the appear- | 
It is hard to prove | 


ance of cars. 
in advance how well elements of 
appearance will wear with the 
public. Perhaps this is a good 
reason why some engineers have 


been somewhat conservative and | 


brought about such changes 
gradually. 

This conservatism, 
has been appreciated, too, where 
it has been seen by the public to 
be in the public interest and with 
a keen eye to the future, and 
where good engineering consid- 
erations have stood out against 
the lure of immediate sales pos- 
sibilities. 

However, appearance of cars is 
of great importance with the 
automobile engineer. It has 
grown to such importance that 
there has come into being prac- 
tically a new profession—automo- 
bile styling. The styling division 
of an automobile engineering de- 
partment now occupies a first line 
position. 


An important fact is that styl- | 
ing goes along hand in hand with | 


general engineering of the car. 
It was recognized some time ago, 
for instance, that cars would be 
much more pleasing to the eye if 
they could appear to be _ lower. 
Simply dropping roof lines, as 
was done in some cases, proved 
unpopular. People wanted lower 
appearing cars but they also 
wanted the comfort of ample 
headroom. 

Results were accomplished by 
designing this much-sought lower 
appearance literally from the 
ground up. The result was last- 


Every new | 
idea he has must go through the | 


automobile engineering | 
new | 


The motor | 
intimate an | 


con- | 





I believe, | 





ing because it was accomplished 
throughout by sound engineering. 


Without doubt there is going to 
be considerable change is motor 
car appearance in the next few 
years. The concentrated effort 
that is going into this part of 
automobile design now would 
naturally bring changes. There 
is little question, however, that 
features of appearance which will 
pass final judgment in the super- 
ior court of public approval are 
those which are accompanied by 
sound engineering and which also 
in no way interfere with the 
present comfort, safety, ability, 
and ease of handling. 


Ewald Elected 


Detroit, Jan. 5. George B. 


| Judson, president of the Wabeek 


State Bank of Birmingham, an- 
nounced recently the election by 
the board of directors of Henry T. 
Ewald, president of the Campbell- 
Ewald Co., as vice-president. Mr. 
Ewald, who has been a director 
of the Wabeek State Bank, suc- 
ceeds C. R. Cummings. 





There is nothing Victorian 


about this five-passenger Hupmobile model except the name “Victoria.” And 


if you can find anything in its aerodynamic lines to remind you of the carriage the Queen rode around 


James Named President 
Of Denver Auto Dealers 


Denver, Jan. 5. — Leonard A. 
James, James-Colorado Reo, Inc., 
was elected president of the Den- 
ver Automobile Dealers’ Assn. for 
1934 at the annual meeting of the 
organization. 


Other officers elected are: 
George Irvin, George Irvin, Inc., 
vice-president; Tom Braden, sec- 
retary and manager (re-elected); 
O. L. Davis jr., Davis Motor Co., 
and Ted Viner, Viner Motor Co., 


DEALER AND 


IMPROVEMENTS AND REFINEMENT when 


in, you can have it. 
new directors. Holdover direc- 
tors are Walter Davis, Davis 
Motor Co.; Dudley Walker, 
Walker-Buick, and Ray Young, 
O’Meara-Young Motor Co. Dud- 
ley Walker was named automobile 
show chairman. 


Steel Production High 

Hammond, Ind., Jan. 5. — The 
Inland Steel Co. has just put six 
open hearth furnaces in produc- 
tion and is making steel at the 
plant’s highest operation level in 
several years. 


NRA Aide to Address 
Electric Group Meet 
New York, Jan. 5.—The Metro- 
politan section of the Automotive 
Electric Assn. will hold a lunch- 


eon meeting at the Astor Hotel, 
Tuesday at noon, Jan. 9. 


Karl T. Ammerman, deputy ad- 
ministrator, one of Gen. Johnson’s 
assistants, in charge of Automo- 
tive Codes, will be one of the 
principal speakers. Frank Love- 
joy has also been invited te speak 
and will probably attend. 


PUBLIC BOTH 
APPROVE AUSTIN'S POLICY 


experience 


warrants, but NO YEARLY MODELS with the attendant high 


depreciation. 


ECONOMY OF OPERATION which is the despair of all com- 


petitors. 


three times the Austin expense. 


No other American car can be operated for less than 


MAINTENANCE of that ECONOMY, by low weight, which, of 
course, means MATERIALS of only the HIGHEST POSSIBLE 


QUALITY. 


Insurance of 
super-quality material. 


LONG, TROUBLE-FREE LIFE by that same 


ONLY ONE CHASSIS SIZE, with four body types which meet 


all trade requirements. 


THE FAIREST DEALER FRANCHISE IN THE INDUSTRY. 


No annual specifications demanded. 
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Superchargers are Standard on ’34 Graham n Kights 


Fuel Economy 


Not Sacrificed 


Is Co’s. Claim) 


Detroit, Jan. 5.—The 
eight for 1934 has a supercharger. 
Its rotor, 
revolutions a minute, or 383 times 
each second, when the engine is 
turning out its maximum power, 
is a little thing of aluminum that 
adds scarcely any weight to the 
car but does add 40 per cent more 
power, it is claimed. 

When the power of a car is 
stepped up from 100 horsepower 
in 1933 to 135 horsepower in 1934, 
some noteworthy improvements 
in performance may be expected. 

The complete Graham line in- 
cludes three new chassis models 


Graham | 


which spins at 23,000 | 


the supercharged eight, the stand- | 


ard eight, and a six. 


the six is 116. The engine of the 
six is of new design; bodies are 
in standard or deluxe types. 

The Graham eight, for the first 
time, makes a_ high-efficiency 
centrifugal supercharger available 
in this price range. 


Performance Jumped 


The effect of the supercharger 
is claimed to be: The car not only 
accelerates more rapidly, but its 
rate of acceleration becomes 
faster as the speed of the car 
increases. Instead of accelerating 
most rapidly at 25 to 30 miles 
per hour, the supercharged model 
gains in speed most quickly at 
45 to 55 miles per hour. Even 
above these speeds, the car con- 


tinues to pick up speed quickly. | 


By giving the car its maximum 
accelerative ability at the most 
used road speeds, entirely new 


performance characteristics are 
created. 
Notwithstanding the remark- 


able increase in car performance, 
fuel economy is not sacrificed, it 
is claimed. By improving the 
condition and distribution of the 
fuel mixture, fuel economy is 
made greater at normal driving 
speeds, and the cold starting 
characteristics of the engine are 


improved. In addition the car 
has new smoothness and flexi- 
bility. 


135 Horsepower at 4000 R.P.M. 


The reason for the great in- 
crease in performance becomes 
evident when the torque and 
horsepower of the supercharged 
engine are compared with those 
of the 1933 eight-cylinder model. 
Whereas the output of the former 
standard engine was 95 brake 
horsepower at 3400 r.p.m., the 
supercharged engine develops 135 
at 4000 r.p.m., a gain of more 
than 40 per cent. More indica- 


tive of the increase in accelera- | 


tive ability is the torque compari- 
son. The torque of the 1933 
standard engine is 175 ft. pounds 
at 1200 r.p.m., and that of the 
supercharged engine is 210 at 2400 
r.p.m. The supercharged torque 
peak is thus at twice the engine 
speed (approximately twice the 
car speed). 
over the entire speed range, giv- 
ing faster acceleration 


speeds. 
The supercharger, of the centri- 
fugal blower type, is in opera- 


The torque is greater | 


at any| 


The eights | 
are both of 123-inch wheelbase, | 





Graham’s 1934 Bid for Fame 


oni nema 


iawn 


PP eel 





Graham has stood by the lines which distinguished its cars a year ago and with the exception of refine- 
ments has put more effort into mechanical details. 


tion at all engine speeds. It is 
between the downdraft carburetor 
and the intake manifold, substan- 
tially in the middle of the engine, 
taking its power from a worm 
gear drive at the rear end of the 
water-pump shaft. The worm, 
splined to the vertical rotor shaft, 
is driven by the gear. The car- 
buretor is mounted directly above 
the supercharger housing, which 
is water-jacketed. Exhaust heat 
is applied to the fuel 
tain the mixture at 
desirable levels. 


Full Pressure Lubrication 


The mixture, after being drawn 
through the charger, 
in a duct across the top of the 
engine to the intake manifold. 
The water pump shaft is chain 
driven from the crankshaft with 
a ratio of 1 to 1.2. The worm 
gearing ratio is 1 to 4.7; the two 
produce a total ratio for the 
supercharger rotor 1 to 5.75. The 
rotor speed is therefore 23,000 
r.p.m. at the horsepower peak of 
the engine (4000 r.p.m.). 

Both the vertical rotor shaft 
and the gear shaft rotate on plain 
bearings, with full pressure lubri- 
cation to all bearings and the 


temperature 


worm gearing. The use of bear- | 


ings of this type signalizes a de- 
parture from previous’ super- 
charger design practice, and 
marks an achievement in simpli- 
fying design for production. The 
rotor is of high strength alumi- 
num alloy, accurately balanced 
and tested for speeds well above 
those attainable in use. 

The supercharger has_ been 
designed as an integral part of 
the engine. The drive chain is 
heavier than that of the standard 
engine, to carry the added load 
The bore of the engine has been 
increased one-eighth inch to three 
and one-quarter inches, and the 
valve diameter increased one- 
eighth inch as well, to give addi- 
tional breathing capacity. The 
compression ratio has been in- 


creased from 6.5 to 1 to 6.7 to 1 by 
the development of a new 
bustion chamber shape. 


com- 





This is the in’ards 


of the new Graham supercharger, showing the | 
rotor and the driving shaft. 





mixture, | 
the water-jacket acting to main- | 


is carried | 





Supercharger 
The new Graham supercharger | 
shown above is standard equip- 


|ment on the Graham _ Super- 
| charged Eight and is said to 
increase horsepower 40 per cent. 


The engine for 
eight model also has been refined 
and improved. Both the compres- 


sion ratio and the valve size have 


been increased, as in the super- 
charged engine, giving an _ in- 
crease in both torque and horse- 
power, with a gain in acceleration 
and top speed. 

The new six incorporates a new 
engine and many chassis improve- 
ments. The wheelbase, 116 inches, 
is three inches 
former model. Two inches have 
been added to the body space, 
giving increased leg room in the 
rear compartments. The new 
engine, the same size as the pre- 
vious six (3% x 4% inches) has 
the water-pump mounted in the 
cylinder-head in combination with 
the fan. The generator is swivel- 
led on the left side of the engine, 
providing adjustment ffor the 
three-pulley V-belt drive. The 
camshaft drive is by chain. The 
carburetor, down-draft type, is 
equipped with automatic heat 
control. 

The 11-inch brake 
of high carbon steel, with two- 
shoe hydraulic brakes. The lin- 
lings have been’ increased in 
| thickness to one-quarter inch. 
Novel Engine 
| ‘The mountings for the six-cyl- 
|inder engine are unusual. The 
front cross support is attached 
to the frame by two shackles, 
to those used for the 


drums are 


Mountings 





| similar 


the standard | 


longer than the | 


| chassis springs, containing rubber | 


bushings to provide the desired 
flexibility. The position of the 
shackles is such that projected | 


lines through them meet sub-| 


stantially at the axis of oscillation 
of the forward end of the engine. 


The rear mountings, which is 
used also on the eight, consists 
of two diagonal brackets at the 
sides of the transmission, with 
rubber blocks spaced between 
them and a special cross member 
attached to the underside of the 
frame. 

The frames for all models, of 
the banjo type, are much stiffer 
than formerly, with three times 
the resistance to torsion of those 
used in 1933. The increased stiff- 
ness has been obtained by the 
use of a full “X’”-member with 
box center, through which the 
propeller shaft passes, and by a 
modified X-member forward. Out- 
board mounted front and rear 
springs are continued on all cars. 
The front springs on the eight- 
cylinder models have been in- 
creased in length to 40 inches, for 
improved riding comfort. 


Other Chassis Changes 
Roller cam steering gear is used 
|on both six and eight cylinder 
cars instead of on the eight only. 
| Needle bearing universal joints 


fifteen 


blocks away. ¢ 


THE 








Astoria. Theatres and Times Square 


minutes. 


. all within this important circle . . 


are on all models. The rear axles 
|of all models are new, with a 
| more substantial mounting for the 
|ring gear bearings, to reduce any 
|tendency toward misalignment 
|} under severe engine loads. 

The standard wheels on all cars 
|are of the pressed steel spoke 
type with integral hubs, 16 inches 
|in diameter. Wire wheels are ex- 
tra optional equipment. Tires are 
116 x 6.25 for the six, 16 x 6.50 
on the standard eight, and 16 x 
7.00 on the custom eight. 

The deluxe sixes and all eights 
have a new instrument panel, 
with the instrument cluster di- 
rectly in front of the driver. The 
remainder of the panel provides 
space for three compartments 
with ribbed aluminum doors. The 
handles for opening the compart- 
ments are located under the edge 
of the panel. The instrument 
cluster on the standard six model 
is of the same type. 

Exterior lines have been refined 
|}in detail at many points with a 
new radiator shell ornament, 
|single wide top ventilator, and 
|changes in hardware, fittings and 
other appointments. The hoods 
|are longer, coming close to the 
|front door pillar. Running boards 
jare fitted with new moulded rub- 
ber covers. New doorless lamps 
| are supplied on all cars. 

The interiors have been rede- 
signed, with new trim. Ivory col- 
ored steering wheels are furnished 
on the deluxe six and on both 
eights. A new perforated type 
of rear curtain is used on these 
models. Blues, browns, ivories 
and other colors have been se- 
lected for the wheels, upholstery, 
steering wheel and interior fit- 
tings to match or complement the 
selection of body finishes offered. 


Akron May Have Show 
If Dealers Will Help 


Akron, Jan. 5.—Akron will 
have its first automobile show 
since 1930 if enough local dealers 
signify their willingness to co- 
operate, Harry Bennett, secretary 
of the Akron District Automobile 
Dealers’ Assn., has announced. 

Directors of the organization 
have authorized Bennett to make 
a survey to determine whether 
there is sufficient interest in a 
show and to check up on avail- 
able exhibition halls. Dealers be- 
lieve it is possible to hold a show 
here this year since there is a 
general improvement in business 
and many new models are due 
within the next few weeks. 





s AT THE 
HEART OF THINGS 


® The important social and business world of 


New York revolves around The Waldorf- 


are a few 


minutes, walking or riding. Wall Street, only 


Fifth Avenue shops, a few 


‘entral Park, churches, and clubs 


. of which 


The Waldorf-Astoria is the sparkling center. 
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Just as the most powerful 
motor is only a lump of metal 
until Man gives it Life... 


So a Publication is only a 
blank sheet of paper until 
Men make it Live! 


GEORGE M. SLOCUM, Publisher Setbnin Mins 


Fewer than half of the men and women whose daily work is 


reflected in our columns can be shown on this page, but their 
combined effort and experience are giving to the Dealer, Manu- 
facturer and Jobber alike, a day-by-day review of the news of 
America’s greatest industry more quickly, more concisely and 


B. B. Crighton . C. Ca tlahan 


more accurately than ever! Indeed we are proud to say— 
“we cover the auto front”! 
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New York Show Headquarters—Waldorf-Astoria Hotel, Room 583, Telephone (ELdorado 5-3000) 
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Annual Automobile Show. 


3-10—Seattle. 







































































STATES 





S’BAKER GR’P | W’S-OV’D GR’P 





2 
3 
E 
a 
o 
r 
5| 4 
3) 9} 











Marmon 


— 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 6, 1934 


REGISTRATIONS BY MAKES AND STATES, NOV. 1933-32 


NON-AFFILIATED MANUFACTURERS 
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33 1 32 33 14| 
Alabama 39 8} 2 11 12! 
: "33 14, 14 
Arizona "32 5 BI 10 | 
Arkansas Kn 2 ” 7 | ; 
“aay 33] «17, +363) 380] 374, 
California 39 151} 144) 295] 28| 
"331 2). 17, «+19 
Colorado ‘30 8 29) 10 9 
: 33 7,| 100; 107 7| 
Connecticut ‘32 | 16) 1 1. 30] 14 
33 9) 9 
Delaware 32 1 2| 3t 1| 
: 33 15} 15 37| 
Florida 32 6 2| 8 3 
: 33 47| 47 26 
Georgia 32] 16 8| 24 6 
33] 7 a 
Idaho 32 | a | l 
— 33 5| 193; 198] 17 
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Maine 30 7 \ 11 2 
"33 2 70 72 3 
Maryland "39 20' +12) ~=«32 8 
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Hotel 
Headquarters 
for 
Motordom 





the place to stop in New 


York during Automo- 


bile Show Week. 


@CONVENIENT 


Diagonally across the street 
to the Hotel Lexington from 
Grand Central Palace, 


@ ECONOMICAL 


Rooms with private bath from 
$3 single, $4 double, suites 
from $10. Food prices equally 
reasonable...breakfast from 
35c, luncheon from 65c, dinner 
with dancing to Little Jack 
Little’s amazing music in the 


Silver Grill for only $1, and up, 


@ COMFORTABLE 


Every room is outside with 
private bath, running ice water; 
new, modern and comfortable, 
Finest beds and mattresses, 
Superlative service assured 


by Hitz-trained employees, 


HOTEL 
LEXINGTON 


48TH ST. AT LEXINGTON AVE. 
NEW YORK 

CHARLES E. ROCHESTER, Manager 
. . 7 


Directed by the National Hotel Management 
Compeny, Inc. RALPH HITZ, President 
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Cadillac Builds Gliding Rides Into 1954 Lines 


All 3 Models 


Share in New 
Developments 


Detroit, Jan. 5.—Starting from 
individual front wheel suspension, 
Cadillac has provided a chassis 
containing revolutionary new de- 
velopments to achieve a gliding 
or flat ride, and on this chassis 
has mounted bodies that display 
a new and graceful application 
of the principles of aerodynamics 
and streamlining. All three of the 
Cadillac lines for 1934 share 
equally in the advances that have 
been made in chassis and body 
design, through the development 
of new principles of weight dis- 
tribution, frame construction, and 
front wheel suspension, and 
through new developments in the 
scientific design of bodies ac- 
cording to the laws of aerody- 
namics. 


The V-8 is presented on three 
wheel bases, 128, 136 and 146 
inches, the V-12 on a 146-inch 
wheelbase, and the custom-built 
V-16 on a 154-inch wheelbase. 
The V-8 has Fisher bodies, with 
Fleetwood optional; the V-12 and 
V-16 have bodies by Fleetwood 
in the most complete range of 
body styles and colors ever pre- 
sented by Cadillac. 


New Front End Treatment 


The V-16 is continued as a cus- 
tom line with production limited 
to 400 cars for 1934. All three 
Cadillac cars have the improved 
Fisher no-draft ventilators. 


In the new, flowing lines, each 
curve is fashioned to insure the 
smooth passage of the air current, 
from the steeply sloping wind- 
shield to the beaver-tail rear- 
deck. The new V-shaped radia- 
tors slope steeply to the rear, 
with new design grill front and 
ornaments. New long hoods ex- 
tend nearly to the windshields, 
with shutter type louvres. New 
air-foil type front fenders with 
stream-lined fronts are brought 
low to cover chassis, while rear 
fenders blend with stream-lined 
tail lamps. The new double-bar 
bumpers with concealed coil 
springs are especially shaped to 
deflect gravel and flying stones. 





Cadillac Breaks ’34 Shell 





The new Cadillac V-8 five-passenger Town Sedan. 


And note the new-type louvres. 


The hood reaches back nearly to the windshield. 





The Cadillac V-8 Convertible Sedan. 


largely responsible for the im- 
proved ease of control. 
There is no front axle. Each 


wheel is secured to the frame by 
parrallel upper and lower forked 
arms. Simplification is effected 
by employing the upper arms as 
a means of operating the hydrau- 
lic shock absorbers and the lower 
arms as a support for the fric- 
tionless helical springs, which are 
half the weight of equivalent 
semi-elliptical springs. 

This spring suspension permits 
an improved steering mechanism. 
The worm and double roller steer- 
ing gear operates a steering con- 
necting link which operates a 
bell crank supported upon the 





Cadillac’s streamlined headlamps, with a fixed focus. 


Parking lamps 


are built into the streamlined supports. 


New tear-drop shaped headlamps 
have bullet-shaped parking lights 
underneath. 

All cars are two inches lower 
and from two to four inches 
wider in body compartments. 
They have a new type of head 
lighting and head lighting con- 
trol, rearrangement of controls 
in front compartment to permit 
greater roominess, and new front 
seat adjustment. The new instru- 
ment panel has provisions for 
radio installation in the center. 

The new front suspension— 
“knee action”—is one of the chief 
factors in improved riding com- 
fort. In combination with the 
new steering mechanism, it is 


top, that folds away. 


massive front cross-member. 
this bell crank are attached the 
two steering cross rods, each of 
which controls one of the front 
wheels. 

Elimination of the front axle 
reduces the unsprung weight, 
keeps the wheels in contact with 
the road, and permits the use of 
softer front springs. The geo- 
metrical relationship of the vari- 
ous parts is accurately controlled 
because each wheel is connected 
directly to the frame. 

The front suspension also lends 
itself to the design of a much 
more rigid frame. The X-mem- 
ber is not merely a central re- 
inforcing member—it is a com- 
plete frame in itself, providing a 
frame within a frame. The X- 
member legs form a box section 
fore and aft, and are welded as 
well as riveted to the side rails. 
Webs of the X-members are now 
located so that they intersect at 
the theoretical center, increasing 
rigidity and consequently elimi- 
nating twisting strains. 


Lubricated Rear Springs 


Rear springs are continued as 
semi-elliptic, but instead of being 
shackled front and rear, the front 
end is attached and cushioned to 
the frame on a sturdy spring 
bolt mounted in rubber. The rear 
springs have permanent and un- 
varying lubrication provided by 
graphite-bronze inserts. A rub- 
ber composition strip between 
the main and second leaf of each 
spring control inter leaf fric- 
tion, fixing it at a definite value 
that does not change in service. 

A torsional anti-sway stabilizer 
has been installed at the rear to 





Here’s a look-see at Cadillac’s Independent Springing. The lower 
V-arms are braced fore and aft, but free to move up and down. The 
coil springs have no other function than to cushion the ride. 











Bullet streamlined headlamps, air-foil fenders, and the collapsible 


To, eliminate side sway, particularly 


in rounding curves. 

The same power plants are con- 
tinued with refinements that add 
materially to power and economy. 
Cadillac V-8 engines have heavier 
crankshafts and heavily ribbed 
cylinder heads. 

An important innovation is that 
the carburetor intake is through 
the top of the radiator core = 
stead of under the hood). 
using air taken from the an 
side, rather than air which has 
been heated by passing through 
the radiator and over the engine, 
the engine is fed a greater weight 
of air, hence delivers more power. 

A still further increase in power 





is realized by increased com- 
pression—a 6.25 to one compres- 
sion .ratio as against a former 
5.4 to one. While the increased 
compression does not affect the 
quantity of air used, it increases 
the efficiency of its use, giving 
not only increased power but 
also improved gasoline economy. 


The valve springs of the V-8 
engines are now of the dual type 
—two for each valve—used here- 
tofore on the V-12 and V-16 en- 
gines. This change has resulted 
in increased power at the higher 
engine rates. 


New Process Pistons 


The light weight pistons used 
are a new development. They 
employ an alloy with 20 per cent 
less heat expansion than pure 
aluminum, and by a special re- 
versed plating process, outside 
surfaces of the pistons have been 
made extremely hard, tough and 
long wearing. The “anodized” 
finish gives a surface almost as 
hard as a sapphire, which is only 
slightly softer than a diamond. 
They weigh 12 ounces, less than 
two-thirds of the weight of cast 
iron pistons, and increase the 
smoothness of engine operation 
and reduce loads on bearings. Oil 
consumption has been reduced by 
changes in the design of pistons 
and rings. 





The “BUNDLING” 
HIT 


TH#EPURSUI Tor 
HAPPINESS 


is one of 1933’s ten best plays. 
It does for the Army what 
“Sailor Beware” does for the 
Navy and “What Price Glory” 
did for the Marine Corps,” says 
Garland in N. Y. World Telegram 


AVON Theatre +5,°°; W. off B’way. 


CHi 4-7860 
Eves, 8:45. Matinees, Thurs. & Sat. 


SPECIAL OFFER —— 


Group Theatre parties at RE- 
DUCED RATES may be arranged 
upon application to the manage- 
ment of Avon Theatre, West 45th 
St., Chi 4-7860 
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IF YOU PLAN TO 
ATTEND THE 
AUTOMOBILE 


SHOW 


| Everybody in the automotive in- 
dustry will want to see this year’s 
exhibit. 


May we invite you to 
The Hotel Shelton your 


headquarters. 


These are many reasons for select- 
ing The Shelton: 


1. It is only 3 short blocks from Grand Central Palace. 
2. Within 5 minutes to more than 50 leading theatres. 
3. An unobtrusive club plus hotel atmosphere. 4. Single 


rooms and luxurious suites available. 
activity, enjoy the famous Shelton swimmin 


5. After a day’s 
pool, 


squash courts or the solarium, and roof garden for 
which there is no additional charge. 


Room and Private Bath 
From *% DAILY 
$1 Additional for 2 Persons 





SHELTON 


LEXINGTON AVE.. AT 49m ST., NEW YORK 





AUTOMO 


Directory Addition 


Following is an addition to the 
list of those present at the New 
York Show. These names were 
not received on time to be listed 
in the first directory. 


Exhibitors 


ATWATER-KENT MFG. CO. 
Philadelphia, Pa. 
Space: C-21. 
Commodore Hotel 
lL. A. Charbonnier, mgr. service d 
F. M. Miller, engr 
D. T. Anderson, engr 


CUSTOM BUILT TIRE CORP. 
New York City. 
Space: C-1 
James Martin, pres 
Wray M. Gill, accessors 
Ray J Clark, sales mer 

Edison Hotel 

Wm, Mayrich, sales mgr., wholesal 
Marcy Mendelsohn, wh« ale 
Henry Stutz, wholesale 
Special Exhibit: Room 638 


HERCULES MOTORS CORP. 
Canton, Ohio 
Space: C-3-4-5 
Commodore Hotel 
Charles Balough 
John Keplinger 
Cc. P. Weekes. 
W. W. Cromley 
John Carnahan 


PHILCO AUTO RADIO CO. 
Philadelphia, Pa. 
Space: 23-24-25 
376 Lafayette St., N. Y. C. 
Wm. Balderston, mfrs. dis 
T. A. Kennally, mer. of New York and New 
England div. 
Frank Quinn, ady 
W. I. VanRiper, special repr 


RCA VICTOR CO., INC. 
Camden, N. J. 
Space: C-26. 
Governor Clinton Hotel 

E. A. Nicholas, vice-pres. of sales 
Pierre Boucheron, adv. mer 
E. H. Vogel, mgr. radio-phono. di 
M. F. Burns, merchandise mgr 
H. P. Kasner, show div 
H. Winters, show div 

155 East 24th Street 
Edgar, sales rep., New York 

411 Fifth Avenue 
J. Haber, publicity 


WADELL ENGINEERING CO. 
Newark, N. | 
Space: C 6. 
A. H. Wadell, pres. 
Geo. Meier, salesman 
Gus Hattersely, salesman 


Hotel Ed 


H. C 


Non-Exhibitors 


AMERICAN AUTOMOBILE ASSN. 
Washington, D. C. 
Pennsylvania Hotel 
Henry, pres 
Smith, exec. vice-pres 
Singer, gen. mer 


Thos. P 
Ernest N 
Russell E 


AUTOMOTIVE ELECTRICITY 
New York City 
420 Lexington Ave. 
L. E. Murray, publisher and editor. 
I. R. Hudson, adv. mer 
R. 8S. Stolz, mechanical supt 


AUTOMOTIVE MERCHANDISING 

New York City. 

New Weston Hotel 
Ray T. Carey, vice-pres 
Ray Sherman, vice-pres. 
Stanley P. McMinn, sec. and editor 
cliff F. Broeder, business mgr 
P. J. Carey jr., pres 
J. Warner Woods, Chicago repr 
J. Ely, Detroit repr. 
W. J. Scanlan, Eastern repr. 


BOUND BROOK OIL-LESS BEARING CO. 
Bound Brook, N. J. 
Biltmore Hotel 
W. F. Jennings, pres 
H. 0. Johnson, sales mer 
Carl Claus, research engr 
J. B. Howell, sales rej 


C & C SALES CORP. 
New York City. 
New York Hotel 
I. R. Caplan, pres 
E. E. Brennan, treas 


THE CURTIS PUBLISHING CO. 
Philadelphia, Pa, 
Roosevelt Hotel 
Charles ©. Rees, adv. mgr 
man. 
Fred A. Healy, adv. director. 
Henry W. Wiley, asst. to ad 
Ray H. Haun, mer. Ladies’ Home Journal. 


DETROIT GEAR & MACHINE CO. 
Detroit, Mich. 
Commodore Hotel 
H. E. Blood, pres. 
H. H. Whittingham, sec 
©. F. Rauen, chief engr. 
Seth Klein, sales mer. 


GENERAL ELECTRIC CO. 
Cleveland, Ohio. 
Commodore Hotel 
Earl A. Anderson, mgr. mech. div 
J. W. Fleischer, asst. mgr. mech. div 
W. M. Johnson, auto lamp specialist. 


GENERAL ELECTRIC CO. 
Bridgeport, Conn 
K. W. Nelson, sales mgr 
Lexington Hotel 
Parnell, constr. matl. adv. mar. 


Country Gentle 


director 


F. A 


THE KILBORN-SAUER CO. 
Fairfield, Conn 
Edison Hotel 
Tloward Kilborn, pres 
Peter Sauer, vice-pres 
Fred Sauer, sec 
H. J. Sauer, treas. 
Lawrence M. Hirsig, salesman 
Touls F. Wright, salesman. 
Harold Lieberman, salesman 
lL. W. Erlichman, salesman 
Herman Erlichman, salesman 
Wellington Hotel 


Geo. C. Knight, salesman. 


LINK BELT CO. 
Indianapolis, Ind. 
Commodore Hotel 
J. 8. Watson, vice-pres. 


| 
| 
| 


| 
| 


| 


L. W. Longan, automotive engr. 


Harry Reisser, mgr. replacement distr. 


LION CHAIN CO, 
Edison Hotel 
John D. Carmody, pres. 
Wm. Romans, repr. 
Special Exhibit: Edison Hotel. 


MANHATTAN INSULATED WIRE CO. 


Wellington Hotel 
Chas. Nietman jr., mer. 
Fred F. Reed, sales mer. 


MONARCH INSULATED WIRE CORP. 
New York City 
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Edison Hotel 
Ned Morris, pres. 
Special Exhibit: Edison Hotel. 


MOTOR & EQUIPMENT MFRS, ASSN. 
New York City. 
Ambassador Hote! 
M. T. Rogers, pres. 
F, C. Bahr, vice-pres. 
C. H. Burr, treas. 
C. P. Brewster, sec 
E. R. Ailes. 
W. M. Albaugh, 
F, C, Bahr 
©. P. Brewster. 
D. S. Brisbin 
G. lL. Brunner 
«. WW. Burr 
C¢, F. Conn 
M. T. Rogers 


ANU 


G. W. Sherin, 
L. L. Smith, 
J. A. Tumbler. 
A. H. Eichholz, gen. mar 
250 W. 57th St. 
A. H. Fagan, mgr. credit dept. 
T. I, Evans, comptroller. 
J. A. Laansma, director of publicity. 
H. B. Ramey, field repr. 


PORTLAND EVENING NEWS 
Portland, Maine. 
D. J. Doody, repr 


TIRES MAGAZINE 
New York City 
Ambassador Hotel 
publisher 
Lexington Hotel 
editor 


6, 1934 


EK. ti. Bill 


Jerry Shaw 
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Norman W. Biggart, adv. mer. 
Lew Canty, western repr. 


TUNG-SOL LAMP WORKS, INC. 
New York, N. Y. 
Commodore Hotel 
W. Harper, pres. 
Cc. Bohner, vice-pres. 
A. Harper, sales dept. 
E. Carlson, sales dept. 


U. S. ADVERTISING 
Toledo, Ohio 
Commodore Hotel 
J. CC. Goldrick 


| P. O, WARREN CO, 


Davtor Ohio 
McAlpine Hotel 
rr. O. Warren mer 





Leading the upturn is pleasant business! 


... And a gain of 2.7% needs no apology these day 


Recovery begins to mean something when ledgers show a gain—no matter how modest. And 


it’s doubly pleasant when the favorable balance spells leadership! . .. Woman’s Home Com- 


panion carried 12,240 lines more advertising in the past twelve months than during 1932— 


> ‘ > ( pe ° - + > a > . ‘ . . . ‘ ° 
the largest 1933 increase among the six leading women’s magazines .. . Call that 2.7% gain a 


trifle, if you will. Or call it a straw which shows which way the advertising wind is blowing! 


THE 


CROWELL 


PUBLISHING 


CO. — NEW 


YORK 
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Code One of Few Written by Rank, File of Trade 


Nat’l Support G Given Code 
Reflects Ideals of Dealers 


By F. W. A. VESPER 
President of the National Automobile Dealers’ Assn. 





trade factors and conditions in 
various local communities are 
eliminated or reformed. Some 


thorns are already being pulled 
out of the flesh of local dealers. 
As to the NADA in connection 
with all this nothing more can be 
said than that the NADA is 
owned and controlled by all deal- 


Acceptance by by President 
Without Delay High Tribute 


of good local trade conditions. 
There is no sacrifice of the rights 
or functions of state associations 


made simple, easy, and in no 
sense burdensome upon dealers. 


AS 


I see it, 1934 will bring to the local automobile dealer 
the greatest opportunity for public service and profit 


that has yet appeared in the history of the business. 


Mind you, I speak of an opportunity—not a wind-fall. 


No 


appreciable benefits will accrue to those who expect to be 
handed something. The spirit of the times as expressed 
in the codes which usher in a new era of American busi- 


ness are predicated squarely upon the principle of ade- 
quate compensation for value re-() 


ceived—a living wage but for a 


worthy service 
only. 

Today the con- 
scientious, sin- 
cere, thoughtful 
automobile 
dealer finds that 
the ideals to 
which he has 
long rendered 
loyalty, often at 
no small sacri- 
fice, are the out- 
Standing assets 
in his business. 
His business today is operated 
under a legally enforceable code 
that will protect and aid him in 
the expansion of his business 
along the ethical lines to which 
he has adhered ofttimes with 
scant support in the past. 


Code Yet Young 


While the Motor Vehicle Re- 
tailing Code is only a few weeks 
old today, its administrative and 
enforcement structure is com- 
plete in every part of the United 
States. There is no question 
about the measure of support 
now being given to the code and 
the administration of it. And as 
its purposes and the sincerity of 
its administration becomes more 
clearly revealed in the market the 
support of the code will become 
practically unanimous in the 
automobile retailing industry, for 
automobile dealers are quick to 
see the salient factors in this 
new deal for their business. 

The high character and intelli- 
gence of the average automobile 
dealer are revealed today as out- 
standing features in the present 
tremendous evolution in the com- 
merce and industry of the na- 
tion. The memorable Nationa! 
Industrial Recovery Act adopted 
only last June still is sorely test- 
ing the ability of many other 
great trade classes to translate its 
provisions into the required terms 
of public benefit, but the Motor 
Vehicle Retailing Trade and pub- 
lic it serves are already realizing 
the most important requirements 
of this epochal mandate. 


Code Democratic 


The code of fair competition 
for the motor vehicle retailing 
trade is one of the few codes 
actually written by the rank and 
file of the trade itself. The plan 
of code formation was fully and 
completely representative, reach- 
ing out into every trading center 
and community. The code is a 
direct expression from all those 
engaged in the business it con- 
trols. The machinery of code 
formation is as democratic and 





F. W. A. Vesper 


representative as the last na- 
tional election. 
Right there the automobile 


dealer of America took his own 
measure. The kind of a code he 
made became the specific expres- 
sion of his patriotism, his re- 
sponsibility and intelligence. The 
fact that this code is one of the 
cleanest ever submitted to the 
President and was quickly ac- 
cepted without the delays inci- 
dental to many others is the 
highest tribute that can be paid 
to the rank and file of the trade 
class that decreed what should go 
into it. 

It is not reasonable to suppose 
that the kind of people who form- 
ulated such a code with such 
amazing speed and precision 

















































would fail in the duties and re- 
sponsibilities that 
laid upon them. Despite the fact 
that no code experience exists as 
a guiding precedent, and that 
every step of the actual operation 
of the code was into a previously 
unknown and uncharted field, to- 
day, only a few weeks after the 
approval of the code, the admin- 
istrative structure is complete 
and functioning with energy and 
efficiency. 


o Coddling 


Those who triticise the work- 
ings of the code administration 
machine are serving a construc- 
tive purpose. Neither this code, 
nor the men under it, need any 
coddling. Only by our mistakes 
can we progress to perfected and 
permanent policies and methods. 
The test for codes as for cars is | 
performance in the hands of the | 
user. 

But our 
remember how 
fort, and how 
search, experiment 
ence go into the designing of 
merely a single new make or 
model of motor car. Successes 
are not achieved wholly by 





critics will do well to 
much patient ef- 
much study, re- 
and experi- 


ity. There are “bugs” in first 
models of everything. 
The NADA was automatically | 


elected to administer the 


tent body appeared. And further, 
because the code merely “codified” 
the usual theoretical functions of 
the association and made them 
enforceable by law. By virtue of 
the code the dealers’ own associa- 
tion became a thing of vital and 
immediate potency instead of 
the symbol of a trade ideal and 
leadership. The code and the 
problems incidental to it have 
merely interrupted and accentu- 
ated the orderly progression of 
NADA plans for the service of 
public and trade. 


No Better Method 


We have not as yet seen any 
better method for code policing 
and administration than that now 
in effect. If this plan is not 
sound then the principle of repre- 
sentative government as revealed 
by the nation itself is unsound. 
Code enforcement officials begin 
with dealers themselves, then 
local enforcement committees uni- 
versally elected, then state advis- 
ory committees, then the Emerg- 
ency National Committee, then 
the National Control Committee. 
Nothing but a dictatorship can 
provide for the elimination of 
any of these factors. No other 
system yet revealed sufficiently 
recognizes the element of de- 
mocracy that must obtain to pro- 
duce universal confidence, sup- 
port and observance. 

Today administration and en- 
forcement machinery is set up in 
all states in the union plus four 
separate areas considered as 
states in themselves, i.e., Metro- 
politan New York, Chicago, 
Washington, D. C., and Memphis, 
Tenn., where local conditions 
make such separate establish- 
ments necessary. The Motor Ve- 
hicle Code is working and the 


its acceptance | 


in- | 
spiration, enthusiasm and sincer- | 


new | 
code because no other so compe- | 


ers—not by any clique or group. 
Errors, if any, in cost estimates 
will either injure or benefit every- 
body. Excess of income to NADA 
means only less cost for every- 
body. Deficient income means 
only more cost for everybody. 
Any member of the NADA can 
examine the workings of the as- 


sociation, or investigate in any 
manner or in any department 
whenever he wants to. It is his 
business. 


The one outstanding source of 
revenue today is from the sale of 
the NADA official used car guide. 
No restrictions are placed upon 
the sale of this book to those who 
are entitled to it. Membership in 
NADA is optional. But the price 
of the book includes an assess- 
ment for national and state code 
administration. 

Quite obviously the NADA of- 
ficial used car guide as a book 
alone is worth far more than the 
The mere fact that there 


price. 

is such a book will have to auto- 
mobile dealers an_ incalculable 
sum of money. The raising of 





funds wherewith state and na- 
tional code administration may be 
efficiently carried out is thus 


It is not compatible with hu- 
man limitations that the first edi- 
tion of this guide can be 100 per 
cent perfect. The vast and com- 
plicated problem of arriving at 
justifiable used car valuation in 
all parts of America will not be 
solved by waving a magic wand. 
Where insufficient actual sales 
occur to establish a market price 
the method of arriving at a fair 
price must be further refined. 


Zone Boundaries 


Field men now in all parts of 
the market checking, investigat- 
ing, seeking the truth about used 
car values will become more pro- 
ficient with experience. Read- 
justments of zone boundaries are 
probably inevitable. Many con- 
tradictory factors must be recon- 
ciled and many controversial situ- 
ations fairly and capably handled. 
But the fact remains that the 
first volume of the NADA official 
used car guide is the visible ex- 
pression of a new and better deal 
in used car marketing for both 
trade and public. 

Our field men are at the serv- 
ices of advisory committees in 
states where they work, and as 
| time goes on will constitute a 
powerful aid to the establishment 








New J ustified 


By E. 


ing. Fear and uncertainty 


commerce. 
growing. People everywhere have | 
demonstrated an 
intense interest 
in new automo- 
biles. The coun- 
try’s automotive 
equipment has 
worn itself out 
to the point of 
wholesale re- 
placement dur- 
ing four long 
years of eco- 
nomic pressure; 
and the year’s 
new models go 
far to obsolete that which re- 
mains. 





Incentive to Effort 


All of these favorable condi- 
tions bring the power of swift 
recovery to the very door of the 
automobile merchant and form 
the most powerful incentive in 
years for consistent, individual 
sales effort. 

I can confidently predict that 
during the year to come automo- 
bile manufacturers generally will 
back up their merchandisers with 
the most powerful sales support 
we have seen in years. 

Nash has already proved the 
success of a great new manufac- 
turing and sales program. Be- | 
ginning with the development of 
three complete 1934 motor car 
groups entirely new in style, com- 
fort and advanced performance 
qualities, and launching them | 





vast majority of those affected by 
it are solidly behind it. 
Many old and troublous situa- 


tions are already remedied. Un- 
fair competition 
In some spectacular instances bad 


is diminishing. 


with the most comprehensive ad- 
vertising and merchandising cam- 
paign since 1929, we have watched 
the line “click” like a giant re- 
leased time lock with a vast new 
market. We've seen the dealer 





background by a new and justified confidence. 
mined will to go forward is apparent in every branch of 
Purchasing power isO 


| spirit spread through the organ- 


|}entire engineering department 


| 


Confidence — 


Succeeds Uncertainty; 


Recovery Just Beginning 


H. McCARTY 
President of the Nash Motors Company 
HERE is a steady green light ahead, beckoning auto- 
mobile dealers on to what can be, and in all likelihood 
| will be, one of the most constructive and satisfactory sales 
years in the history of our industry. 

Business conditions throughout the country are improv- 


have been relegated to the 
A deter- 


body electrified; scores of new 
dealers added, and a real fighting 


ization; while November and De- 
cember came in as two of the big- 
gest winter business months in 
years. 

Aggressive Campaign 

Auspicious as it is, we consider 
this initial success no more than 
the beginning of 1934 progress. In 
addition to the carefully planned 
and aggressive campaign of mer- 
chandising helps worked out for 
the year, we have greatly ex- 
panded the selling field by the in- 
troduction of the new, Nash-made 
Lafayette car into the major mar- 
ket of lower priced automobiles. 
This addition to the Nash line 
taps new merchandising frontiers 
and promises a steady increase in 
Nash representation. 

From every viewpoint, we be- 
lieve that 1934 will be a year of 
growing opportunity for the auto- 
mobile retailer who is determined 
to collect his own full share of 
the expanding automobile busi 
ness. 


Pressley Appointed Chief 


Of Zenith Engineering 
Chicago, Jan. 5. — E. F. Mc- 
Donald jr., president of Zenith 
Radio Corp., announces the ap- 
pointment of Jackson H. Pressley 
as chief engineer in charge of the 


and laboratories. 

He served with honors during 
the World War and while in army 
radio laboratories, his work com- 
prised research, development, and 
design of a wide variety of radio 
problems and apparatus. 

























in this use of our men for dealers’ 
meetings, educational or other 
activities. There is no hierarchy 
in this set-up. 

Great as are the benefits to the 
trade, the public gain under the 
Motor Vehicle Retailing Code is 
outstandingly greater. Automo- 
tive transportation is the motive 
power of the nation. To the 
average citizen the car is more 
than a plaything, a convenience 
or an inexpensive luxury, it is an 
economic necessity indissolubly 
associated with the American 
standard of living. 

The local dealer in automobiles 
is no less a public servant than 
the elected official of community 
government. To be the means of 
translating automotive transpor- 
tation into terms of maximum 
benefit to his community has al- 
ways been the ideal and the ob- 
jective of the truly leading dealer 
in cars. Today the car dealer 
under the code is for the first 
time so positioned as to make 
possible the fullest expression of 
his public service and responsibil- 
ity. And he is going on from here 
to still greater measures of serv- 
ice to his community and to more 
adequate and permanent rewards. 


Life of Tires 
Extended Past 


Safety Point 


New York, Jan. 5.—That motor- 
ists during the last three years 
have been demanding service of 
tires far in excess of the safe 
mileage built into them is re- 
flected in a study of increase in 
tire life since 1926. 

In 1926, according to the United 
States Rubber Co., the life of the 
average tire was 1.53 years. In 
1927 the figure rose to 1.61. In 
1928 it stood at 1.70. And in 1929 
it climbed to 1.90. These yearly 
increases, steady though not sen- 
sational, indicated a constant im- 
provement in tire quality. 

But in 1930 the life of the aver- 
age tire jumped to 2.50 years, in 
1931 it mounted to 2.70, and in 
1932 it ascended to 3.05. This rate 
of increase was much too rapid, 
according to the rubber company, 
to be prompted solely by improve- 
ment in quality. It undoubtedly 
reflects to a great degree, they 
contend, that motorists were run- 
ning tires far beyond the safe 
mileage point. 

Viewing the figures from a 
more technical angle, the com- 
pany charted the yearly increases, 
and established the fact that had 
there been no unusual economic 
factors to increase tire life in the 
last three years the average tire 
today would be used 2.3 years in- 
stead of 3.05. 





Proof of Responsibility 


Required on Penn. Roads 

Newark, Jan. 5.—New Jersey 
motorists operating cars on Penn- 
sylvania highways will be subject 
to the provisions of the Pennsyl- 
vania financial responsibility law, 
effective Jan. 1, if they fail to pay 
accident judgments exceeding $200 
or violate the motor laws of the 
neighboring state. 

Failure of a non-resident of 
Pennsylvania to satisfy a judg- 
ment exceeding $200 rendered 
against him within 15 days after 
it becomes final, makes it illegal 
for him to operate in Pennsyl- 
vania, and illegal for a motor ve- 
hicle owned by him to be operated 
within the state (by any person 
having knowledge of such fact) 
until the judgment is paid and 
proof of financial responsibility 
given. 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 6, 1934 


Fisher Body to 


Award Cushions 
In Show Contest 


Chris 
Sinsabaugh 


Sparks » 








(Continued from Page 1) 

been my good fortune to attend. [ners units last year and hoped 
It was perfect in every detail, 'to make it 360,000 cars and trucks 
with pheasant the gastronomical |in 1934. 
attraction, thanks to R. K. White. ° ¢ °®8 

And we found out what a really| AND WE HORNED IN on 
good after-dinner speaker is the | Thursday when John Chick geth- 
new sales manager, A. W. L. Gil- |ered together the New York news- 
pin, whose last line was a classic. |Papermen for a luncheon at the 





New York, Jan. 5.—In conjunc- 
tion with the Fisher Body dis- 
play at the General Motors ex- 
hibit in the main ballroom of the 
Waldorf-Astoria, and the Chev- 
rolet exhibit on the second floor 
at Grand Central Palace, 30 mo- 
hair velvet automobile cushions 











Thanking the newspaper men for 
their interest in Pontiac, “Doc” 
stole a little of Mae West’s thun- 
der, when he closed with “Come 
up and see me sometime.” 

ed * aK 


BUT I’M GETTING AHEAD of 
my continuity—there was the 
Chrysler affair Wednesday noon 
in the beautiful Salon in the 
Chrysler building which was a 
mixed gathering—newspaper men 
(and everyone seemed to be 
there), aviation headliners rally- 
ing to the Chrysler banner be- 
cause of the airflow body design; 
Captains of finance, friends of 
Walter P. himself who were there 
to give him enthusiastic support 
in this, his bold departure from 
the conventional. 


We rubbed elbows with the 
truly great and we listened to 
Chrysler lieutenants like Byron 
Foy, Roy Peed, Joe Frazer, Emer- 
son Poag and J. B. Wagstaff, rep- 
resenting respectively De Soto, 
Chrysler, Dodge and Plymouth, 
and we came away feeling that 
we are going to be airflow con- 
scious before the week is over. 
And we picked up one bit of news 
when Poag told us Dodge sold 


‘na word in edgewise” 





(Continued from Page 4) 


night and figuring sixteen Pull- 


mans to the section, that means;sary issue and became _ so 
forty car-loads of visitors from|enamoured with the progress 
one town, on one night and on;that ADN was making, not 


one railway. Someone who is 
handy with the Comptometer 
might figure out how much sav- 
ing is effected on this one train- 
load who normally would pay $49 
for the round-trip they are buying 
(thanks to who?) for $33—$16 
saving on each fare is sumphin! 
That has helped a lot of bosses 
make up their minds to take as 
many or more to New York than 
they did last year. 
a a * 


THIS IS THE LARGEST 
FIRST SHOW ISSUE of ADN 
since Calvin Coolidge was presi- 
dent and indications now are that 
each of the extra editions next 
week will account equally well 
for themselves. Advertisers seem 
to be taking seriously our bill- 
board admonitions that “your 
business is NEWS!” and they 
have found this publication an 
ideal medium through which to 
broadcast the news of their busi- 


ness at extremely reasonable| home for every one you see in 
rates. New York waiting for your mes- visit our suite any time January 
* * * sage. We offer you the ideal 8th, 9th d 10th 
ADN WILL FLY TO NEW| medium to reach them immedi- th, an . 


YORK every night several hun- 
dred copies for distribution to 
those who happen to be up and 
about early enough to catch them. 
Two thousand copies will follow 
on the first evening train to be 
distributed before noon at the 
show booths and to all major 
hotels. Copies of each show issue 
will also be mailed not only to our 
regular subscribers but to selected 
lists of manufacturers, dealers 
and jobbers, from Detroit, thus 
gaining fifteen hours over the 
mail distribution from New York 
in former years, to all points west 
of Buffalo. 
* * * 

WE WELCOME RAY C. 
BLACKWELL to our organiza- 
tion as Advertising Manager, as 
announced on another page in 
this issue. Ray is well known 
in the industry, not only to De 
Soto dealers as their former 
director of advertising, but to 
hundreds who knew him 
well during his associatioh 
with Critchfield and MacManus 
advertising agencies. He came 





New York Athletic Club and we 
thrilled with Chick when he read 
the tea leaves and informed us 
that right now he has more orders 
for immediate delivery than he 
had in the first five months of 
1932, with exports showing an 
85 per cent gain over all of 1933. 
* * * 


AS WE COME to the end of the 
column for today we are being 
interrupted by arrivals from the 
home town, not the least of which 
is Ray Ostell and Herb Williams 
of Liberty, who are ensconced in 
suites 1366, 1368 and 1370 in the 
Waldorf and where the said Ostell 
and Williams will hold open house 
to their friends between the hours 
of four and eight-thirty daily. 


* * *” 


LAST BUT NOT LEAST we on 
the editorial staff got an unusual 
thrill today when we put into op- 
eration the teletype machine, 
which operates through a tele- 
phone hookup, whereby we are 
going to get our stuff into Bill 
Callahan’s hands in the Detroit 
office quicker than a scat, so the 
clans in New York can get the 
paper hot off the press tomorrow 
morning. 


























































in to help us on the big anniver- 


only with advertisers, but with 
readers from coast to coast, that 
we just had to hitch-up his en- 
thusiasm and his good sense to 
our band-wagon. We have al- 
ways harbored the notion that 
service to advertisers was, after 
all, just a little more important 
than selling. Those who know 
Ray best will tell you that sincere 
service is his middle-name, so 
we are particularly glad to an- 
nounce his appointment. 
on a * 


SPEAKING OF SERVICE, 
we are maintaining a complete 
editorial and advertising crew at 
the Waldorf this week for just 
one purpose—to be at your serv- 
ice. We are just as near you in 
New York as your nearest tele- 
phone and if you don’t make full 
use of ADN to get your editorial 
or advertising message across it 
will not be our fault. Remember 
there are a hundred dealers back 


ately at the lowest possible cost 
—Call the Waldorf, (ELdorado 
5-3000), and ask for Room 583, 
we'll have someone over to see 
you as quickly as a fifteen-and- 
five will bring him.—G.M.S. 


Radio Announcer Joins 


Campbell-Ewald Staff 


Detroit, Jan. 5.—Louis Dean, 
for years one of the ace announc- 
ers of the Columbia Broadcast- 
ing System and known to millions 
of radio listeners for his partici- 
pation in many famous radio 
shows, has joined the Campbell- 
Ewald Co. it was revealed today 
by Henry T. Ewald, president. 
He becomes program manager 
and assistant to M. A. Hollins- 
head, director of the Radio de- 
partment. 

Mr. Dean brings to his new 
position not only a_ thorough 
knowledge of radio, but an un- 
usually broad acquaintanceship 
with the principal names in the 
world of radio, stage and the 
screen. 





will be given away daily during 
the Auto Show. 


A machine used for making 
wear tests of automobile fabrics 
will be on display at Grand Central 
Palace, together with small strips 
of mohair velvet which have pre- 
viously been subjected to abrasion 
on the machines. The lucky 
persons will be those who can 
estimate most accurately the num- 
ber of rubs these samples of up- 
holstery have withstood. Win- 
ners will be announced within a 
short time following the closing 
of the show. 
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A similar testing machine will 
be on view at the Waldorf-Astoria, 
and cushions will be awarded 
each day to the first 15 pur- 
chasers of new cars. 

These awards offer a graphic 
means of demonstrating the un- 
usual wearing qualities of mohair 
velvet in motor car upholstery. 
The cushions which will be given 
away are filled with kapok. They 
are covered with new type, low 
pile, mohair velvet which is dust 
and water repellent and are con- 
venient for any motor car. 


BREAD-WINNERS 1x 1933 












For your convenience during the 
Automobile Show, representatives 
of Sylvania’s sales and engineer- 
ing staffs will be available for per- 
sonal discussion of any of your 
problems. You are invited to 


ROOMS 700-701-702 
HOTEL COMMODORE 
NEW YORK CITY 





automobile sets! 











VIDEND-PRODUCERS 
ror 1934! 


@ inthe past year, automobile radios played 


a vital part in the automotive industry. Their 
sales nearly QUADRUPLED those of 1932! 


Facts and figures now in the files of Hygrade 
Sylvania Corporation give substantial evidence 
that 1934 will be an even BIGGER year for 


There's a reason why the majority of the tubes 
selected for these sets have been Sylvania- 
made. Hygrade Sylvania engineers pioneered 


in the development of the more efficient 6.3 volt 
tubes that made modern automobile radios 
possible! These same engineers stand ready 


to assist manufacturers in solving their indi- 
vidual circuit or design problems... without 
charge or obligation. 


Anyone interested in the manufacture, in- 
stallation or servicing of automobile sets will 
find advantages in specifying Sylvania Tubes 
...@ product of Sylvania's far-sighted engi- 
neering! Complete technical data is avail- 
able, FREE, to Set Manufacturers and Executives 
of Automobile Companies. Mail the coupon 
NOW and get it! 


HYGRADE SYLVANIA CORPORATION 


MAKERS OF SYLVANIA RADIO TUBES 


peseeee80888 22 28882e8228858 





Hygrade Sylvania Corporation, Emporium, Pa. 


Gentlemen: Please send me complete technical information covering automobile radio tubes. 
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Motors Lead Market Advances; Resist Downtrend 


New Highs Made; 
G. M., Chrysler, 


Lead in Trading 





New York, Jan. 5.—Pre-Show 
week was marked with somewhat 
erratic movements in the automo- 
bile stocks, but these shares gave 
a much better account of them- 
selves than the rest of the market. 
They again were leaders in all 
market advances and in periods 
of recessions they showed out- 
standing resistance to the down- 
trend. A number of automotive 
issues made new highs for the 
past year and General Motors and 
Chrysler continued to lead in the 
number of shares traded in. The 
parts and accessory stocks ex- 
tended their gains of December 
when they advanced 14 per cent 
in the average over the November 
close. Car and truck company 
stocks gained ten per cent in De- 
cember but the tire and rubber 
group declined moderately. About 
$225,000,000 was added to the mar- 
ket valuation of listed automotive 
shares in December excluding the 
rubbers which showed a loss of 
around $5,000,000. 


Motors Show Strength 


The motors began the new year 
with a burst of strength, with 
General Motors and Chrysler in 
the first trading session of 1934, 
on Tuesday, setting new high 
marks for the past twelve months. 
It was apparent from the first 
that the automotive stocks were 
destined to take the leadership in 
any upswings on the New York 
Stock Exchange early in the new 
year. 

While in past years it has been 
the usual thing for the motor 
shares to take the center of the 
stage in the week preceding the 
New York automobile show, the 
demonstrations in recent years 
have been pretty weak affairs. 
This year, with sales and earnings 
definitely on the upturn and a 
widespread confidence that the 
improvement of 1933 will be ex- 
tended in 1934, the sponsors of 
automotive securities met with 
more success than for some time 
in their efforts to attract a follow- 
ing. 

Car Shortage Rumor Spiked 

It was not a week of steady ad- 
vance for the motors, however, 
the opening buoyancy giving | 
way to profit-taking after some 
of the stocks had reached new 
highs for 1933 and 1934. 

Wall Street this week lost no} 
time in getting first hand infor- 
mation, where possible, on the | 
motor industry. No sooner would | 
production and sales executives 
reach New York City for the show 
than they would be cornered by 


representatives of investment) 


houses and the financial depart- 
ments of newspapers and bom- 
barded with questions. 
Considerable concern has been 
expressed here on the prospect of 
a shortage of new passenger cars 
following the New York and Chi- 
cago shows. Fears in this direc- 
tion were allayed somewhat by 





somewhat as a result of the fail- 
ure of production to reach the 
volume expected for December. 
Fourth quarter reports are apt to 
be somewhat disappointing but 
there is every indication that 
profits lost in the final weeks of 
1933 due to production delays will 
be entirely recovered in the first 
quarter of this year. 

Earnings for last year showed 
a marked improvement over those 
of 1932 and indications are that 
another increase will be registered 
for this year. The industry was 
able to finish 1933 in the “black,” 
whereas in the preceding 12 
months the manufacturing com- 
panies, as a whole, were deeply in 
the “red.” 

Auto Show as Stimulant 

Hornblower & Weeks, members 
of the N. Y. Stock Exchange and 
other exchanges, this week made 
the following comment on the 
automobile situation: 

“Despite the recent gains en- 
joyed by the motor and allied 
groups, we do not feel that the 
leading units in those sections of 
the list have exhausted their at- 
tractiveness. The N. Y. Auto 
Show is expected to introduce 
values to the automobile buyer 
which should greatly stimulate 
new car and replacement sales 
during 1934, in the event of any 
further betterment in general 
business conditions. The automo- 
bile industry during the past year 
showed its ability to respond 
quickly to the first signs of im- 
provement in conditions. We an- 
ticipate a continuation of this 
leadership in 1934.” 


General’s Offer Rejected 
It was announced this week 
that the offer of the General Tire 
& Rubber Co. of $557,000 for the 
assets of the India Tire & Rubber 
Co. had been rejected as inade- 

quate by the courts at Akron. 
Goodyear Tire & Rubber Co. of 
Canada, Ltd. announced that 
dividends for the year 1933 on 


| both of its stock issues had been 


earned and that after making all 
charges, there was a sizeable bal- 
ance to carry forward to surplus. 

Stockholders of the Continental 
Motors Corp. will hold their an- 
nual meeting on Jan. 17, at which 
time they will vote on a proposed 
loan of $5,000,000 for a term of 
three years at six per cent, to be 
secured by a mortgage or deed 


lof trust upon the entire assets of 


the company. The funds are 
needed to meet current obliga- 


|tions and provide working capital. 


The Automotive Daily News 
stock prices averages showed the 
following changes in the week 
ended Jan. 3 from the preceding 


week: 

This 

Week 
25.39 
26.88 
17.2 


20.88 


Last 
Week Change 
+ 0.65 


+ 0.63 


24 Motors 
10 Car-truck companies, 26,2 
10 Parts-accessory firms. 16,45 
4 Tire-rubber companies 20,22 


The gains for the week ended 





+-0.79 
| 


+ 0.66 


| Wednesday were more evenly dis- 


tributed among the three sub- 
groups than has been the case in 
other recent periods of strength 
among the motors. The most en- 
couraging action was that of the 
tire and rubber company stocks, 





assurances from visiting Detroit | 


executives that while there might 
be delay on some models, the sit- 
uation was not apt to become 
serious enough to materially af- 
fect earnings. 

The financial district was 
cheered by the New Year’s state- 
ment of Alfred P. Sloan jr., presi- 
dent of General Motors Corp., in 
which he declared his belief that 
the world was much better off 
than a year ago and expressed 
confidence in the future. It was 
the most optimistic statement 
from Mr. Sloan in a long time and 
the fact that he had not been 
cheerful in his New Year’s com- 
ments of recent years gave his 
1934 interview more weight. 


Estimates Revised 


Estimates of earnings of the 
automobile industry for the year 
1933 have been revised downward 


which for some time past have 
| been market laggards. 
Accessory Shares Strong 

The parts and accessory di- 
vision again led up the upswing, 
| with the car and truck companies 
registering the smallest increase 
of any group. The strength in 
the parts and accessory shares 
was the subject of much comment 
in Wall Street during the past 
week, with it being pointed out in 
some quarters that this group 
had not discounted probable earn- 
ings in the same degree as the 
passenger car and truck compa- 
nies. 

The market valuation of the 24 
motor stocks used in the Auto- 
motive Daily News stock price 
averages was $2,298,103,000 at the 
Jan. 3 close, as against $2,239,237,- 
000 a week earlier, an increase of 
$58,866,000. 








Last Minute Wall Street Wires 


From CONRAD ALEXANDER 
Wall Street Correspondent, Automotive Daily News 








New York, Jan. 5 (12 Noon).—Motor shares continued active 
today, for the most part holding to their prices of yester- 


day. 
fractionally. 


They opened higher but by noon had sold off 
The automotive stocks continued to get 


much attention on the Exchange with interest intensified 


by the 
annual show. 


approach of the opening of the New York 








Old Enthusiasm Returns 
As *34 Show Doors Open 


(Continued from Page 1) 


organizations just couldn’t resist 
the temptation to expound ener- 
getically the merits of their new 
product, and they had so much 
of interest to tell about that they 
held even the representatives of 
the press spellbound. Which is 
saying considerable. 


No stone is being left unturned 
to present the 1934 models in 
dramatic fashion to the expectant 
public. Even the management 
through Alfred Reeves has in- 
dulged in something rather radi- 
cal and is merchandising the idea 
cleverly. Mr. Reeves has prepared 
and distributed, over his own sig- 
nature a telegraphic enlargement 
of a message on the show, the 
text of which follows in part: 


“On Saturday evening, Jan. 6, 
from 8 to 8:30 eastern standard 
time, the National Broadcasting 
Co. will dedicate to the automobile 
industry a special program fea- 
turing the New York Automobile 
Show. 

“An announcer carrying a port- 
able short wave pack transmitter 
will mingle with the crowd in 
Grand Central Palace and broad- 
cast a vivid word-picture of the 
new automobiles, urging listeners 


to come and see the show or, if | 


they cannot do this, to visit their 
local dealers. Please listen in.” 


Letting down on _ restrictions 
among the various exhibitors has 
also been carried a bit further 
than hitherto, with the result that 
the booths of the manufacturers 
will present the talking points of 
the new models in_ striking 
fashion. 

Another notable development, it 
became known today, is the fact 
that the show is a sell-out, so 
far as spaces are concerned. One 
make of car, the reborn, Nash- 








| cia, 


| Pontiac, 


built LaFayette, will be making 
its debut, as will the Lancia, 
which has been conspicuous at 
the custom-built salons of the 
past. Another surprise will be the 
appearance of the Willys-Over- 
land line, a possibility realized by 
a court order giving that company 
permission to manufacture 5,000 
units. 

Even Weather Man Smiles 

Even the weather man seems 
to be in a gracious mood, for indi- 
cations point to favorable con- 
ditions for the opening in that 
regard. 

In accordance with past tradi- 
tion, the show will start at 2 p.m. 
tomorrow, close Sunday, reopen 
Monday morning and continue 
during the mornings, afternoons 
and evenings throughout’ the 
week. 

Cars exhibited will include the 
following 27 makes: Auburn, 
Buick, Cadillac, Chevrolet, Chrys- 


|ler, Continental, De Soto, Dodge, 


Franklin, Graham, Hudson, Hup- 
mobile, LaFayette, LaSalle, Lan- 
Lincoln, Oldsmobile, Nash, 
Packard, Pierce-Arrow, Plymouth, 
Reo, Studebaker, Stutz, 
Terraplane and Willys. Trucks 
include Chevrolet, Dodge, Stude- 
baker, Stewart and Terraplane. 
The motorcycle industry will be 
represented by Harley-Davidson 


| and Indian. 


The decorative scheme with its 
motif of triumph, as executed by 
Samuel Asch, brings to light the 


|fact that both the management 


and the industry are in the same 
frame of mind, confident that 1934 
will be a considerably better sales 
year than 1933, and feeling also 
that the new models are triumphs 
from both the aesthetic and en- 
gineering standpoints, rating a 
decorative setting in kind. 


New Line of Car Radios 


Revealed at Show by Arvin 


New York, Jan. 5.—Radio for 
automobiles comes into its own 
in the accessories division of the 
Auto Show this year and both 
trade and public are showing 
keen interest in exhibits by the 
leading makers. Among these 
is the exhibit of the Arvin Car 
Radio, made by Noblitt-Sparks 
Industries of Columbus, Ind., the 
same organization which produces 
the Arvin car heater. 

Their new models are super- 
powered—a surplus of power 
being supplied which, with the 
automatic volume control, will 
make for uniformly clear recep- 
tion regardless of tire and engine 
noise. Tone has been improved 
and purified to a point equalling 
that of the average good home 
radio set, it is claimed. Installa- 
tion has been greatly simplified, 
thus lightening the problem of the 
dealer and providing assurance of 
satisfaction to the buyer. 

All except the small model 
Arvin have a distinctive and very 
convenient system of remote con- 





trol, so designed and located that 
the driver can twirl the dial for 
any station he desires without 
taking his attention from the job 
of driving. The automatic volume 
control which is featured in the 
sets is said to counteract station 
fading as successfully as it does 
in home sets. A wide range of 
tone control is provided, insuring 
good frequency response over the 
entire musical range. Specially 
designed speakers and circuits 
eliminate the hiss and RF noises. 

Arvin claims credit also for 
doing away with a very common 
annoyance of old model car radio 
sets, by designing a completely 
rattle-proof control key. The 
radio itself is installed in such 
a manner that it is not affected 
by vibrations of the car and re- 
mains securely anchored in posi- 
tion, under the dash. 

The Arvin exhibit at the Show 
is being sponsored by Automo- 
bile Necessities Co., New York, 
distributors, and Eveready Motor 
Equipment Co., of Brooklyn. 


Motor Dividends 
Show Uptrend 
In Last 6 Months 


New York, Jan. 5.—Holders of 
common stocks of automotive 
companies listed on the leading 
exchanges received $75,000,000 in 
cash dividends. While this was 
a reduction of $10,000,000 from the 
$85,000,000 disbursed in 1932, the 
important feature of the 1933 
record was the fact that the bot- 
tom in dividend payments came 
in the first half of the year and 
turned sharply upwards in the 
final six months. 


Reverses 1932 Trend 


This was in sharp contrast to 
what happened in 1932, when di- 
vidend declarations were in a 
downtrend that was accelerated 
as the year-end approached. 


Last year was marked by re- 
sumption of dividend payments 
by a number of automotive con- 
cerns after suspensions earlier in 
the depression. There also were 
some extra payments in 1933, 
notably the extra 25 cents a share 
declared by General Motors and 
amounting in itself to $10,800,000. 


Prospects are bright for a sub- 
stantial increase in automotive 
dividend payments in the coming 
year, with the uptrend of the final 
half of 1933 continued. Indica- 
tions are that 1934 payments will 
pass the $100,000,000 mark for the 
first time in several years. 


General Motors Corp. led the 
procession in payment of divi- 
dends on common stock, with a 
disbursement of about $54,300,- 
000, the same as in 1932. In ad- 
dition General Motors paid more 
than $9,000,000 on its preferred 
stock, an amount not included in 
the $75,000,000 total given above, 
which applied only to common 
shares. 


Hold Dividends Level 


Among the automotive com- 
panies that in 1933 either paid 
more dividends on their common 
stock than in 1932 or held near 
the level of the preceding year 
were Chrysler Corp., Bohn Alu- 
minum & Brass Corp., Ford of 
Canada, Mack Trucks, Inc., Trico 
Products Corp., Eaton Mfg. Co., 
Perfect Circle Co., Raybestos 
Manhattan, Inc., Hall Lamp, Wil- 
cox-Rich Corp. Clark Equipment 
was a company that paid divi- 
dends in 1933 in contrast to no 
payment in the preceding year. 


Here is the honor roll of com- 
panies which have paid common 
dividends in cash in each year of 
the depression thus far: Auburn 
Automobile Co., Borg-Warner 
Corp., Chrysler Corp., Eaton Mfg. 
Co., Electric Auto-Lite Co., Fire- 
stone Tire & Rubber Co., General 
Motors Corp., Hall Lamp Co., 
Mack Trucks, Inc., Marlin-Rock- 
well Corp., Nash Motors Co., Per- 
fect Circle Co., Raybestos Man- 
hattan, Inc., Timken Roller Bear- 
ing Co., Trico Products Corp., 
L. A. Young Spring & Wire Co., 
and Wilcox-Rich Corp. 


Midland Steel, $2 


Midland Steel Products this 
week declared a dividend of $2 
on its 8 per cent cumulative pre- 
ferred stock, with $1 to apply to 
a back dividend accumulation of 
a like amount from Oct. 1, 1933, 
and $1 on the disbursement due 
this month. 


Ross Gear & Tool Co. declared 
a dividend of 30 cents a share on 
its common stock, payable Jan. 10 
to stock of record on Jan. 5. 


The Briggs Mfg. Co. this week 
resumed dividends with a decla- 
ration of 25 cents a share on the 
common payable Jan. 30 to the 
stock of record Jan. 15. Marlin 
Rockwell raised its previous divi- 
dend rate of 25 cents a share with 
a declaration of 35 cents payable 
on Jan. 20 to stock of record of 
Jan. 12. 
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The leading motor cars in all price economy without the advanced 
divisions for the new year will Bohnalite Cylinder Heads. 
come equipped with Bohnalite 
Cylinder Heads. 


Those dealers whose cars are 
equipped with this revolutionary 


Now as never before “perform- refinement have a selling “edge’”’ 
ance” will be the major selling of outstanding advantage. 
issue for the coming season. Bohnalite Cylinder Heads insure 
The foremost car makers know astonishing new performance 
that no car can give superlative standards and astonishing new 
performance with strict bedrock economy standards. 


BOHN ALUMINUM © BRASS CORPORATION, DETROIT, MICHIGAN 


SUPER PERFORMANCE fe 
WITHOUT | 
PREMIUM FUELS 






QUICK FACTS 
Decreases fuel consumption 10 to 12% - 
Increasés horsepower 10 to 17% 
: Increases torque 10 to 15% 
Premium fuels unnecessary 
Hot spots eliminated | 
Higher Compression 
Smoother operation 
Ping” eliminated 
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Only Bohn can produce this 
advanced cylinder head be- | — 
cause only the Bohn staff, 
after years of research, have 
developed the precise light 
alloy—have accumulated the 
precise engineering knowl- 
edge—have developed the 
correct designs and have 
developed the exact manu- 
facturing processes. 


























These NEW 








PONTIACS 


“proved in “33—improved for “34° 





WATCH HOW THEY STOP! 


so surely..so swiftly..so smoothly 


BENDIX 


New Equal-Action 


MECHANICAL BRAKES 


O the brilliant new Pontiacs, as to many other leading 

motor cars of 1934, Bendix New Equal-Action Mechan- 
ical Brakes have brought the most accurately balanced, 
smoothest deceleration the industry has ever known. 


In principle, in design and in quality of construction, 
these New Bendix Equal-Action Brakes perfectly comple- 
ment the many fine American motor cars of which they are 
so vital a part. Individually sprung wheels, featured by 
Pontiac, as well as those of other types variously announced, 





lend themselves admirably to the 100% flexible Bendix 
Equal-Action Mechanical Brake design. 

These brakes provide enduring equalization of actual 
braking effect at the four wheels, and utmost simplicity and 
permanence of adjustment. The parking, or emergency 
brake, operates on all four wheels. 

No other type of automotive brake offers all the valuable 
features inherent in the Bendix New Equal-Action Mechan- 
ical Brake. It provides Better Stopping for the cars of 1934. 


BENDIX PRODUCTS CORPORATION 


401 Bendix Drive, South Bend, Indiana 
(Subsidiary of Bendix Aviation Corporation) 





